Hold  An  Unbroken  Front 


Any  break-down  in  American  business — any  tend¬ 
ency  to  waver,  will  be  most  welcome  news  to  our 
foes  and  a  peril  to  ourselves. 

So,  it  behooves  you  men  who  lead  our  business 
thought  to  hold  a  steady  course  ahead. 

To'  interfere  with  the  normal  progress  of  any  business 
is  to  endanger  affiliated  enterprises  and  cause  widen¬ 
ing  and  dangerous  areas  of  uncertainty,  discontent, 
depressiori. 

Do  your  part,  therefore,  to  keep  the  currents  of  trade 
in  their  accustomed  channels. 

The  World’s  Greatest  Newspaper 
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No.  51 


LEADING  AIM  OF  A.  A.  C.  W.  CONVENTION  WILL 
BE  CALLING  OF  COMMERCE  TO  THE  COLORS 


HOW  THE  GREAT  A.A.C.W.  HAS  GROWN  TO  ITS 
PRESENT  SIZE  AND  WIDESPREAD  INFLUENCE 


All  Is  Ready  for  Opening  of  Great  Gathering  in  St.  Louis— United  Twelve  Years  Ago  Advertising  Forces  Conflicted  and  Worked  to  Injure 


States  Senator  Johnson  Will  Speak  on  Monday — Entire  Program  Each  Other,  and  the  Possibilitiei 

■  Is  Said  to  be  the  Best  Ever  Offered  —  Mayor  Kiel  Will  W  hole  Were  Not  Thought  Of- 

Welcoine  Delegates  in  Behalf  of  City  and  Governor  Chicago,  and  Every  Succee 

Gardner  for  State  —  Much  Serious  Business  and  Bigger  Than  Any  Pre< 

Plenty  of  Pleasure  Planned.  Review  of  a  Re 

Everyth IXd  is  ready,  practically, 
for  the  openiiiK  of  the  thirteenth 
The  Associa- 

l)e  St.  Ijouis,  June 

lie  a  genuinely  patriotic  business 

convention.  It  is  the  "Calling  of  Com-  ‘ 

merce  to  the  Colors.”  The  dominant 
theme  throughout  the  entire  conven- 
tion  will  be  patriotism.  President  Wil- 

son  has  recently  approved  the  holding  -■  " 

the  convention  during  “war  times,” 
in  a  letter  of  congratulation  to  Presi- 
dent  Houston  of  the  A.  A.  C.  \V. 

Great  interest  will  centre  in  the  1  ^ 

I)re.sence  of  United  States  Senator  Hi- 

ram  W.  Johnson,  of  California,  who  \  f 

will  address  the  convention  on  June  4, 

taking  a  day  off  from  his  ardous  du- 

ties  in  Washington,  to  which  city  he 

will  return  on  Mbnday  night. 

The  national  officers  of  the  Associa- 
tion  and  the  Convention  Board  the 
Louis,  being 
the  crisis  confront- 

the  Federal 
I>eoplc  the 

planned  a  broad  |B 

lines,  to 

complex 

been  to 

the 

been 

the  Ha- 

which 

entire  preparation.-,  for  the  convention,  SEXA'IXJK  HIRAM  W.  JOHNSON,  OF  CALIFORNI.A 

have  Ijeen  sent  to  the  170  .Yffiliated 

Adverti.sing  Clubs,  comprising  the  main  This  dynamic  statesman  from  the  Pacific  Coast  has  captured  the  attention 

organization.  and  applause  of  all  .\merican.-:  within  the  bi-ief  period  in  which  he  has  served 

his  State  in  the  United  States  Senate.  Entering  the  national  councils  at  a  su¬ 
rest  PROGRAMME  TET  OFFERED.  pretne  crisis  in  the  history  of  the  republ'c,  he  has  a.ssumed  the  leadership  of 

those  members  of  the  Senate  who  are  .standing  fast  for  democratic  ideals  of 
L.  E.  Pratt,  of  New  Y'ork,  in  charge  jfovernment.  His  tight  in  oppo.sition  to  an  unconstitutional  pre.ss  cen.sorship  has 
of  the  programme  made  in  connection  electritled  the  country.  He  is  to  be  the  chief  orator  at  the  ojaming  of  the  great 

with  the  June  convention,  paid  a  flying  convention  of  the  A.ssociated  Advertising  CluKs  of  the  World,  and  it  is  antici- 

visit  to  St.  Louis  last  week  and  put  pj,^cfj  tj,at  jjjg  address  to  that  body  will  fully  mea.sure  up  to  the  occasion. 

his  stamp  of  approval  on  the  final  draft _ _ _ _ _ 

of  the  programme  as  arranged  by  the  - - — 

Advertising  Ciub  of  St.  Louis.  The  final  there  are  organizations  affiliated  with  mittee  deemed  it  fitting  th  it  (iue,stions 
details  are  perfected.  "I  think  St.  Louis  the  A.  A.  C.  W.  of  only  tlv'  most  vital  importance  shcmld 


Each  Other,  and  the  Possibilities  of  Blending  Into  a  Harmonious 
W  hole  Were  Not  Thought  Of — First  Meeting  W'as  in  1905,  in 
Chicago,  and  Every  Succeeding  Convention  Has  Been 
Bigger  Than  Any  Preceding  Gathering  —  Brief 
Review  of  a  Remarkable  History. 

Advertising  force  has  always 
existed.  It  was  not  until  a  dozen 
years  ago,  however,  that  it  was 
harnes.sed  for  team  work.  It  was  in 
October  12  to  14,  1905,  that  the  various 
forces,  one  opposing  the  others,  were 
brought  together,  and  commenced  to 
,  vir**  ^  pull  in  a  given  direction.  Prior  to  that 

time,  each  branch  of  the  adverti.sing 
busine.ss  worked  independent  of  the 
other.  Not  only  that,  each  wa.s  antag- 
BB' onistic  to  and  fought  all  other  forms, 
BE^  plans  and  method.s.  There  was  no  such 

Ft  thing  as  cooperation,  even  among  the 

^HPIB^B  advertisers  along  identical  lines,  and 

such  a  thing  as  blending  the  different 
|||||H[|Bt  elements  into  an  harmonious  whole  was 

unthought  of.  It  was  regarded  as  un- 
likely  and  as  impracticable  as  the 
**'2jl|^B|^^B  bringing  together  of  oil  and  water,  fire 

Advertising  lacked  organization,  co- 
oi-dination,  direction,  cooperation,  co- 
he.sion,  and  the  constructive  lines  on 
which  it  is  built  to-day. 

ADVERTISING  I.ACKEa)  COHESION. 

The  best  in  the  business  was  denied 
to  the  M’orst,  and  the  worst  in  the  field 
I'onf aminated  the  best.  Advertising  be- 
L  fore  that  date  may  be  likened  to  an 

unoi-ganized  mass,  full  of  potential 
Iiower,  rich  in  all  th.e  ingredients  nec- 
to  make  a  wonderful  influ- 
iron 
the 

for  lying  dor- 

coordinated 

and  the  cooperation  nece.ssary  to  fa.sh- 
()N,  OF  CALIFORNI.A  ion  it  into  a  completed  structure,  pleas- 

ic  ('oast  has  captured  the  attention  to 

u'ief  jieriod  in  which  he  has  served  Poor  alike. 

(■ring  the  national  councils  at  a  su-  -Vdvertising,  like  the  salt  of  the  earth, 
,  he  has  a.ssumed  the  leadership  of  t'*  another  simile,  needed  the  mills 
iding  fast  for  democratic  ideals  of  organization  to  eliminate  the  Impurl- 

ncon.stitutional  press  cen.sorship  has  aave  the  cry.stals  .so  nece.ssary 

f  orator  at  the  oinming  of  the  great  life,  just  as  it  l.s  so  nece.ssary  to 

lub.s  of  the  World,  and  it  is  antici-  ♦he  modern  bu.siness  world  and  the  life 
y  mea.sure  up  to  the  o(;casion.  of  every  man  and  woman,  who  labors 

_ _ _  under  the  constantly  increasing  stress 

of  modern  civilization. 

ttee  deemed  it  fitting  th  it  (iue,stions 

.  ...  ,  ,  ,  A  NEW  ORDER. 


details  are  perfected.  "I  think  St.  Louis  the  A.  A.  C.  W.  of  only  tlv'  inost  vital  importance  shcmld 

is  to  be  congratulated  upon  the  splen-  “We  have  prepared  the  best  i)ro-  be  brought  before  th"'  convention  for  I  norganized  advertising  was  like  a 
did  attractiona  it  has  arranged  for  the  gramme  ever  offered  to  any  convention  eonsideratioi.  Every  one  of  the  speak-  ‘'■'y  ♦he  wilderness.  Beneficial  as 


10,000  visitors  she  is  to  have,”  said  Mr.  of  the  As.-ociated  Advertising  Ulubs,” 
Pratt,  before  returning  to  New  York,  said  M.  P.  Linn,  president,  of  the  Ad- 
Pratt  has  been  engaged  six  months  in  vertlsing  Club  of  St.  Louis,  in  corn- 
compiling  this  programme.  He  had  the  menting  on  the  work  accomplished, 
aasistance  of  the  officers  of  every  ad-  "The  members  realized  that  we  are  fac- 
vertising  club  in  the  United-  States,  ing  a  very  great  crisis  in  our  country’s 
Canada,  and  other  countries,  where  history.  Hence,  the  Progra.mme  Com¬ 


ers  is  a  big,  broad-minded  business  man, 
and  it  will  do  us  a  world  of  good  to  hear 
their  views  on  the  subjects  they  have 
been  assigned  to  i)resent.  This  con¬ 
vention  is  going  to  mean  nothing  short 

(Continued  on  paf/c  17) 


were  the  re.sults  it  rende.-ed,  by  the 
mere  fact  of  its  organization  It  called 
forth  a  new  order  of  things.  It  was  des¬ 
tined  to  became  a  leavening  power, 
that  would  permeate  the  entire  busi¬ 
ness  world,  enter  into  every  Indn.stry, 
aid  in  lessening  cost.s,  improving  quail- 
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ty  and  quickening  trade,  that  all  might 
IirosiMT  and  fewer  faii. 

It  had  groped  in  the  dark  for  years, 
feeling  and  fighting  its  way  toward  the 
light.  It  was  running  in  circles, 
though  in  the  very  nature  of  things 
the  circles  were  growing  wider,  until 
at  la.st  the  ripples  pas.sed  beyond  the 
everglades  of  twilight  to  the  sunlight 
in  which  it  was  to  thrive  and  grow, 
cast  out  the  unclean  and  reward  the 
true  and  truthful. 

When  It  was  brought  into  the  sun¬ 
shine  it  was  welded  together  Into  a 
solid  mas.s,  under  the  name  of  the  As¬ 
sociated  Advertising  dubs  of  America. 

HOW  THE  ORGANIZATION  WAS  FORMED. 

diaries  H.  Jones  of  St.  I^ouis  is 
credited  with  the  idea  of  organizing 
the  as.sociation  that  has  become  such 
a  power  for  good  in  tmlsating  life  of 
America.  He  published  a  little  paper 
called  the  Ad  Writer.  He  was  ahead 
of  the  times,  it  was  said.  When  he 
moved  to  Chicago  anil  consoliilated  his 
paper  with  Ad-Sen.se  he  brought  to 
the  attention  of  the  adverti.dng  men 
of  that  city  the  idea  of  calling  a  con¬ 
vention  of  adverti.sing  men,  represent¬ 
ing  every  branch  and  divi.sion  of  the 
biisine.ss. 

The  fir.st  meeting  was  called  for  Oc¬ 
tober  12  to  14.  190.'>,  in  the  city  by- 
lake.  Repre.sentatives  of  the  Ad  dubs 
of  Cincinnati.  Indianapolis.  Cleveland, 
Oetroit.  Ihttshurgh.  Itenver,  and  St. 
Paul,  including  adverti.sing  men  from 
N'ew  York,  asst-mbled  in  Chicago,  and 
there  was  liorn  the  Federated  Adver¬ 
tising  dubs  of  .\merica. 

Mr.  Jones  was  elected  the  fir.st  pres¬ 
ident  and  H.vron  W.  Orr.  of  St.  Txutis. 
siTved  as  the  first  secretary  during  the 
organization  period. 

THE  FIRST  MEimXG. 

The  jiromoters  of  the  first  conven¬ 
tion  had  great  ideas.  They  rented  the 
Coliseum — to  accommodate  the  crowd — 
and  when  the  reiiresentatives  of  the 
other  clubs  did  arrive,  it  was  di.scov- 
ered  that  they  would  have  plenty  of 
room  in  an  ordinary  hotel  parlor.  In 
the  great  auditjiriuin  it  really  seemed 
as  though  the  voice  of  advertising  was 
trying  to  sjian  a  univer.s<‘  of  space.  As 
a  matter  of  fact,  it  had  .stepped  out 
of  the  jiast,  and  into  the  present. 

The  Federation  of  Advertising  Clubs 
was  the  starting  point  for  the  Asso¬ 
ciated  Adverti.sing  Clubs  of  America, 
the  name  that  was  sub.stituted  a  few 
year.s  later. 

That  fir.st  meeting  may  be  likened 
to  the  planting  of  the  .seed.  It  took 
a  year  to  germinate. 

At  the  second  ses.sion.  held  in  St. 
I-ouis.  there  were  alsmt  200  delegates 
jiresimt.  and  the  jire.ss  dispatches  men¬ 
tioned  it. 

The  attendance  doubleil  at  the  (Cin¬ 
cinnati  meeting  in  li*07,  while  800 
went  to  Kansas  City  in  1008. 

Ixuisvllle  drew  l.OOO  delegates  the 
next  year,  and  2,000  trekked  to  Omaha 
in  1010.  with  2,600  at  Ho.ston  in  1011. 
At  that  meeting  it  was  decided  to  go 
to  Dallas  for  the  next  meeting.  There 
were  misgivings  after  the  decision  was 
made.  How  many  would  go  that  far? 
Would  interest  be  sustained?  The  Dal¬ 
las  gathering  registered  an  attendants 
300  in  excess  of  the  Boston  meeting. 

At  Haltimore,  in  1013,  the  proposal 
to  change  the  constitution  was  made, 
and  the  declaration  of  principles  on 
which  members  of  the  association 
stand  was  adopted.  The  stilid  foun¬ 
dation  of  the  a.ssociation  was  finished 
in  that  city,  upon  it  the  present  struc¬ 
ture,  which  is  still  in  process  of  erec¬ 


tion,  and  which  is  being  enlarged  with 
every  meeting,  was  commenced. 

DOWN  TO  HARO  WORK. 

When  the  Association  me*  in  To¬ 
ronto,  in  1914,  with  alwiut  3,500  regis¬ 
tered  delegates  pre.sent,  it  was  found 
that  there  were  delegates  from  all  over 
the  world,  and  the  name  was  changed 
from  the  Associated  .Ydverti.sing  Clubs 
of  America,  to  the  Associated  Adver¬ 
tising  Clubs  of  the  World.  At  this  meet¬ 
ing  the  various  departmentals  were  in¬ 
stituted.  and  the  pre.sent  plan  and  scope 
were  adopted.  In  prior  meetings,  there 
was  an  exce.ss  of  noise.  The  gather¬ 
ings  were  iKurnbastic,  at  least  on  the 
part  of  some  of  the  delegations,  that 
marched  into  the  meeting  hall  in  an  ef¬ 
fort  to  make  more  noi.se  than  any  other, 
and,  if  possible,  all  other  delegations 
present.  With  the  ,\ssociation  on  firm¬ 
er  ground,  and  the  consciousness  of  the 
serious  work  in  hand,  the  channel  in 
which  it  ran  w-aa  cut  deeper  and  wider, 
and  the  organization  moved  more  even¬ 
ly.  Organization.  coiiperation.  and 
hard  work  took  the  place  of  noise.  The 
prospect  of  holding  a  future  session 
abroad  was  hinted.  Visions  of  Lon¬ 
don.  Paris,  and  Rome  appeared,  for  the 
.sphere  of  influence  and  usefulness  of 
the  organization  had  grown  tremen¬ 
dously-.  The  world  war  d-layed  the 
calling  of  a  convention  beyond  the 
shores  of  this  continent. 

There  were  approximately  4,400  reg¬ 
istered  delegates  at  the  meeting  held  in 
Chicago,  in  1915.  and  about  5,000  in 
Philadelphia  la.st  year.  It  is  expected 
that  the  St.  Louis  meeting  will  eclip.se, 
in  point  of  numliers,  any  previous  ses¬ 
sion.  Some  estimate  that  there  will 
be  at  lea.st  6.000  registered,  and  pos¬ 
sibly  as  many  as  10,000  present. 

OFFICERS  OF  THE  ASSOCI.ATION. 

Following  are  the  najnes  of  the  pres¬ 
idents  of  the  Association,  in  the  order 
of  their  succes.sion: 

("has.  H.  Jones,  1905,  of  Chicago: 
W.  X.  Aubuchon.  of  Kt.  Ixuiis,  1906; 
Smith  H.  Queal,  of  ("incinnati,  1907:  K. 
D.  Oibl>s,  of  Chicago,  1908:  Samuel  C. 
Ilobbs,  of  Atlanta,  1909-1910:  George 
W.  ("oleman,  of  Bo.ston,  1911-1912:  Wil¬ 
liam.  Woodhead,  of  San  Francisco,  1913- 
1914:  Herliert  Hou.ston.  of  New  York, 
1915-1916. 

DEVEIXIPS  NEW'  ADVERTISING. 

The  emblem  of  the  A.  A.  C.  W.  is 
Truth,  which  appears  on  the  seal  of 
the  organization  and  on  all  of  its  print¬ 
ed  matter.  The  purpo.se  the  Assoida- 
tion  serves  is  to  bring  about  a  bet¬ 
ter  condition  in  bu.siness.  Through  the 
influemce  of  the  congre.ss  of  advertising 
interests,  the  pulling  power  of  advertis¬ 
ing  is  constantly  increasing.  This  is 
in  proportion  to  the  growth  of  the  or¬ 
ganization  in  membership,  the  exten¬ 
sion  of  the  numlier  of  independent  or 
local  ad  clubs  and  the  effectiveness  of 
the  local  advertising  obtained  and  main¬ 
tained.  Through  the  local  clubs  new 
advertisers  have  lieen  developed.  Men 
have  been  converted  to  advertising  and 
its  dividend-paying  |>ower,  who  a  few 
years  ago  did  not  lielieve  in  this  form 
of  publicity.  The  influence  extends 
through  every  industry,  reaches  into 
every  branch  of  business,  wholesale  and 
retail,  manufacturing,  distributing  and 
selling. 

The  standard  of  practice  adopted  by 
the  clubs  is  lived  up  to.  and  is  jealously 
guarded  by  the  memliership. 

TWO  BIG  DIVISIONS. 

The  Association  is  separated  into  two 
divisions,  one  comprising  the  local 
clubs,  the  other  the  national  or  affiliated 
organization,  to  which  the  local  clubs 
send  delegates  once  a  >-ear,  where  first¬ 
hand  information  is  obtained  as  to  new 


methods  of  moving  goods,  new  ideas  in 
advertising,  and  new  combinations  of 
old  thoughts,  plans,  and  campaigns,  that 
have  lieen  worked  out,  tried,  and  proved. 
In  thin  respect,  those  who  attend  the 
annual  convention  say  that  it  is  an  edu¬ 
cation  that  cannot  be  measured  in  dol¬ 
lars  and  cents. 

Kvery  year  witnesses  a  greater  at¬ 
tendance,  and  with  the  holding  of  each 
meeting  the  membership  is  drawn  into 
a  clo.ser  bond  of  cooperation,  and  a  bet¬ 
ter  understanding  exists.  Membership 
in  the  organization  is  regarded  as  a  dis¬ 
tinct  asset,  which  the  modern  advertis¬ 
ing  business  man  prizes. 

The  members  go  home  from  the  na¬ 
tional  gatherings  with  new  ideas,  gain¬ 
ed  from  the  largest  advertisers  and 
space-buyers  in  the  country.  These  ideas 
are  taken  back  to  the  local  clubs,  where 
during  the  following  year  there  are  de- 
bate.s.  round-table  discussions,  and  talks, 
during  which  .subjects  are  illustrated  by 
lantern  slides,  moving  pictures,  and  oth¬ 
er  methcxls.  From  the  exhibit  of  ad¬ 
vertising  made  at  the  national  conven¬ 
tion  every  year  the  liest  is  carried  back 
in  the  form  of  new  ideals  and  methods 
for  adoption  by  the  local  organizations, 
and  in  ‘this  way  the  smaller  merchant 
gains  a  knowledge  of  the  plans  followed 
by  the  larger  and  more  successful  men, 
who  were  once  in  the  small  class,  and 
who  have  forged  to  the  front  through 
the  pulling  power  of  properly  directed 
advertising  publicity.  The  National 
Kducation  Committee,  which  never  ceas¬ 
es  its  work,  is  behind  all  of  these  con¬ 
structive  movements. 

Just  as  there  is  a  National  Vigilance 
("ommittee  for  the  international  organ¬ 
ization.  so  there  is  a  local  organization, 
motielled  after  the  same  plan,  and  which 
is  assisted  by  the  national  committee. 
The  local  vigilance  committee  does  in 
its  field  what  the  national  committee  is 
doing  in  the  entire  country.  .411  organ¬ 
izations  are  kept  po.sted,  and  there  is 
the  freest  interchange  of  opinions  and 
news  and  the  work  that  is  constantly 
being  done  for  more  and  better  adver¬ 
tising. 

A.  A.  C.  W.  DEPART  .MENTAI.S. 

The  Dejiartmental  Organi-zations  in¬ 
clude  the  -Ytliliated  Associations  of  .4d- 
vertising  Agents,  of  which  O.  H.  Rlack- 
man,  of  New  York,  is  president:  the  .\g- 
ricultural  Publishers’  .4.‘}.sociation,  Frank 
R.  Long,  of  the  Farmers’  Review,  of 
("hicago,  president:  the  A.ssociated 
Business  Papers.  .4.  A.  Gray,  of  the 
Klectrical  Review  and  We.stern  Electri¬ 
cian,  of  Chicago,  pre.sident:  the  Asso¬ 
ciated  Retail  Advertisers,  I.  R.  Parsons, 
of  Car.son,  Pirie,  Scott  &  Co.,  Chicago, 
president:  the  Association  of  American 
Directory  Advertisers,  William  (7.  Tor- 
chiana,  of  Philadelphia,  president :  the 
As.sociation  of  National  Adverti.sers,  A. 
C.  Reilly,  of  the  Remington  Typewriter 
Company,  New  York,  president:  Church 
Adverti.sing  and  Publicity  Department, 
the  Rev.  Christian  F.  Reisner,  of  New 
York,  president:  the  Daily  Newspaper 
Departmental,  Lafayette  Young,  jr.,  of 
the  Des  Moines  (la.)  Capital,  president: 
Financial  .4dvertiser.s’  Association,  M. 
E.  Holderness,  Third  National  Bank,  St.. 
Louis,  Mo.,  president:  Graphic  Arts  As¬ 
sociation,  H.  H.  Cooke,  New  York, 
chairman :  Mail  Advertising  Service,. 
Charles  H.  Mackintosh,  of  Duluth, 
Minn.,  president;  Magazine  Departmen¬ 
tal,  C.  Henry  Hathaway,  Good  Hou.se- 
keeping.  New  Y'ork,  president;  National 
Association  of  Advertising  Specialty 
.Manufacturers,  Theodore  R.  Gerlach, 
Joliet,  Ill.,  president;  National  Associa¬ 
tion  of  Employing  Lithographers,  Max 
Schmidt,  San  Francisco,  president; 
Outdoor  Advertising  Association,  (Jeorge 
J.  Sherer,  Minneapolis,  Minn.,  president. 
Poster  Advertising  Association,  Inc., 


John  E.  Shoemaker,  Washington,  D.  C., 
president,  and  the  Religious  Press  De¬ 
partmental.  Philip  E.  Howard,  Sunday- 
School  Times,  Philadelphia,  chairman. 

VIOILANCIi  COMMITTEE  WORK. 

The  .4.  .4.  C.  W.  maintains  a  National 
Vigilance  ("ommittee,  of  wnich  Merle 
Sidener  is  chairman.  This  committee 
investigates  all  charges  of  fraud, 
looks  into  fake  advertising,  warns  pub¬ 
lishers,  prosecutes  offenders,  when  the 
evidence  is  sufficient,  and  cooperates  in 
every  way  for  the  purpose  of  stamping 
out  of  the  business  life  of  the  United 
States  the  class  of  men  who  attempt  to 
sell  fraudulently  through  *  advertising 
methods.  The  committee  has  been  in¬ 
strumental  in  unearthing  a  number  of 
frauds,  and  of  curtailing  thi  activitie.s 
of  many  of  those  who  would  Impose  on 
the  public. 

The  various  clubs  of  the  .Association 
promote  advertising  thought,  bring  out 
the  best  there  is  in  the  different  local 
organizations,  explain,  lay  out,  and  show 
how  selling  plans,  backed  by  advertis¬ 
ing,  are  conducted  at  the  lowest  cost 
consistent  with  good  quality,  and  to 
the  end  that  the  public  shall  be  directly 
benefited.  The  whole  idea  is  to  reduce 
cost  of  living  and  merchandising 
through  advertising,  to  be  helpful,  and 
to  render  the  greatest  amount  of  good 
to  the  public  through  advertising  pub¬ 
licity. 

THE  NATIONAL  CXIMMITTEES. 

There  are  six  national  committees 
constantly  at  work.  The  National  Edu¬ 
cation  Committee  is  headed  by  L.  E. 
Pratt,  Candlei  Building,  .New  York 
city;  the  National  Vigilance  Committee, 
by  Merle  Sidener,  of  Indianapolis,  Ind.; 
the  National  Exhibit  Committee,  by 
Charles  Q.  Petersen,  of  Chicago;  the 
National  Research  Committee,  by  Mac 
Martin,  of  Minneapolis;  the  National 
Programme  Committee,  by  L.  E.  Pratt, 
of  New  Y'ork,  and  the  National  .4dver- 
tising  Commission,  by  O.  C.  Harn,  of 
the  National  Lead  Company,  and  C.  W. 
Patman,  both  of  New  Y"ork  city. 

The  officers  of  the  Associated  Adver¬ 
tising  Clubs  of  the  World  are: 

A.  A.  C.  W.  OFFICERS. 

President — Herbert  S.  Houston,  of 
New  York. 

Vice-president— Lafayette  Young,  jr., 
Des  Moines  Capital,  Des  Moines,  la. 

Secretary-treasurer — P.  S.  Florea,  of 
Indianapolis,  Ind. 

Executive  committee — William  Wood- 
head,  .4merican  Weekly  Magazine,  New 
York;  Walter  B.  Cherry,  Merrell-Soule 
Company,  Syracuse,  N.  Y.;  W.  W. 
Cloud,  State  Bank  of  Maryland,  Balti¬ 
more,  Md. ;  Frank  A.  Black,  William  Fi- 
lene’s  Sons  Company,  Boston,  Mass.; 
Wm.  .4.  Ross,  Cleveland,  O. ;  John  Clyde 
Oswald,  .4merican  Printer,  New  York; 
Frank  H.  Rowe,  of  E.  L.  Ruddy  Com¬ 
pany,  Ltd.,  Toronto,  Can.;  A.  E.  Cham¬ 
berlain,  of  Knill-Chamberlain,  New 
York;  W.  C.  D’Arcy,  of  the  D’Arcy  Ad¬ 
vertising  Company,  St.  Louis,  Mo.;  O.  C. 
Harn,  National  Lead  Company,  New 
Y'ork;  William  H.  Johns,  of  the  George 
Batten  Company,  New  York;  Wilson  H. 
Lee,  of  Price  &  Lee,  New  Haven,  Conn., 
and  Kerwin  H.  Fulton,  of  the  Van  Bu- 
ren  &  New  York  Bill  Posting  Company, 
New  York. 


H.  S.  Merkel  Coes  to  Chicago 
H.  S.  Merkel,  who  joined  the  staff  of 
Hanft-Metzger,  Inc.,  New  York,  "after 
similar  work  in  buying  space  with  the 
Cheltenham  Agency,  will  locate  in  Chi¬ 
cago  in  June.  Mr.  Merkel  intends  de¬ 
voting  his  time  in  Chicago  to  rate  work 
or  special  newspaper  representation. 


THE  EDITOR  &  PUBLISHER  FOR  JUNE  2,  1917 


5 


OFFICERS  A  > 

X AND  EXECUTIVE  \ 

X  COMMITTEEMEN  OF 

^SSOdATED^ERTlSINO  ClUjj 

OF  THF  WORLD 


THE  EDITOR  &  PUBLISHER  FOR  JUNE  2,  1917 


CHURCHES  TO  SPEND  ^1,000,000  YEARLY 

IN  ADVERTISING  TO  INCREASE  ATTENDANCE 

Plan?  for  a  Campaign  Being  Made  Which  Contemplates  the  Raising 
of  a  Fund  that  Will  Bring  Religion  to  the  Attention  of 
All  the  People,  and  Swell  the  Number  of  Com¬ 
municants  in  the  United  States. 


ONK  tiiillion  dollars  a  year  for 
church  advertising:  It’s  a  big-  or¬ 
der;  It’s  just  as  big  as  it  sounds. 
The  plans  are  being  worked  out  now. 


NEWSPAPER  MAN  HAS  CHARGE  OF  WORK. 

A  few  months  ago  W.  B.  Ashley,  as¬ 
sociate  editor  of  the  Christian  Herald, 
of  New  York,  was  appointed  executive 


windows  of  his  stores  and  the  number 
of  his  employees,  the  church  may  ex¬ 
tend  it  through  the  windows  of  practi- 
'  cally  every  store  in  the  country,  for  the 
church  is  not  in  competition  with  any 
other  line,  and  can  get  that  help.  In 
addition  to  this,  at  least  10,000,000  peo¬ 
ple,  cooperating  as  a  unit,  are  available 
to  back  up  the  plan.  It  is  believed  that 
the  number  may  be  safely  put  at  15,- 
000,000 — and  possibly  20,000,000,  who 


CENSORSHIP  PROVISION 
VOTED  DOWN  IN  HOLsE 

Proposed  Bill  Defeated  in  Decisive  Fash¬ 
ion  by  Non-Partisan  Vote,  Following 
Short  and  Sharp  Debate— Believed  that 
Action  of  House  Ends  for  Present  All 
Attempts  to  Muzzle  Press. 
Washington,  May  31. — Censorshi]) 


That  adverti.sing  increases  church  at-  secretary  of  the  Church  Advertising 
tendance  has  Iieen  proven.  It  is  new —  and  Publicity  Departmental  of  the  As- 
to  the  churches.  So  far,  there  has  sociated  Advertising  Clubs  of  the 
iK'cn  lack  of  organization,  and  this  lack  World,  with  headquarters  in  the  Ad- 
ha-s  made  it  impo.s.sible  to  carry  on  verti.sing  Club,  47  East  25th  Street,  New 
the  work.  York  city.  This  is  the  division  of  the 


will  give  this  form  of  cooperation.  It  legislation,  so  far  as  it  being  a  i)art  of 
is  the  biggest  kind  of  a  thing,  and  re-  the  pending  Flspionage  bill,  is  dead.  The 
quires  only  the  fund  to  put  it  over.  House  of  Kepresentatives  late  this  eve¬ 
ning  by  a  vote  of  184  to  144  and  five 
THE  OPENING  CAMPAIGN.  ,.  ..  .  j  ^  . 

voting  pre.sent,  voted  to  return  the 
This  isn  t  going  to  be  as  difficult  as  pending  conference  report  on  the  Es- 
it  looks  at  the  outset,  Mr.  Ashley  says,  pjonage  bill  to  conference  with  the  in- 
Wealthy  men  are  being  interested  now.  f.t,uctlons  that  the  conferrees  eliminate 
That  they  will  subscribe  to  give  im-  censorship  section.  When  the  Es- 


An  organization  has  been  perfected,  advertising  clubs  of  which  the  Kev. 


a  paid  .secretary  has  l>een  employed, 
.stati.stics  are  lieing  gathered,  and  the 
campaign  to  “sell  the  churches  to  the 


Christian  F.  Reisner,  pastor  of  Grace 
Methodist 'Episcopal  Church  of  New 
York  and  the  pioneer  in  church  adver- 


it  looks  at  the  outset,  Mr.  Ashley  says,  pjonage  bill  to  conference  with  the  in- 
Wealthy  men  are  being  interested  now.  f.t,uctions  that  the  conferrees  eliminate 
That  they  will  subscribe  to  give  im-  censorship  section.  When  the  Es- 

petus  to  the  campaign,  to  help  the  conference  the 

church  help  itself,  he  believes  to  be  a  eensorship  provision  was  placed  in  the 

foregone  conclusion.  The  initial  fund,  ^iii  w.,  i  *•  ...i. 

,  i  j  .or  .  .L,..  the  House  by  the  adoption  of  the 

as  stated,  will  be  $25,000,  and  this,  it  _ _ .  „ 

Gard  amendment,  and  now  that  the 


people”  will  commence  next  fall.  The  tising,  is  president.  The  Rev.  D.  E. 


first  appropriation  wilt  probably  be  in 
the  nelgh’oorhood  of  $25,000,  in  the  form 
of  a  tryout.  This  is  to  bo  followed  by 


larger  appropriations,  and  it  is  expected  department. 


Weigle,  pastor  of  the  Messiah  Lutheran 
Church  of  Philadelphia,  an  authority  on 
church  advertising,  is  secretary  of  this 


that  it  will  1)0.  pos.sibte  to  get  $1,000,000 
annually  within  the  next  three  years. 
As  soon  a.s  the  success  of  the  campaign 
planned  has  been  proven,  it  is  antici¬ 
pated  that  it  will  1)0  the  easiest  thing  in 
the  world  to  raise  $1,000,000  a  year — 
more,  if  necessary. 

<X)ST  TO  EACH  CHURCH  WILL  BE  SMAIX. 

The  pioneer  work,  now  being  done, 
is  the  most  difficult.  When  it  has  been 
finished,  it  will  ba  possible  to  raise  the 
fund  of  $1,000,000  a  year  by  a  tax  of  $4 
annually  on  each  church,  provided  the 
distribution  could  be  evenly  made 
-but,  at  any  rate,  for  a  cost  .so  small 
as  to  be  insignificant,  compared  witn 
the  l)enents  that  would  flow  from  the 
great  national  campaigns  planned, 
through  the  mediums  of  the  new.spa- 
pers  and  otherwi.se. 

\  few  .stati.stics  will  illustrate  the 


Mr.  Ashley  is  collecting  statistics, 
gathering  information  from  all  sections 
of  the  country,  and  driving  ahead  in 
his  effort  to  raise  the  attendance  of 
-America’s  churches. 


is  believed,  will  be  ready  for  the  com-  „  ,  .  x  i ■  •  * 

^  ,  -  X  ,  X,  XX  House  has  voted  to  eliminate  censorship 

ing  fall.  In  order  to  help  the  matter  ,  xw  •  x,.,,  x,.  x  , 

,  ,  X.  ....  X  X  •  the  Espionage  bill,  that  kills  al 

along,  laymen  are  being  induced  to  join  ,  ,  x-  .  x,. 

,,  X.  X..X  X  xxxx-x,  X.  legislation  for  the  pre.sent  a.s  the  Sen- 
the  church  departmental,  the  fee  be-  x  ^  . 

X  X  .x/x  X  XX..  XX.  had  already  by  a  deci-sive  vote  re- 

ing  set  at  $10  a  year.  In  this  way  the  .  ,  x  •  x 

,,,  .  xx-jx.x  fu.sed  to  incorporate  a  censorship  para- 

church  members  are  to  be  educated  to  ,  .  i  i  “ 

xi.„  „  XI.  „  rixu  1  •  graph  in  the  bill.  Representative  Gard, 

the  idea  of  advertising.  Their  associa- 

tion  with  advertising  experts  in  the  ^he  fight  for  ccn.sor- 

club  will  result,  it  is  believed,  in  their  on  previous  occasion.s, 


carrying  the  idea  back  to  those  who  are 
not  members.  Then  ministers  are  be- 


to-day  spoke  against  the  pending  cen¬ 
sorship  provi.sion  and  advised  again.st 


The  Plan  mapped  out  by  this  depart-  ^  j^^uced  to  join  the  departmental.  the  conference  report 

mental  is  very  simple.  In  the  first  pl^e,  His  influence  being  turned  against  the 

It  IS  not  a  free  publicity  bureau.  The  ^2  a  year,  and  this  automatically  ‘'ensorship  paragraph,  after  having  sup- 

idea  IS  to  develop  paid  advertising.  The  , _  _ _ _  _  _  ported  it  so  strenuouslv.  evidentlv  hnr 


purpose  is  to  convert  the  people — to 
sell  the  church  to  the  present  non¬ 
church  member.  The  way  to  attract 
his  attention,  Mr.  Ashley  says,  is 
through  paid  advertising. 


gives  them  membership  in  the  Associat¬ 
ed  Advertising  Clubs  of  the  World. 


ported  it  so  strenuously,  evidently  had 
great  influence  in  having  the  censor- 


The  initial  national  campaign  is  to  feature  defeated  in  the  House. 


be  in  the  nature  of  an  object-lesson  to 
these  men,  who  will  thus  get  a  “close- 


The  House  action  precludes  any  fur¬ 
ther  votes  in  the  Senate  on  censorship 


up”  of  just  what  is  being  done,  and  the  pending  bill  is  concerned. 


know  nothing  about  the  subject.  The 
first  .step  was  to  get  a  committee  of 


It  has  been  predicted  that  should  this 
provision  on  censor.ship  be  defeated. 


Seeing  the  results,  and  understanding  ff'®  Administration  would  offer  a  sepa- 
the  way  it  is  done,  it  is  believed,  Mr.  measure  covering  the  same  legis- 


ca.se  with  which  it  may  be  done,  once  laymen  to  join  the  different  advertis- 


the  idea  takes  root.  There  are  ap- 
Iiroximately  250,000  churches  in  the 
I'nited  State.s,  with  30.000.000  communi¬ 
cants.  The  weekly  attendance  is, 
roughly,  lietween  10,000,000  and  15,000,- 
000 — probably  <dos(‘r  to  10,000,000  than 
to  15,000.000.  .A  tax  of  $4  per  church 
would  give  the  necessary  amount — $1,- 


THE  ADVERTISING  IDEA.  ease  with  which  it  may  be  accomplish-  been  predicted  that  should  this 

ed,  once  alt  are  agreed  on  the  point.  provision  on  censorship  be  defeated. 

To  do  this  it  is  necessary  to  bring  Seeing  the  results,  and  understanding  fh®  Adminl.stration  would  offer  a  sepa- 

the  church  into  direct  contact  with  ad-  jj,  jg  bejieye(j  rate  measure  covering  the  same  legis- 

vertLsing  men,  for  church  dignitaries  Ashley  .says,  that  they  will  be  in  favor  lation.  The  censorship  proposed  by  the 

know  nothing  about  the  subject.  The  including  an  advertising  expense  in  paragraph  in  the  Espionage  bill  would 

first  .step  was  to  get  a  committee  of  their  church  budgets,  to  put  the  have  forbidden  w’ilful  publication  of 
laymen  to  join  the  different  advertis-  church  on  a  cost  basis,  and  to  see  to  military  information  but  not  news  of 


ing  clubs,  and  this  has  been  done  in  a  jt  that  it  gets  returns.  They  will  make  equipment  of  armed  forces,  and  the 


number  of  towns,  like  Chicago  and  New 
York,  .so  that  they  may  meet  and  be¬ 
come  identified  with  real  advertising 
talent  through  these  organizations.  The 
church  adverti.sing  a.ssociations  and 
members  in  this  way  frequent  the  club 
rooms,  and  stimulate  the  connection  be- 


.Accepting  10,000,000  as  the  tween  the  church  and  the  advertising 


number  of  communicants  who  attend 
regularly,  a  tax  of  10  cents  each  a 
year  would  assure  the  fund.  The  idea 
is  to  increase  church  membership  of 


expert.  So  far  church  advertising  has 
l)een  of  an  individual  character. 

The  idea  Is  to  make  It  national,  one 
for  all  and  alt  for  one — not  each  for 


.America’s  churches  and  Sunday  schools  it.self,  as  in  the  past.  The  next  step  is 


to  60,000,000  men,  women,  and  children. 

NATIONAL  SCOPE  OF  THE  PLAN. 

The  advertising,  as  planned,  is  to  be 
done  on  a  national  basis,  through  the 
medium  of  a  general  advertising 
agency.  It  is  to  be  written  by  expert.s, 
and  paid  for  the  same  as  the  copy  that 
gives  publicity  to  shoes,  wearing  ap¬ 
parel.  and  other  commodities.  For  the 
imrpose  of  this  campaign,  religion  is  to 
be  regarded  as  a  commodity.  Three 
things  the  promoters  have  in  mind: 

(1)  Ihdivering  the  goods;  (2)  re¬ 
claiming  lost  trade;  (3)  getting  new 
customers. 

In  other  words,  the  work  of  building 


to  intere.st  the  big  denominational 
boards  of  the  various  churches,  and 
there  is  every  confidence  that  they  will 
be  induced  to  look  favorably  upon  the 
plan  to  pay  for  advertising  that  will 
help-  the  churches. 

REGARDS  REI.IGION  AS  A  CXJMMODITT. 

In  planning  the  campaign,  religion  is 
to  be  regarded  as  a  commodity,  the 
church  as  the  central  jobbing  house  and 
each  indi\idual  member  of  the  differ¬ 
ent  congregations  as  a  distribution 
unit.  Out  of  and  through  this  organi¬ 
zation,  there  is  to  come  dealer  coop¬ 
eration,  to  the  extent  that  on  the  days 


it  their  business  to  increase  the  busi-  President  would  have  been  authorized 

nes.s — attendance — of  the  church,  Mr.  to  declare  by  proclamation  what  infor- 
Ashley  thinks.  mation  would  not  have  been  u.seful  to 

Interest  in  the  campaign  has  been  the  enemy  .and  might  therefore 
rai.sed  to  .such  a  point  that  it  Is  be-  be  published.  This  la.st  provision 
lieved  that  there  will  be  500  delegates  authorizing  proclamations  by  the 
to  attend  the  Church  Departmental  at  President  is  said  to  have  greatly  inflii- 
the  St.  Louis  meeting  of  the  A.  A.  C.  W.  enced  the  members  of  the  House  in 

-  their  decision  to  defeat  the  censorship 

S  W  MFFK  roU  TO  THF  TIMFg  Provision.  The  absurdity  of  the  Presi- 

flpnt  having  to  issue  proclamations  at 
short  intervals  declaring  what  news 
He  Is  to  Assume  Duties  of  Charles  H.  was  eligible  for  publication  was  more 


S.  W.  MFxFxK  GOES  TO  THE  TIMES 


Grasty,  for  the  Present. 


than  the  majority  of  the  House  could 


Col.  Samuel  W.  Meek,  who  until  a  Jury  trial  for  persons  accii.sed 

week  or  so  ago  was  general  manager  of  violations  of  the  censorship  regiila- 

the  Philadelphia  Pres.s,  will  become  con-  Provided  under  the  provisions 

nected  with  the  management  of  the  New  *^®  If'Pislation.  The  Hou.se  gave  two 
York  Times.  The  annoupceinent  W'as  I^ours  of  debate  on  the  subject  before 
made  from  the  office  of  tlie  Times  fakirig  the  record  vote.  The  action  of 
Thursday.  For  the  present,  Mr.  Meek  *^^®  Hou.se  thus  ends  a  long-drawn-out 
will  assume  the  duties  of  Charles  H.  contest  over  the  que.stion  of  newspaper 
Gra.sty,  the  treasurer  of  the  company,  censor.ship,  as  far  a.s  Congress  is  coii- 
who  is  now  on  his  way  to  Europe,  where  cerned  for  the  pi'e.sent  at  lea.st. 

he  will  act  as  general  correspondent  for  - - 

the  Times,  sending  his  matter  from  the  Changes  in  Schedules  of  Speakers 
various  European  capitals  and  battle-  John  B.  Woodward,  of  the  Chicago 
fronts  which  he  will  visit.  Daily  News,  who  was  .scheduled  to  ad- 

Col.  Meek,  who  is  a  Virginian,  during  jro.ss  the  A.  A.  C.  W.  convention  at  St. 

-le  two  years  of  his  .^sidence  in  Phila-  j^oiils  on  "Advertising  the  Newspaper” 


up  church  attendance  is  to  be  placed  when  the  adverti.sing  appears  in  the 


the  two  years  of  his  ■.■etidence  in  Phila- 


on  a  business  basis,  and  modern  meth-  newspapers  and  through  the  various  j,;  {>ecame  exceedinglv  nonular  not  m  Advertising  the  Newspaper 

ods  are  to  be  employed.  System  is  to  media  to  be  selected,  that  there  shall  •pma.  '»®ame  exceedingly  popular  not  will  l)o  prevented  from  attending  the 


be  introduced  into  the  plan,  which  is  be  a  supplemental  effort  on  the  part  of  Publishers’  Association. 


only  with  his  associates  on  the  Press  convention  on  account  of  illne.s.s,  and 


to  be  exploited  to  the  end  that  religion 
may  be  brought  to  the  attention  of 


all,  through  a  national  window  display, 
in  the  form  of  cards,  through  mall-or- 


Wllliam  C.  Freeman  will  dl.scu.ss  the 


but  with  the  leaders  of  the  intellectual  subject  a.ssigned  to  Mr.  Woodward. 


may  oe  orougm.  vo  me  ancin-ixx.i  XXX  ...  X..XX  XX.....  X.X  ..xxxxxo,  X...X..XB..  ,  commercial  life  of  the  citv  His 

every  man  and  woman  in  America.  No  der  devices,  and  by  individual  help  in  Philadeinhia  is  regret-  sr’®fl<®rs  who  will  not 


one  church  is  to  lie  advertised,  but  all 
churches  are  to  benefit.  The  idea  is 
being  pushed  by  big  men,  who  are  as- 


pointing  out  and  backing  up  the  cam¬ 
paign,  just  as  is  done  In  the  case  of 
any  commodity,  but  with  this  differ- 


dechsion  to  leave  Philadelphia  is  regret-  ^  convention  an¬ 

ted  by  his  large  circle  of  frienda 

pany,  Boston;  Thomas  Dreier,  Bos- 
It  is  persistency,  not  accident,  that  ton;  E.  D.  Gibbs,  New  York,  and  H.  .7 
«ps  the  average  person  In  trouble.  Heinz,  Pittsburgh. 


sociating  with  them  big-minded  people  ence:  Where  the  grocer,  for  example. 


in  all  parts  of  the  country. 


limits  his  efforts  of  coCperatlon  to  the  keeps  the  average  person  In  trouble. 
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PRICE  OF  NEWS  PRINT 
SHOWS  STEADY  DECLINE 


More  Paper  is  Beinp  Produred  at  the 
Present  Time  and  Less  Consumed, 
Giving  the  Mills  an  Opportunity  to 
Catrh  up  on  Their  Reserve  Storks — 
Price  Shows  a  Drop. 

The  demand  for  news  print,  due  to 
the  economies  publishers  have  been 
practicing’,  is  not  as  great  as  it  was, 
and  this,  coupled  with  the  fact  that  the 
wrapping  paper  market  is  over  stocked,  * 
makes  it  possible  to  Jturn  more  ma¬ 
chines  back  to  the  making  of  news 
Iirint. 

The  re.sult  has  iK'cn  a  steady  decline 
in  the  price  of  news  print,  giving  pub¬ 
lishers  cheaper  paper  than  they  have 
enjoyed  for  some  time  past.  Four 
cent  paper  is  identiful  on  the  market 
to-day.  Sale.smen  are  on  the  road  again 
•seeking  to  tind  a  market  for  print, 
whereas  a  few  months  ago,  publishers 
were  anxiously  inquiring  from  mill  to 
mill,  and  jobber  to  joblxjr,  in  an  effort 
to  obtain  an  adequate  supply. 

The  bringing  of  new  units  on  the 
market  is  gradually  increasing  the  .sup¬ 
ply,  -with  the  prospect  that  the  ton¬ 
nage  for  1917  will  be  the  greate.st  in 
the  history  of  the  industry,  and  so 
many  mills  are  in  .sight  for  1918  that 
there  will  be  a  further  decline  in  price, 
back  toward  old  Icvel-s,  though  it  is 
not  expected  that  paper  will  sell  for 
two  cents  a  pound  during  the  contin¬ 
uance  of  the  war,  and  the  impo.s.sibility 
rtf  getting  the  usual  supplies  of  sulphite 
and  news  print  from  the  Scandina¬ 
vian  count  rie.s. 

SOUTH  AMKHICAN  PAPBU  MII.I.S. 

In  addition  to  this,  jtapcr  mills  are 
iK-ing  projected  in  South  America, 
which  has  heretofore  relied  on  the 
I  ’nitr-d  States,  t'anada,  Norway,  and 
Sweden  for  supplie.s.  The  advis<'ibility 
of  utilizing  the  immense  forest  growths 
of  those  countries  for  the  making  of 
cheap  pai>or  ha.s  lK>en  brought  forcibly 
to  the  attention  of  the  publishers  of 
I.«itin  .\merica,  in  order  that  they  may 
Ik-  indeprmdent  of  foreign  mills  in  the 
future  and  to  prevent  a  rr^currence  of 
the  present  i)rices  should  at  any  time  in 
the  future  there  should  develop  a  situa¬ 
tion  in  international  affairs  that  will 
tend  to  curtail  their  requirement.s,  this 
will  have  the  effect  of  decreasing  over- 
ST'Hs  shipments  from  the  United  States, 
t'anada  and  the  Scandinavian  countries 
in  the  future,  and  a.ssure  to  American 
new.spaper  publi.shers  larger  supply  of 
I)rint  paper  than  at  pre.sent,  even  with 
the  pre.sent  milks,  to  SJiy  nothing  of 
the  new  plants  that  have  been  project¬ 
ed.  some  of  which  are  now  in  process 
of  construction.  Mills  in  which  pub¬ 
lishers  will  have  an  interest  ■will  al.so 
l)e  a  factor  in  the  future,  since  they 
will  operate  on  a  ba.sis  of  cost,  plus  a 
stated  profit.  These  mills  will  be  ready 
to  deliver  paper  to  their  patrons  not 
later  than  .January  1919,  and  some  of 
them  in  advance  of  that  date. 

In  the  meantime,  publi.shers  are 
adopting  still  more  rigid  economies. 
The  tendency  to  rai.se  subscription  rates 
from  1  to  2  cents  a  copy  is  becoming 
almo.st  nation  wide,  though  a  number 
of  the  larger  cities  have  not  yet  adopted 
the  plan.  Where  the  price  ha.s  lieen 
advanced,  however,  it  has  been  attend¬ 
ed  with  such  excellent  re.sults,  that  pub¬ 
li.shers  in  the  cities  where  prices  arc 
still  maintained  at  1  cent  a  copy,  are 
tieginning  to  see  the  wisdom  of  it,  and 
realizing  that  it  does  not  pay  to  sell 
a  paiK-r  for  less  than  the  cost  of  the 
news  jirlnt  that  goes  to  make  up  the 
total  number  of  pages  i.ssued  daily. 


DIt.  KOWAItl)  A.  ItU.MKLY,  vice-president  and  acting  editor  of  the  New 
York  Kv<-ning  Mail,  is  a  newspaper-maker  who  is  never  idle.  He  is  in 
clo.se  touch  with  affairs  at  all  times,  and  has  everything  within  his  grasp. 
Dr.  Kumely  is  a  man  who  analyzes  every  subject  brought  to  his  attention.  He 
is  one  of  tho.se  men  who  is  not  annoyed  by  interruptions,  and  is  capable  of 
transacting  an  amazing  amount  of  busint.ss  in  a  remarkably  .short  si)ace  of  time. 
Should  he  Ije  interrupted  in  the  midst  of  a  di.scussion,  he  jjos.ses-ses  the  faculty 
of  concentrating  his  mind  on  the  new  subject,  making  a  decision,  and  then  re¬ 
turning  to  the  previous  discussion,  and  continuing  as  though  there  had  been  no 
interruption  whatever.  In  this  respect  he  is  a  constant  surprise  to  his  associ¬ 
ates  on  the  Kvening  Mail. 

Dr.  Kumely  is  a  new.spaper-maker  who  reduces  all  qut.stions  to  a  practi¬ 
cal  basis,  eliminates  the  useiess  and  retains  the  vital.  Ijcarned  in  medicine  and 
economic.s,  and  used  to  the  handling  of  large  Innsiness,  it  is  but  naturai  that  he 
should  investigate  along  .scientitlc  lines?,  carry  every  thought  thi-ough  the  labor¬ 
atory  of  his  mind  and  reach  a  conclusion  on  the  merits  of  the  question  pre¬ 
sented  to  him  for  consideration.  He  studies  men  as  he  studies  subjeet.s,  and  he 
takes  up  all  matters  pertaining  to  the  news  and  editorial  policy  iji  their  broader 
a.spects.  He  lan  rea.son  back  from  effect  to  cau.si',  and  then,  certain  of  his 
ground,  from  cau.se  to  ultimate  result,  correcting  where  correction  is  neces.sary, 
but  always  seeking  more  and  greater  light,  in  an  attempt  to  reach  the  ideal  and 
practice  the  practical. 

The  new.spaper  of  to-day,  to  his  mind,  is  entering  a  new  phase  of  develop¬ 
ment.  During  the  past  two  years  more  events  have  happened  that  will  affect 
the  course  of  history  than  in  any  previous  generation,  and  these  events  have 
followed  one  another  .so  rapidly  that  only  the  new.spaper  is  in  a  po.sition  to  in¬ 
terpret  them.  He  l)elieve.s  that  the  influence  of  the  daily  newspai)or  has  grown 
to  such  an  extent  that  it  will  be  a  greater  power  for  good  in  the  future  than  it 
ever  has  in  the  j)ast,  and  to  such  an  extent  that  world  events  w.ll  find  more  ser¬ 
ious  discu.ssion  in  their  pages  from  now  on  than  has  l)efore  been  the  case.  He 
believes  that  the  opiMjrtunities  of  the  daily  paper  will  be  greater  in  the  future 
for  work  of  a  constructive  character,  since  people  will  rely  on  it  more  than 
ever. 

Dr.  Kumely  Isdieves  in  freedom  of  action  on  the  part  of  his  associates  of 
the  Kvening  Mail,  though  he  aids  by  helpful  suggestions.  He  is  the  man  to 
whom  all  turn  for  the  solution  of  a  knotty  problem,  and  in  arriving  at  a  deci- 
.sion  in  any  matter,  he  always  .strives  to  reach  the  wider  field,  the  greater  range 
and  the  constructive  view. 

Dr.  liumely’s  hobby  is  education.  He  ladieves  in  combining  the  practical 
with  the  training  of  the  mind.  Tbe  Interlaken  School,  an  800-acre  farm  on  the 
outskirts  of  l.,a  Porte,  Ind.,  is  conducted  by  him  w'th  that  idea  in  view.  He 
holds  that  while  national  life  has  changed,  school  methods  have  not,  and  here 
he  endeavors  to  give  the  boys  some  knowledge  of  the  luseful  things  with  which 
boys  were  acquainted  before  the  change  in  national  life  took  place.  In  this 
.school  he  teaches  the  lK)y.s  to  keep  pace  with  modern  development  and  in  doing 
so,  he  .shows  them  how  to  do  things  with  their  hands,  without  .sacrificing  aca¬ 
demic  work.  Here  l>oys  are  taught  to  l>e  self-sustaining  'w^hile  they  are  being 
educated  so  that  when  their  course  is  finished,  they  shall  Ikj  able  to  .start  life 
better  equipped. 

Dr.  Kumely  was  graduated  from  Notre  Dame,  Oxford,  Heidelburg,  and  Frei¬ 
burg.  He  is  a  meml)er  of  the  Union  I.«ague  ('lub  of  t'hicago,  and  the  City  Club 
of  New  York. 


NATIONAL  PRESS  CLUB’S 
FAREWELL  TO  BALFOl  K 

Body  Was  Addressed  by  Head  of  Brit¬ 
ish  Misi^ion  Who  Paid  High  Tribute  to 
American  Journalism  —  Apprerialive 
Resolutions  Were  Presented  to  For¬ 
mer  Premier. 

Washington',  May  31. — Arthur  .Tanie.s 
Balfour,  head  of  the  British  Mis.sion, 
made  one  of  his  most  notable  speeches 
.since  he  came  to  .America,  at  the  Na¬ 
tional  Press  Club.  It  lyas  another  in¬ 
stance  of  the  great  value  of  the  Wa.sh- 
ington  corps  of  corre.spondents.  It  was 
in  a  way  his  farewell  to  America  and 
in  it  he  paid  tribute  to  the  warm  wel¬ 
come  received  in  the  United  States  as 
well  as  material  a.ssistance  afforded  by 
this  nation  to  the  .Allies  in  the  trenches. 

The  club  was  filled  with  active  new.s¬ 
paper  men  and  their  friends,  as  well  as 
many  officials  who  came  to  hear  tiie 
graceful  Kngiish  speaker.  His  coming 
to  the  club  wa-s  a  great  tribute  to  the 
correspondents  in  Washington,  who,  it 
might  be  said,  induced  the  ex-Premier 
to  break  his  precedent  and  grant  inter¬ 
views  and  make  semi-public  speeches. 
He  himself  said  that  he  had  never  grant¬ 
ed  interviews  at  home,  but  after  he 
found  how  correctly  he  had  been  treated 
-  by  the  .American  press  he  found  that 
this  was  the  best  way  to  mould  public 
sentiment.  His  address  on  this  occa¬ 
sion  has  become  historic. 

The  following  resolution,  on  behalf  of 
the  Washington  correspondents  was 
presented  to  Mr.  Balfour  at  the  Na¬ 
tional  Press  Club: 

Whereas,  Mr.  Geoffrey  Butler,  as  the 
press  representative  with  the  British 
Mission,  has  .shown  every  po.ssible  cour¬ 
tesy  and  kindness  to  the  Washington 
correspondents; 

.And  whereas.  He  has  had  the  broad 
vi.sion  and  state.sman.ship  to  appreciate 
the  interest  and  the  .enthusiasm  of  the 
pres.s; 

And  whereas.  We  feel  that  any  value 
which  our  dispatches  may  have  had  to 
the  Mission  .should  be  attributed  to  this 
breadth  of  vision ; 

.And  whereas.  We  wish  Mr.  Butler  to 
carry  from  Washington  our  best  wishes 
for  his  future  work  in  the  United 
States; 

Be  it  resolved.  That  the  Board  of 
Governors  of  the  National  Press  Club, 
on  behalf  of  the  Wiishington  correspon¬ 
dents,  members  thereof,  express  to  Mr. 
Balfour,  and  ask  him  to  express  for  us 
to  Mr.  Butler,  the  very  deep  gratitude 
we  all  feel  for  his  courtesy,  good-nature, 
availability,  and,  above  all,  for  his 
statesmanship  and  tact  on  all  the  com¬ 
plicated  questions  which  have  faced  him 
in  his  delicate  ta.sk. 

(Signed)  Giufton  S.  Wiix»x,  Presi¬ 
dent;  Jesse  S.  Cottuell,,  Secretary.  For 
the  Standing  Committee  of  Correspon¬ 
dents,  Grs  J.  Karoer,  Chairman. 


NEWSPAPER  MEN  AT  LONG  BEACH 


Prominent  Editors  Attend  the  Foreign 
Relations  Conference  at  Long  Beach. 
Among  the  visiting  new.spaper  men 
who  attended  the  conference  on  Ameri¬ 
can  P'oreign  Relations  at  lAing  Beach 
Tue.sday  were:  O.  G.  Villard,  Mew  York 
Kvening  Post;  ('ol.  Charles  A.  Rook. 
Pittsburgh  Post;  Philip  S.  Marden,  Low¬ 
ell  ('ourier-t'itlzen ;  Oscar  D.  Branden¬ 
burg,  Madi.son  Democrat;  Thomas  R. 
Waring,  ('harleston  Post;  Stillman  H. 
Bingham,  Duluth  Herald;  Daniel  D. 
Moore,  New  Orleans  Times-Picayune; 
John  Temple  Graves,  New  York  Ameri¬ 
can,  and  Henry  J.  Allen,  Wichita  Bea¬ 
con. 
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CREEL  FORMULATES  PRESS  CENSORSHIP  RULES 

Asks  that  the  ''Periodical  Press”  of  the  United  States  Abide  by  Regulations  Now  Fully 
Outlined,  Many  of  Which  Are  Along  the  Line  of  the  Voluntary  Censor¬ 
ship  the  Daily  Papers  Have  Been  Following  Since  the 
Declaration  of  War  with  Germany. 


GPJORGE  creel,  chairman  of  the 
Committee  on  Public  Information, 
commonly  referred  to  as  the  Gov¬ 
ernment  censor,  has  given  out  a  pre¬ 
liminary  statement  to  the  newspapers 
of  the  United  States  in  the  form  of 
“regulations  for  the  periodical  press  of 
the  United  States  during  the  war.”  He 
would  bar  the  discussion  of  a  possible 
peace.  Originally,  Mr.  Creel’s  statement 
was  shown  in  confidence  to  the  mem¬ 
bers  of  the  press  gallery  in  Washing¬ 
ton,  for  the  purpose  of  obtaining  their 
voluntary  cooperation.  Many  of  the 
rules  laid  down  by  Mr.  Creel  are  those 
that  the  new.spapers  of  the  United 
States  have  been  voluntarily  following 
since  the  conference  between  represen¬ 
tatives  of  the  State,  War,  and  Navy 
Departments  on  the  one  hand  and  rep¬ 
resentatives  of  the  press  on  the  other, 
when  a  voluntary  form  of  censorship 
was  agreed  upon,  and  which  have  been 
adhered  to  by  the  newspapers  of  the 
country. 

Mr.  Creel  states  that  there  has  been 
friction  in  the  press  bureaus  of  Europe, 
and  states  that  he  does  not  expect  to 
attain  perfection  in  his  organization. 
The  policies  of  the  committee,  he  states, 
will  be  based  on  the  hope  and  belief  that 
the  printed  word  in  the  United  States 
will  equally  lend  itself  to  the  national 
defence,  and  that  the  American  press 
will  realize  the  obligations  of  patriotism 
as  keenly  as  those  who  have  taken  the 
oath  of  service  in  the  Army  and  Navy. 
The  policies  of  the  cortimittee,  he  says, 
will  be  based  on  this  assumption.  Co¬ 
operation  is  the  vital  need,  he  declares, 
not  grudging  obedience  to  resented  or¬ 
ders,  and  there  will  be  earnest  effoft  to 
frame  all  rules  in  such  a  way  as  to  ap¬ 
peal  to  common-sense  as  well  as  to 
patriotism.  He  says  that  the  worst 
newspaper  indiscretions  here  will  not  be 
so  serious  in  helping  the  enemy  as  is 
the  case  in  Europe,  because  of  proximity 
to  enemy  lines. 

"The  only  news  which  we  wish  to 
keep  from  the  authorities  in  Berlin,”  he 
says,  “is  the  kind  which  would  be  of 
tangible  help  to  them  in  their  military 
operations.” 

To  facilitate  the  work  of  his  commit¬ 
tee,  he  suggests  a  sharp  distinction  be¬ 
tween  three  categories  of  news: 

PUTS  NEWS  IN  THUCT:  CLASSES. 

(1.)  Matters  which  obviously  must  not 
be  mentioned  in  print. 

(2.)  Matters  of  a  doubtful  nature 
which  should  not  be  given  publicity  un¬ 
til  submitted  to  and  passed  on  by  the 
committee. 

(3.)  Matters  which  do  not  affect  the 
conduct  of  the  war,  do  not  concern  the 
committee,  and  are  governed  only  by 
peace-time  laws  of  libel,  defamation  of 
character,  etc. 

Under  category  No.  1  would  fall  the 
locality  of  warships  and  mine  fields,  lo¬ 
cations,  and  description  of  coast  and 
harbor  defences,  or  photos  giving  clues 
on  these  matters,  dates,  and  port  of  sail¬ 
ing  of  merchant  ships. 

Under  category  No.  2  come  narrative 
descriptions  of  units  in  the  army  or 
navy  and  their  operations.  The  com¬ 
mittee  will  want  many  such"  stories 


printed,  he  says,  but  first  they  should 
l>e  submitted  for  visA  The  committee 
will  try,  he  says,  to  meet  the  wishes  of 
publishers  as  far  as  possible,  and  thus 
encourage  them  to  submit  all  doubtful 
items  and  manuscripts. 

I’nder  category  No.  3,  matter  may  be 
freely  published. 

ENEMY,  HOWEVKH,  RELIES  ON  SPIES. 

The  news  most  desired  by  the  enemy, 
he  says,  will  not  be  collected  from  the 
newspapers,  but  will  be  gathered  by 
high-grade,  highly-paid  spies.  The  real¬ 
ly  dangerous  spies,  he  says,  are  high 
officials,  or  officers  in  high  command. 
The  free  flow  of  news,  he  declares,  will 
not  be  checked,  efforts  being  concen¬ 
trated  to  prevent  the  transmission  of 
specific  information  set  forth  in  the 
rules  and  regulations  he  has  formu¬ 
lated. 

Regularly  accredited  correspondents 
from  Allied  nations  will  be  allowed  to 
cable  their  papers  free  from  interfer¬ 
ence  by  American  censors,  reliance  be¬ 
ing  placed  in  the  discretion  of  the  edi¬ 
tors  of  the  papers  published  in  Allied 
countries.  If  there  is  indiscretion,  a 
word  to  the  Ambassadors,  he  says,  will 
remedy  the  difficulty. 

It  will  be  necessary  at  times,  he  says, 
to  keep  information  from  our  own  peo¬ 
ple,  in  order  to  keep  it  from  the  enemy. 

MOTIVE  FOR  CENSORSHIP. 

,  “The  motive  for  the  establishment  of  this 
Internal  censorship,”  Mr.  Creel  says,  “Is  not 
merely  fear  of  petty  criticism,  but  distrust 
of  democratic  common-sense.  The  ofBcials  fear 
that  the  people  will  be  stampeded  by  false 
news  and  sensational  scare  stories.  The  dan¬ 
ger  feared  Is  real,  but  the  experience  of  Eu¬ 
rope  Indicates  that  censorship  regulations  do 
not  solve  the  problem.  A  printed  stoiry  Is 
tangible,  even  If  false.  It  can  be  denied.  Its 
falsity  can  be  proven.  It  is  not  nearly  so 
dangerous  as  a  false  rumor. 

“The  atmosphere  created  by  common  knowl- 
e<Ige  that  news  Is  being  suppressed  Is  an  ideal 
‘culture’  for  the  propaganda  of  the  bacteria 
of  enemy  rumors.  This  state  of  miml  was 
tlic  thing  which  most  Impressed  Americans  vis¬ 
iting  belligerent  countries.  Insane  and  dan¬ 
gerous  rumors,  some  of  obvious  enemy  origin, 
were  readily  believed,  and  they  spread  with 
amaaing  rapidity.  This  Is  a  greater  danger 
than  printing  scare  stories.  No  one  knows 
who  starts  a  rumor,  but  there  Is  a  responsible 
editor  l)ehlnd  every  printed  word.” 

He  .suggests  that  dispatches  .should 
V>e  signed,  not  headed  “From  our  spe¬ 
cial  correspondent.”  so  that  people  may 
distinguish  between  honest  reports  of 
tho.se  who  are  willing  to  stand  by  their 
statements,  and  the  “alleged”  news 
which  is  fn'quently  sent  out  from  the 
.Mexican  Ixtrder  by  agencies  known  by 
the  Secret  Service  to  be  supported  by 
the  enemy. 

PROMISES  FREE  CRITICISM. 

"The  work  of  the  Committee  will  be  ren- 
dere<l  more  eaay  and  more  effective,”  Mr.  Creel 
aaya,  “If  It  la  clearly  understood  that  there 
la  neither  aim  nor  Inclination  to  Interfere  with 
expressions  of  opinion  or  criticism  of  policies 
or  persona.  It  Is  suggested,  however,  and  nrg- 
eil  as  an  obligation  of  patriotism,  that  the  vi¬ 
cious  and  abusive  be  avoided  In  opinion,  and 
that  criticism  shall  be  apedfle  and  of  a  con¬ 
structive  character.  Reckless  Joumallsm,  le- 
grettable  enough  In  times  of  peace,  Is  a  posi¬ 
tive  menace  when  the  nation  Is  at  war.  Vic¬ 
tory  rests  upon  unity  and  confidence,  and 
those  who  Imperil  national  solidarity  by  at¬ 
tack  upon  men  and  measures  should  be  at  In¬ 


finite  pains  to  establish  their  facts  and  to  test 
their  motives.  In  this  day  of  high  emotional¬ 
ism  ami  mental  confusion,  the  printed  word 
has  Immeasurable  power,  and  the  term  traitor 
is  not  too  harsh  in  application  to  the  pub¬ 
lisher,  editor,  or  writer  who  wields  this  power 
without  full  and  even  solemn  recognition  of  re¬ 
sponsibilities.  It  is  not  alone  the  people  of  the 
Unlte<l  States  who  are  on  trial,  but  the  press 
of  the  L'nlte<l  States  as  well.” 

The  rules  and  regulations  which  Mr. 
Creel  lays  down  for  the  conduct  of  the 
press  of  the  United  States  in  the  print¬ 
ing  of  war  news,  are  as  follows: 

A. — geSieral. 

(1.)  News  regarding  naval  and  .military  opera¬ 
tions  in  progress,  except  that  officially  given 
out. 

(2.)  News  of  the  train  or  boat  schedules  of 
travelling  official  missions  in  transit  through 
the  United  States.  It  is  the  duty  of  hospitality 
to  surround  distinguished  foreigners  with  every 
protection. 

(3.)  Threats  or  plots  against  the  life  of  the 
President  or  other  high  officials  unless  announced 
from  authoritative  sources.  In  such  times  of 
tension  unbalanced  minds  are  especially  suscep¬ 
tible  to  suggestion,  and  all  accounts  of  such 
crimes  and  trials  growing  out  of  them  are  likely 
to  infiiience  weak  minds  and  Incite  to  criminal 
acts.  When  arrests  are  made  this  specific 
charge  should  be  minimized  by  mere  mention  as 
“disorderly  conduct.” 

(4.)  News  relating  to  the  activity  of  tbe  se¬ 
cret  police.  Their  work  In  protecting  the  coun¬ 
try  from  the  enemy's  agents  in  our  midst  la 
handicapped  by  publicity. 

(3.)  News  of  possible  or  observed  movements 
of  alien  labor  through  the  territory  of  the  United 
States  or  their  arrival  at  or  embarkation  from 
any  of  our  ports. 

B. — NAVAL. 

News  relating  to  the  naval  operations,  as  fol¬ 
lows  : 

(1.)  The  locality,  number,  or  Identity  of 
warships  belonging  to  our  own  navy  or  to  the 
navies  of  any  country  at  war  with  Germany. 

(2.)  Secret  notices  Issued  to  mariners  or 
other  confidential  Instructions  issnetl  by  the 
navy  or  the  Department  of  Commerce  relating 
to  lights.  lightships,  buoys,  or  other  guides  to 
navigation. 

(3.)  All  Information  concerning  the  departure 
of  merchant  ships  from  our  porta. 

(4.)  All  Information  Indicating  the  port  of 
arrival  of  Incoming  ships,  or  after  their  arrival. 
Indicating,  or  hinting  at,  the  port  at  which  the 
ship  arrlveil.  These  niles  apply  with  equal 
force  to  Information  Indicating  ports  from  which 
they  sailed.  It  Is  suggested  that  arrivals  of 
merchant  vessels  may  be  publlshe<l  under  a  gen¬ 
eral  heading  similar  to  the  following: 

"Arrirols  of  veateli. — At  Atlantic  ports:  Suf¬ 
folk,  Neptune.  At  Pacific  ports:  Mankato.” 

(3.)  Details  as  to  convoys  and  ns  to  the  sight¬ 
ing  of  friendly  or  enemy  ships,  whether  naval 
or  merchant. 

(R.)  Information  concerning  the  laying  of 
mines  or  mine  fields  by  our  own  authorities  or 
by  the  authorities  of  any  nation  at  war  with 
Germany. 

(7.)  Information  regarding  signals,  orders, 
or  wireless  messages  to  or  from  war  vessels. 

(S.)  Information  regarding  operations  by  or 
against  submarines.  in  respect  to  unverified 
reiwrls  of  submarine  victories  or  submarine  dis¬ 
asters,  the  Committee  goes  no  further  than  to 
urge  restraint  and  to  request  that  the  greatest 
care  be  taken  to  avoid  confusion  between  mere 
rumor  and  official  announcements. 

(!>. )  Information  relating  to  dry  docks  and 
to  all  classes  of  work,  repairs,  alterations,  or 
construction  performed  In  connection  therewith. 

C. — MILITARY. 

(1.)  News  of  possible  or  observed  movements 
of  Canadian  troops  through  the  territory  of  the 
United  States  or  their  arrival  at  or  embarkation 
from  any  of  our  ports. 

(2.)  Information  regarding  the  fixed  land  de¬ 
fences  of  the  United  Slates,  their  very  exist¬ 
ence,  as  well  as  tbe  number,  nature,  or  posi¬ 
tion  of  tbeir  guns  should  not  be  mentioned. 


(3.)  Information  In  regard  to  the  train  or 
boat  movements  of  troops  Is  at  all  times  and 
under  all  circumstances  dangerous  during  a  war, 
and  should  be  scrupulously  avoided. 

(4.)  Specific  Information  regarding  tbe  duties 
of  small  detachments  should  be  avoided  as  dan¬ 
gerous  and  laying  them  open  to  attack. 

(5,)  Informs  tloo  regarding  the  aasembllng 
of  military  forces  at  seaports  from  which  In¬ 
ference  might  be  made  of  any  Intention  to  em¬ 
bark  them  for  service  abroad. 

(6.)  Information  regarding  the  aircraft  and 
appurtenances  used  at  Government  aviation 
schools  and  tried  out  In  experimental  tests  un¬ 
der  military  authority. 

Publishers,  editors,  and  reporters  alike  are 
urged  to  give  such  careful  attention  to  the  para¬ 
graphs  of  section  1  as  will  enable  them  at 
once  to  distinguish  the  news  which  for  military 
and  naval  reasons  It  Is  desirable  to  withhold 
from  publication.  Indiscretions  In  some  cases 
may  prove  harmless,  but  in  others  cases  they 
may  gravely  embarrass  tbe  conduct  of  tbe  war 
and  result  In  needless  loss  of  life, 

EXPLANATION. 

For  the  elucidation  of  tbe  above  section,  the 
following  notes  have  been  submitted  by  the  De¬ 
partments  of  State,  War  and  the  Navy : 

The  DepartTiH-nt  of  State  considers  It  danger¬ 
ous  and  of  service  to  the  enemy  to  discuss  dif¬ 
ferences  of  opinion  between  the  allies  and  diffi¬ 
culties  with  neutral  countries. 

The  protection  of  Information  belonging  to 
friendly  countries  Is  most  Important.  Subma¬ 
rine  warfare  news  is  a  case  In  point.  England 
permits  this  Government  to  have  full  Informa¬ 
tion,  but  as  It  Is  England’s  policy  not  to  pub¬ 
lish  details  this  Government  must  support  that 
policy. 

Speculation  about  possible  peace  la  another 
topic  which  may  possess  elements  of  danger,  as 
peace  reports  may  be  of  enemy  origin,  put  out  to 
weaken  the  combination  against  Germany. 

Generally  speaking,  articles  likely  to  prove 
offensive  to  any  of  tbe  allies  or  to  neutrals 
would  be  undesirable. 

Tbe  Department  of  War  points  out  that  trains 
and  ships  transporting  troops  are  inviting  ob¬ 
jects  of  attack  for  Individual  enemies  or  enemy 
sympathizers.  One  person  armed  with  high  ex¬ 
plosives  may  cause  great  loss  of  life  under  such 
circumstances  and  therefore  any  publication  In 
the  dally  press  giving  advance  notice  of  the 
tbe  movements  of  troops  may  supply  tbe  enemy 
with  information  of  the  highest  military  value. 

There  Is  no  objection  to  the  publication  of 
news  regarding  tbe  'ocation  of  Army  posts, 
mititia,  or  training  camps,  but  already  a  num¬ 
ber  of  Isolated  attacks  have  been  made  on  sen¬ 
tries  and  small  pickets  with  some  loss  of  life. 
While  It  may  be  sate  to  print  “tbe  Seventh  Regi¬ 
ment  has  gone  to  tbe  State  capltol  on  guani 
duty,”  It  Is  dangerous  to  say  “the  Seventh 
Regiment  Is  guarding  a  particular  aqueduct  or 
bridge.” 

With  regard  to  the  prohibition  concerning  air¬ 
craft  and  experimental  tests.  It  Is  pointed  out 
that  while  many  of  tbe  machines  used  In  this 
work  are  of  standard  types,  every  detail  of 
which  is  commonly  known,  others  are  not,  and 
It  Is  to  preserve  the  secrets  embodied  In  tbe 
latter  that  a  general  policy  of  silence  la  re¬ 
quested.  While  secrecy  as  to  aircraft  Is  con- 
aldered  necessary,  publicity  as  to  tbe  activities 
of  tbe  aviation  schools,  tbe  enrollment  of  men 
for  this  particular  service,  etc.,  is  considered 
useful. 

The  Department  of  tbe  Navy  urges  that  no 
accounts  shall  be  printed  of  active  naval  oper¬ 
ations,  successes, or  mishaps,  until  after  they 
are  officially  annonneed.  Sneh  announcement 
will  be  made  as  aoon  as  accurate  reports  ace 
at  hand.  Editors  and  publlaberg  are  asked  to 
save  tbe  public  from  tbe  unnecessary  distress  of 
false  mmors.  Tbe  Department  of  tbe  Navy 
does  not  wish  to  bold  back  Infonnatlon  bnt 
to  assnre  the  public  of  correct  information. 

Special  care  Is  nrged  open  newspapers  In  re¬ 
gard  to  tbe  regulations  concerning  harbors  and 
merebant  shipping.  Inadvertently  one  of  tbe 
New  Y’ork  papers  pnblished  Information  as  to 
tbe  location  of  the  nets  guarding  tbe  harbor. 

Tbe  fact  that  merchant  sMpa  have  arrived 
fs  news  of  such  Importance  that  It  la  desirable 
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not  to  supproKs  It.  but  It  Is  of  (trester  Im- 
portsnco  not  to  pubUgb  nor  evon  to  hint  at 
Iho  particular  port  of  arrival,  for  It  may  at 
any  time  be  neceagarr  to  shift  sbipplnf;  from 
one  |>ort  to  another,  and  it  is  desirable  to  keep 
Information  of  sorb  shifts  of  ba.ge  from  the  en: 
emy  submames. 

.Statements  from  survivors  of  merchant  ships 
nr  transports  which  have  been  attacked  or  sunk 
by  enemy  shell  fire,  or  by  submarines,  or  have 
iNcn  damaged  or  sunk  by  mines,  should  not  be 
piihllslied  tintll  the  statements  have  been  referred 
to  and  passed  by  the  Committee.  The  Judicial 
iiiiirdcr  of  Captain  Fryatt  of  the  Wrexham  will 
civc  point  to  this  advice.  EJdltors  will  appre¬ 
ciate  the  importance  of  cofiperatlng  to  withhold 
from  the  enemy  such  Information  as  miftht  ex- 
iswe  the  officers  and  men  of  merchant  ships  .to 
tlie  dancer  of  cruel  and  outrageous  reprisal. 

SPXTION  II.- — QI'EPTIONABbE  MATTEIt. 

Tliere  are  many  other  news  items  which,  while 
not  so  olirinusly  dangerous  as  those  listed  in 
Section  1  may  be  dangerous.  In  all  cases  of 
doubt,  caiitors  are  requested  to  seek  advice  of 
tiie  Committee  on  rnbllc  Information.  The 
following  are  some  examples  of  such  doubtful 
news  : 

1.  Narrative  accounts  of  naval  or  military 
operathms.  Including  descriptions  of  life  in 
training  camps.  While  it  4s  desirable  that  the 
IMibllc  should  be  kept  interested  in  these  subje<-ts 
tiH*re  is  always  a  chance  that  a  reporter,  nar¬ 
rating  facts,  may  unconsciously  mention  some- 
tliliig  wliich  tlie  military  authorities  particular¬ 
ly  desire  to  keep  from  the  enemy ;  all  such  arti- 


pasaed  upon  with  the  least  possible  delay,  as 
the  Committee  has  organised  for  quick  decisions. 

In  some  cases,  however,  delays  will  be  nnavold- 
ablc.  owing  to  the  necessity  of  referring  to  other 
Coveimment  departments  questions  on  which 
inquiries  may  have  to  be  made. 

(3.)  The  Committee  on  Public  Information 
will  release  copy  for  publication  under  two 
stamps:  “Passed  by  the  Committee  on  Public 
Information”  and  “Authorized  by  the  Commit¬ 
tee  on  Public  Information." 

That  stamp  “Passed  by  the  Committee  on 
Public  Information”  on  an  Item  of  unofficial 
news  must  not  be  taken  as  a  certificate  of  its 
accuracy.  Such  stamp  merely  implies  that  the 
publication  of  the  Item  passed  is  not  considereil 
dangerous  by  the  military  authorities. 

The  stamp  “Authorized  by  the  Committee  on 
Public  Information”  means  that  the  item  has 
Isen  carefully  investigated  ami  is  authorized 
as  official. 

Occasionally  items  of  news  or  articles  m.ay 
ts*  Investigated  and  “authorized”  by  the  O.m- 
Tiii^tee 

f-i.  I  Editors  wiM  contribute  to  the  effective¬ 
ness  of  the  Committee’s  work  aud  help  to  secure 
uniformity  of  practice  and  c<|iiallty  of  treat¬ 
ment,  if  they  will  promptly  .and  confidentially 
notify  the  Committee  on  Public  Information  of 
any  breaches  of  these  regulations  brought  to 
tlielr  attention  and  forward  to  it  markc<1  copies 
of  any  newspapers  or  other  publications  which 
it  might  bo  useful  for  it  to  consider;  such  com- 
iiiiinicatloDg  win  be  treated  as  strictly  conlhlcn- 
tial. 

f.’i.)  Editors  may  render  iisefnl  service  by  no¬ 
tifying  tlie  Committee  on  Public  Information  of 
nil  the  circumstances  connected  with  the  sub¬ 
mission  to  them  of  matter  which  they  volun¬ 
tarily  reject  as  dangerous  to  the  public  inter¬ 
ests.  If  generally  followed,  this  practice  will 
be  cxtrenKdy  useful  In  assisting  the  Secret  Ser¬ 
vice  to  detect  agents  of  the  enemy  in  our  midst. 

fO. )  Newspapers  will  be  expected  to  devote 
their  vigilance  particularly  towards  news  of 
local  origin.  Because  dangerous  news  is  genei- 
all.v  known  locally,  it  docs  not  follow  that  It 
can  be  safely  published.  Publication  In  local 
newspapers  of  information  well  known  to  the 
people  of  that  locality  might  give  the  agents 
of  the  enem.v  the  advantage  of  a  few  hours’  no- 
liw  to  enable  them  to  wreck  a  troop  train  or 
sink  a  transport.  Minutes  count  in  naval  and 
milltarv  operations.  This  warning  la  particu¬ 
larly  adliesscd  t>  the  seaboard  communities. 

I’apers  publislied  In  ports  should,  with  special 
care,  refrain  from  giving  Information  to  enemy 
agents  in  regard  to  ships  calling  at  such  porta. 

Non-publicatlon  of  such  information  obliges 
tlie  enemy  to  rely  on  spies  actually  In  the  lo.. 
ealltles  concerne<l,  and  be  woiiW  thus  Incur 
additional  expense  and  expose  his  spies  to  In- 
creaseil  danger  of  apprehension. 

(7.)  .\II  messages  recelve<l  from  abroad  by 
cable  or  wireless  arc  censored  at  the  point  of 
dispatch  or  recidpt  and  arc  free  for  puhlicatiiin. 
unless  some  esiieclal  circumstance  arouses  tlio 
suspicion  of  the  eititor.  • 

fk.)  Tile  attention  of  all  eililors.  piihlishers, 
and  ncwsiiaiier  men  is  calleil  to  the  fttficlal  Rnl- 
Udin  Issued  dally  by  this  Cxiltwnitlee.  it  con¬ 
tains  the  official  news  of  the  flovornnient,  and 
changes  In  these  regulations  will  be  published 
In  it. 

<!). )  From  time  to  time.  If  the  occasion 
arises,  confidential  bulletins  will  be  Issued  to  the  niversat’.v  of  hi.s  connection 

press  to  acquaint  tliem  with  subjects  to  which  paper.  He  receiv'ed  conp 

public  reference  Is  considered  especially  dan-  from  hiS  many  friend.S. 

gerous  at  the  moment  by  the  Government.  Such  ,  ,  ,  ‘ 

bulletins  will  have  the  same  force  and  effect  days  pretious  Mr. 

as  the  regulations  herewith  submitted.  relinquished  the  office  of  pt 

flO.)  All  advertising  “copy”  should  be  care-  the  liuffalo  Ad  (Tub,  which 

fully  .scrutinized  to  [irevent  the  Inserthm  of  ob-  during  the  past  year  lie  F 

jectlonable  matter.  The  experience  of  Britain  behalf  of  the  mem 

anil  Canada  ah<yw  that  enomy  ajfonta  have  nard.  *  j  i.*  - 

with  (Treat  frequenry,  the  advertising  oolnmns  *^ntca  him  with  a  fine  pai 

as  a  means  of  Intercommunication.  The  same  fflassos  as  a  token  of  appret 

Is  true  of  paid  notices  In  the  society  columns.  his  zealous  efforts  for  the 
fit.)  Publishers  and  editors  are  requested  to  fare. 

^r  In  mind  that  much  Info^atlon  endanger-  are:  Frf 

ing  the  national  interests  and  of  a  nativre  to 

be  useful  to  the  enemy  may  be  conveyed  not  ^  ’  ^hderson;  vice  presiden 

only  in  writing,  but  by  maps,  charts,  photo-  Meldrum  and  Alex.  K.  Os 

graphs,  pictures,  etc.  cording  secretary,  James  H. 

(12.)  Communications  and  inquiries  on  points  treasurer,  M.  F.  McFarland 
arising  under  the  practice  of  these  regulations 

should  bo  addressed  to  the  “Division  of  visC.  members  are  coopen 

Committee  of  Public  Information.  10  Jackson  bankers  committee  to 

Place.  Washington,  D.  C.”  \  Libfrty  Loan  bonds  in  wes 

Manuscripts  or  proofs  sent  b,v  m.all  need  not  York,  He  Forest  Porter  ha 
be  accompanied  by  return  imstage.  .selected  to  write  the  advert! 


Ing  machinery  for  news  gathering.  Nor  must 
It  be  supposed  that  the  Committee  seeks  to 
establish  a  press  agency  for  the  presentation 
of  “colored”  matter  In  connection  with  poli¬ 
cies  or  persons. 

The  one  effort  will  be  to  open  up  the  busi¬ 
ness  of  Government,  as  far  as  may  be  proper 
and  fiosslble,  to  the  Inspection  of  the  people. 
Channels  of  Information  will  be  cleared  of  dead- 
wood.  permitting  a  freer  and  more  continuous 
flow,  ami  in  every  sane,  prudent  manner  of¬ 
ficials  of  Government  will  be  induced  to  give 
fullest  recognition  to  the  truth  that  pnhllc  stip- 
port  Is  largely  a  matter  of  public  nnderstanding. 

Editors,  reporters,  special  writers,  anthors. 
photographers,  and  njntlon-plcfure  producers  alike 
arc  urged  to  avail  themselves  of  the  services 
of  the  Committee  in  connection  with  their  ac¬ 
tivities.  The  object  of  this  organization  is 
not  to  mannfacture-news.  or  tp  prepare  It.  but 
to  make  all  Information  areetnible. 

Many  misunderstandings  have  arisen  with  re¬ 
gard  to  the  Official  Bulletin.  This  is  not  a 
newspaper  in  the  accepted  sense  of  the  word. 
Its  single  purpose  is  to  assure  the  full  abd  Irfjnl 
lirinting  of  the  official  announcements  of  Gov¬ 
ernment  lieads  in  connection  with  governmental 
business. 

Exclusive  publication  is  not  its  tiiought  or  am¬ 
bition.  It  will  not  interfere  with  the  legitl- 
ernment  lieads  in  connection  with  governmental 
will  official  news  be  delayed  or  withheld  lii  or¬ 
der  to  give  the  Bulletin  any  special  news  signi¬ 
ficance. 


LESHER  JOINS  SPECIAL  AGENCY 


Advertising  Man  Becomes  Associated 
with  Cone,  Lorenzen  &  Woodman. 

I.  A.  Lesher,  who  ha.q  recently  joined 
the  organization  of  Cone,  Lorenzen  & 
Woodman,  publishers’  repre.sentative.ss, 
of  Chicago,  has  had  wide  experience  in 


GOODSPEED  IS  APPRECIATED 


Gift  from  Ad  Club  to  Bussiness  Man¬ 
ager  of  BuUalo  Evening  News. 
William  P.  Good.speed,  business  man¬ 
ager  of  the  Buffalo  Evening  News, 
last  Wednesday  celebrated  the  38th  an- 


I.  A.  Lesher. 

the  advertising  field.  He  started  with 
R.  L.  Polk  &  Co.,  in  their  directory  ad¬ 
vertising,  which  took  him  all  over  the 
United  States.  Then  he  was  with  the 
Duluth  (Minn.)  Tribune,  after  which  he 
was  with  the  Philadelphia  News.  Then 
he  became  associated  with  the  Boyce 
Company,  with  which  he  remained  for 
several  years,  being  vice-president  and 
advertising  manager  of  that  concern. 
While  with  the  Boyce  Company  he  es¬ 
tablished  Boyce’s  Monthly,  which  was 
later  merged  with  the  Woman’s  World. 
Leaving  the  Boyce  Company,  he  secured 
an  interest  in  Drake’s  Palmetto  Wine 
Company,  and  after  remaining  three 
years,  returned  to  the  Woman’s  World 
as  adverti.sing  manager.  He  was  instru¬ 
mental  in  merging  Home  Folks,  Home 
Maker,  and,  later,  the  Household  Gue.st 
with  the  Woman’s  World,  tha  first  pub¬ 
lication  in  the  United  States  to  attain 
a  circulation  of  2,000,000.  He  was  ad- 
vcrtis.ing  manager  of  the  paper  for 
twelve  years.  About  a  year  ago  he  Ix*- 
came  advertising  manager  of  Home  Life, 
from  which  position  he  came  to  Cone, 
Lorenzen  &  Woodman. 


WlU.IAM  P.  Goodspeed. 


Mr.  Blethen  Asks  Denial 
Clarence  B.  Blethen,  editor-in-chief  of 
the  Seattle  (VV''ash.)  Times,  asks  The 
Editor  and  Publisher  to  deny  as 
“absolutely  incorrect  the  statement  in 
the  issue  of  this  paper  for  May  19,  that 
Mr.  Blethen  ‘has  called  upon  his  head 
the  wrath  of  the  labor  unions  and  many 
farmers  by  suggesting  that  Oriental  la- 
l>or  be  imported  to  meet  the  shortage  of 
farm  hand.s.’ ’’  The  Editor  and  Pi'b- 
LiSHEB  received  the  item  from  a  corre¬ 
spondent  who  apparently  submitted  it 
in  good  faith,  and  it  was  accepted  in  tlie 
same  spirit.  Mr.  Blethen  is,  however, 
privileged  to  deny  its  truth,  and  this 
paper  gladly  gives  him  space  in  which 
to  do  so. 


Mrs.  Mary  Oliver’s  Will 
The  will  of  Mrs.  Mary  Dorothea  Oli¬ 
ver,  wife  of  former  Senator  (Jeorge  T. 
Oliver,  president  of  the  Pittsburgh  Ga¬ 
zette-Times  and  the  Chronicle-Tele¬ 
graph,  gives  the  family  home  and  other 
real  e.state  held  by  her  to  her  hu.sband 
for  life.  To  her  daughter,  Margaret,  is 
left  $15,000  to  lie  spent  by  her  in  charit¬ 
able  work.  The  residue  of  the  estate  is 
left  to  her  husband. 


New  War-Time  Feature 
The  International  Syndicate,  of  Bal¬ 
timore,  Md.,  is  putting  out  a  thrice-a- 
wcek  feature  entitled  “War  Talk  from 
Wasliington,”  by  Mward  Riddle  Pad¬ 
gett,  Sunday  editor  of  the  Washington 
Star. 
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DETROIT  MEETIING  OF 

A.  N.  A.  INTERESTING 

About  Two  Hundred  Members  of  the 
Organization  Attended  the  Semi-An¬ 
nual  Gathering,  and  Were  Present  at  a 
.Dinner  at  the  Hotel  Statler — Delegates 
Then  Co  to  St.  Louis. 

Following  the  meeting  of  the  Asso¬ 
ciation  of  National  Advertisers  in  De¬ 
troit,  Mich.,  May  31,  and  June  1  and  2, 
nearly  all  of  the  members  present  left 
for  St.  Louis,  to  attend  the  convention 
of  the  Associated  Advertising  Clubs  of 
the  World.  The  Detroit  meeting  was 


A.  C.  Rbiley, 

President  Association  of  National  Ad¬ 
vertisers. 

attended  by  nearly  200  members  of  the 
organization,  and  was  executive  in  char¬ 
acter.  The  semi-annual  dinner  was 
held  Thursday  evening  at  the  Hotel 
Statler. 

Among  the  .speakers  on  the  pro¬ 
gramme  and  the  subjects  they  were  to 
di.scu.ss  Thursday  were:  H.  .T.  Keener, 
of  the  National  Vigilance  Committee 
of  the  A.  A.  C.  W.,  on  “How  to  Increase 
the  Productivenes.s  of  Our  Advertising 
by  Eliminating  Objectionable  Advertis¬ 
ing.” 

John  N.  Boyle,  counsel  to  the  A.  N.  A. 
on  ‘T.rf^gislation  Present  and  Proposed 
as  Affecting  Advertising  and  Advertis¬ 
ing  Interests.” 

FRIDAY ’S  PROGRAMME. 

Edward  S.  Babcox,  advertising  mana¬ 
ger  of  the  Firestone  Tire  &  Rubber 
Co.;  A.  G.  Sharpe,  advertising  manager 
of  De  Laval  Separator  Co.;  George  W. 
Hopkins,  general  sales  manager  of  the 
-American  Chicle  Co.,  on  "Selling  Your 
Adverti-sing  Plans  to  the  Sales  Organi¬ 
zation,”  from  the  standpoint  of  the  ad¬ 
vertising  manager  and  the  .sales  mana¬ 
ger  respectively. 

Robert  S.  Boyd,  publicity  manager  of 
the  Beech  Nut  Packing  Co.;  Jack  W. 
Speare,  advertising  manager  of  the 
Todd  Protectograph  Co.,  and  Mark  Kel¬ 
logg,  of  the  Burroughs  Adding  Ma¬ 
chine  Co.,  “The  Avoidable  and  Unavoid¬ 
able  Waste  in  the  Distribution  of  Print¬ 
ed  Matter,”  distributed  through  the 
dealer,  direct  and  through  branch  of¬ 
fices,  respectively. 

Harry  Tipper  on  “Copy  that  Is  and 
Isn’t.” 

George  Frank  Tx)rd,  of  the  E.  T.  du 
Pont  Nemours  &  Co.,  and  chairman  of 
the  Film  Advertising  Committee;  .Tack 
W.  Speare,  of  the  Todd  Protectograph 
Co.,  O.  C.  Ham.  of  the  National  T./ead 
Co.;  Edward  Hungerford.  advertising 
manager  of  Wells  Fargo  &  Co.;  Ed¬ 


ward  S.  Babcox,  of  the  Firestone  Tire 
&  Rubber  Co.;  J.  D.  Ellsworth,  adver¬ 
tising  manager  of  the  American  Tele¬ 
phone  &  Telegraph  Co.,  on  phases  of 
film  advertising. 

The  programme  for  this  morning  call¬ 
ed  for  an  address  by  L.  B.  Jones  ad¬ 
vertising  manager  of  the  Ea.stman  Ko¬ 
dak  Co.,  on  “Other  Recent  Circulation 
Developments.” 

RELIGION  AND  BUSINESS 

How  They  Can  Co-operate  Through 

Proper  Church  Advertising. 

Proper  church  advertising  can  be 
made  to  bring  about  the  needed  close  co¬ 
operation  in  business  and  a  broader  vis¬ 
ion  of  religion  and  the  place  of  the 
church  in  the  world,  according  to  Dr. 
Jo.seph  W.  Cochran,  secretary  of  the 
Board  of  Education  of  the  Presbyterian 
Church  in  the  United  States  of  America, 
who  addressed  the  Dallas  (Tex.)  Adver- 
ti.sing  League.  Dr.  Cochran  was  in  Dal¬ 
las  attending  the  129th  General  Assem¬ 
bly  of  this  Church. 

“Busine.ss  is  no  longer  a  matter  of 
seeing  who  can  get  the  most  money,”  he 
.said.  “It  is  more  a  matter  of  community 
service.  The  same  is  true  of  the  church 
and  religion.  A  change  of  thought  in 
both  instances  has  been  developed 
through  proper  advertising.  The  church 
has  learned  it  can  deliver  a  message  to 
the  people  through  adverti.sing  and  has 
seen  fit  to  adopt  this  method.  The  re¬ 
sult  has  been  more  than  pleasing.  Re¬ 
ligion  is  not  a  compartment  in  life,  nor 
a  Sunday  affair.  It  is  a  part  of  the 
whole  life,  and  business  men  have  come 
to  realize  this. 

‘The  ethics  of  advertising  demand  the 
truth.  Advertisers  have  been  success¬ 
ful  in  combating  the  grafter  by  advo¬ 
cating  and  practicing  truthful  adver¬ 
ti.sing.  The  result  is,  men  have  been 
brought  together  to  work  for  a  common 
good.  Business  is  no  longer  a  matter 
of  the  .survival  of  the  fittest.  ‘Cut¬ 
throat’  methods  have  passed  away,  and 
the  days  of  ‘hog  and  hominy  dealings’ 
have  gone.  Instead,  we  have  coopera¬ 
tion  and  bu.siness  progress. 

“Busine.ss  men  have  adopted  the  Rus- 
kin  idea  of  service.  The  lawyer  does  not 
work  for  the  largest  fee  and  .scheme  to 
get  people  into  law.suits.  He  works  to 
keep  people  out  of  the.se  thing.s  and  for 
a  peaceful  community.  The  doctor  works 
not  to  make  people  sick,  but  to  keep 
them  from  getting  sick.  The  business 
man  wants  a  peaceful,  well-fed  com¬ 
munity,  and  the  minister  a  peaceful, 
law-abiding  community.” 

Eldilor’s  Charges  Denied 

Before  a  special  legi.slative  lommittee 
to  con.sider  the  charges  made  by  the 
Pen.sacola  (Fla.)  News  regarding  the 
members  of  the  Florida  Legislature 
travelling  to  and  from  the  capital  at 
Tallahassee  on  railroad  passes,  seventy- 
one  members  of  the  House  were  exam¬ 
ined  under  oath.  They  testified  that  they 
had  always  paid  their  fares,  and  had 
never  u.sed  railroad  passes  to  travel  in 
Florida.  P.  S.  Haye.s,  of  the  News,  tes¬ 
tified  that  his  reference  was  made  to 
the  Senate  and  not  to  the  House;  but 
it  was  stated  that  the  bill  under  con¬ 
sideration  by  the  House  at  the  time  the 
charge  was  made  by  the  paper  never 
reached  the  Senate,  and  that  the  writer 
could  not  have  referred  to  the  Senate. 

Telegram  Building  Burned 

The  building  of  the  Superior  (Wis.) 
Daily  Telegram  was  destroyed  by  fire 
May  20.  Arrangements  were  made  by 
the  publishers  with  another  company 
for  the  publication  of  the  paper  without 
intermission. 


GREAT  CHICAGO  MARKET 
WELL  WORTH  WINNING 

J.  F.  Kelly  Tells  How  the  Daily  News 
Co-operates  with  Manufacturers  of 
Food  and  Other  Products  in  Linking 
Up  Advertising  and  Distribution— 
New.spapers  Afford  Key  to  Problem. 
By  j.  F.  Kelly. 

Uanasicr  Adrrriiting  Development  Department, 
Chicago  Daily  Ketct. 

Chicago  is  probably  the  greatest 
market  in  the  world  for  food  products. 
Many  manufacturers  begin  their  ad¬ 
vertising  campaigns  in  this  city  because 


J.  F.  Kelly. 

the  public  are  so  responsive;  in  addition 
to  which,  the  population  of  Chicago  and 
sui)urbs  i.s  about  3,000,000.  It  is  the 
railroad  centre  of  this  country  and  the 
door  to  the  West. 

.Any  proposition  or  food  product  which 
is  advertised  successfully  in  Chicago 
not  only  means  to  the  manufacturer 
the  capturing  of  this  great  city,  but  it 
has  an  influence  on  the  entire  West. 
A  great  many  food  manufacturer.^  have 
been  sucessful  in  Chicago  because 
they  have  entered  the  market  seriously, 
systematically,  .succeeded  in  getting  the 
proper  di.stribution  among  dealers,  and 
with  the  cooperation  of  the  new.spapers 
have  made  their  product  popular  on  a 
sound  basis.  On  the  other  hand,  quite 
a  number  of  manufacturers  have  enter¬ 
ed  this  market  in  a  half-hearted  man- 
ijer,  succeeded  in  getting  some  distri¬ 
bution  and  with  a  little  advertising  ex¬ 
pected  to  develop  this  great  centre, 
but  they  have  not  succeeded,  while 
there  is  another  class  of  manufac¬ 
turers  that  ignore  Chicago  entirely  be¬ 
cause  they  think  the  task  is  too  .stu¬ 
pendous  to  tackle. 

.As  a  matter  of  fact,  the  manufactur¬ 
er  of  any  product  should  bo  very  anx¬ 
ious  to  capture  the  Chicago  market 
not  only  hecau.se  it  is  the  most  profit- 
tble  territory  in  the  country,  hut  on  ac¬ 
count  of  its  influence  on  other  sections 
of  the  United  State.s.  When  a  manu¬ 
facturer  has  a  good  product  the  .secret 
of  success  here  is  to  know  the  market 
and  then  work  along  intelligent  lines, 
get  the  proper  distribution  and  the  co¬ 
operation  and  use  of  the  newspappers 
that  the  people  read  for  buying-infor¬ 
mation.  'The  newspapers  here  are  very 
wiling  to  cooperate  with  food  manu¬ 
facturers. 

HOW  DAILY  NEWS  CO-OPERATES 

Very  frequently  the  Daily  News  will 
send  an  announcement  to  all  the  gro¬ 
cers  in  Chicago  advising  them  of  a 
campaign  on  a  new  product  which  is 


about  to  start  in  the  Daily  News,  urg> 
ing  them  to  cooperate  with  the  eidver- 
tiser  by  placing  the  goods  in  stock,  and 
displaying  them  prominently  in  order  ■ 
to  capitalize  the  advertising  which  is 
being  done;  and  then  point  out  that 
the  tremendous  circulation  of  the  Dai¬ 
ly  News  will  create  a  demand  for  these 
goods  and  they  should  be  prepared  to 
meet  it  because  the  Daily  News  is 
read  by  more  of  their  customers 
and  prospective  customers  than  any 
other  newspaper,  iind  this  ig  based  on 
the  fact  that  the  Daily  News  has  a 
great  circulation  in  Chicago  and 
suburbs. 

We  are  in  position  to  give  manu¬ 
facturers  of  food  products  statistics 
about  Chicago  which  have  a  direct 
bearing  on  their  product.  This  infor¬ 
mation  is  valuable  because  it  would 
co.st  them  much  time  and  money  to 
obtain,  and  we  are  ready  to  render 
this  service  at  a  moment’s  notice. 

The  retaii  dealers  of  all  kinds  of  mer¬ 
chandise  in  Chicago  have  learned  from 
long  experience  in  handling  “advertised 
good.s”  that  when  a  campaign  of  ad¬ 
vertising  begins  in  this  city  in  the  dai¬ 
ly  newspapers  that  a  demand  is  created 
provided  the  advertising  copy  tells  the 
story  in  a  forceful  manner.  Therefore, 
when  a  newspaper  like  the  Daily  News 
gives  the  manufacturer’s  salesman  a 
letter  which  he  can  show  to  the  deal- 
er.s,  containing  the  statement  that  the 
manufacturer  has  made  a  contract  for 
advertising  covering  a  period  of  so 
many  months,  which  will  begin  on  a 
certain  date,  the  dealers  realize  that 
a  demand  will  be  created  and  in  self- 
defence  they  must  place  the  goods  in 
stock. 

We  believe  there  are  hundreds  of 
manufacturers  of  food  products  In  this 
country  that  do  not  realize  how  easily 
and  effectively  their  goods  can  be 
placed  on  sale  giving  them  a  most 
substantial  distribution  in  this  city,  and 
with  a  substantial  campaign  of  adver¬ 
tising  make  their  goods  popular  in  the 
homes  of  Uhicago.  The  Daily  News 
is  anxious  to  help  manufacturers  of 
food  products.  We  are  assisting  man¬ 
ufacturers  every  day  to  solve  their 
problems  in  Uhicago.  W’e  have  sta¬ 
tistics  and  a  knowledge  of  the  market 
which  would  be  invaluable  to  any  man¬ 
ufacturer  con.sidering  opening  up  and 
developing  this  market  for  his  product. 

A.  G.  THURMAN  GOES  TO  DALLAS 

Portland  Man  Becomes  Circulation  Man 
of  the  Dallas  (Ore.)  Chronicle. 

Allen  G.  Thurman,  who  has  been  for 
ten  years  connected  with  the  circula¬ 
tion  department  of  the  Portland  (Ore.) 
Evening  Telegram,  has  become  circula¬ 
tion  manager  of  the  Dallas  (Ore.) 
Chronicle.  The  Chronicle  has  made  ar¬ 
rangements  for  the  automobile  delivery 
of  its  papers  to  a  number  of  adjoining 
and  outlying  cities.  The  capacity  of  the 
Chronicle  is  .shortly  to  be  increased  by 
the  installation  of  a  modern  web  per¬ 
fecting  press. 

World  Men  Buy  Bonds 

The  New  York  World  has  purchased 
enough  Liberty  Loan  bonds  to  make  it 
possible  for  any  of  its  employees  to  sub¬ 
scribe  for  any  desired  amount,  and  have 
a  year’s  time  in  which  to  pay.  The  re¬ 
sponse  by  members  of  the  staff  has 
been  quick  and  liberal,  the  World’s  ac¬ 
tion  being  appreciated. 

When  you  try  to  justify  your  action 
you  attempt  to  shield  misconduct.  Good 
acts  justify  themselves  and  require  no 
defence. 
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APPEAL  TO  GOVERNMENT 
TO  AROUSE  THE  NATION 


United  States  Chamber  of  Commerce 

Asks  President  Wilson  for  Systematic 

Campaign  of  Education  Regarding  Se¬ 
riousness  of  War  Situation — Has  Been 

Urged  by  “The  Editor  and  Publisher.” 

Following  the  line  of  action  urged 
editorially  by  The  Editor  and  Pubush- 
ER,  to  force  the  American  people  to  real- 
ijse  that  they  are  at  war,  the  Chamber 
of  Commerce  of  the  United  States  has 
asked  its  members  to  express  by  wire 
their  opinions  on  a  plan  for  a  nation¬ 
wide  campaign  of  information  to  be 
conducted  by  the  Government. 

The  plan  which  was  presented  to  the 
President  this  week,  provides  for  the 
creation  of  a  definite  branch  of  the 
Government  whose  job  it  will  be  to 
•show  the  country,  by  means  of  adver¬ 
tising  space  in  magazines  and  news¬ 
papers,  posters,  on  billboards  and  the 
like,  the  magnitude  of  the  task  con¬ 
fronting  it. 

"The  same  fallacies  that  beset  Eng¬ 
land,"  runs  the  appeal  of  the  National 
Chamber,  “are  to  be  overcome  in  the 
U^nited  State.s.  England,  too,  thought 
it  would  be  a  short  war,  six  months  at 
most.  England,  too,  thought  it  would 
be  a  small  job.  England,  too,  thought 
there  wasn't  anything  special  for  the 
individual  to  do,  that  the  Government 
would  do  the  work.” 

SHOrU)  IMITATE  ENGI.AND. 

It  is  felt  that  an  urgent  need  exists 
for  precisely  the  same  kind  of  cam¬ 
paign  of  national  education  and  infor¬ 
mation  as  that  conducted  by  the  Eng¬ 
lish  Government  when  it  came  to  the 
realization  of  what  the  war  really 
meant.  That  campaign  was  immensely 
.successful  in  arousing  the  entire  people 
of  England  to  an  understanding  of  the 
war  and  to  the  obligation  of  personal 
service  which  it  placed  upon  each  in¬ 
dividual  citizen. 

"Present  conditions  indicate  clearly 
that  a  great  crisis  is  approaching  in 
the  war  situation,”  the  appeal  to  the 
National  Chamber  membership  goes  on, 
"and  that  it  is  probable  the  united  ef¬ 
forts  of  America  on  a  prodigious  scale 
will  be  called  for  in  the  very  near  fu¬ 
ture.  This  means  that  the  people  must 
be  stirred  to  a  sense  of  their  IndKidual 
responsibilities  in  order  that  their 
whole-hearted  cooperation  may  be  se¬ 
cured.  This  spirit  and  this  cooperation 
can  be  obtained  simultaneouidy 
throughout  the  country  by  means  of  a 
properly  directed  national  campaign  of 
Information  under  strong  and  intelli¬ 
gent  headship.” 

REASONS  ADVANCED  TOR  ACTION. 

Seven  urgent  matters,  it  Is  said,  must 
be  made  clear  to  the  people  if  we  are 
to  get  that  unified  action  which  is  nec¬ 
essary  to  hasten  our  war  activity: 

(1.)  That  the  banks  cannot  take  care 
of  the  bonds.  The  bonds  must  be  bought 
by  individuals. 

(2.)  That  conscription  does  not  carry 
with  it  anything  of  disgrace.  It  is  as 
patriotic  and  much  more  effective  than 
the  mediaeval  system  of  volunteering. 

(3.)  That  labor  must  be  readjusted 
on  a  large  scale.  It  mu.st  be  made  more 
productive,  and  its  varied  problems 
carefully  considered. 

(4.)  That  food!  administration  will 
necessarily  be  repressive,  but  is  in  the 
Interest  of  all. 

(5.)  That  there  is  a  false  and  a  proper 
national  economy.  Business  in  war 
time  Is  not  "as  usual.” 

(6.)  That  the  Intelligent  coSperatlon 


of  women  in  both  direct  and  indirect 
branches  of  war  effort  is  absolutely  es¬ 
sential. 

(7.)  That  there  should  be  a  central¬ 
ized  control  for  the  sysstematic  support 
of  the  families  of  those  who  go  to  war. 
This  should  be  through  the  Intelligent 
cooperation 'of  the  Government,  local 
organizations,  and  employers. 

WAR  POSSIBILITIES  CONSIDEREX). 

"Aside  from  the  question  of  shorten¬ 
ing  the  war,”  the  statement  goes  on, 
“there  are  llfe-and-death  reasons  why 
the  United  States  shouli^  speed  prepa¬ 
rations  for  the  great  tonflict.  There 
are  possible  and  even  probable  contin¬ 
gencies  which  might  cause  the  United 
States  to  bear  the  brunt  of  the  fighting 
on  her  own  shores: 

“If  Russia  should  collapse;  if  the 
Brlti.sh  fleet  should  be  overcome;  if 
the  food  .situation  should  bring  our  al¬ 
lies  to  their  knees;  if  great  rever.sals 
should  be  met  on  the  western  front;  if 
the  submarine  menace  be  not  checked. 

"The  impossible  has  happened  so  of¬ 
ten  in  this  war  that  any  one  of  these 
contingencies  is  not  Impossible.  The 
Germans  should  have  gotten  through 
at  the  Marne  and  captured  Paris  and 
Calais,  and  established  control  over 
the  Channel.  The  English  should  have 
annihilated  the  German  fleet  at  .lut- 
land.  The  Central  Powers  should  have 
been  starved  before  the  last  harve.st.” 

WHAT  THE  PLAN  PROPOSES. 

As  explained  by  Elliot  H.  Goodwin, 
general  secretary,  the  propo.sed  cam¬ 
paign  of  education  should  be  considered 
as  absolutely  apart  from  routine,  pre.ss 
publicity  matter,  and  the  ordinary  out¬ 
put  from  the  various  departments  of 
the  Government  meant  for  publication 
in  new.spapers  and  periodicals.  It  should 
be  a  definite  branch  of  the  Government, 
under  the  direction  of  the  President, 
with  a  man  at  its  head  of  broad  practi¬ 
cal  experience  in  the  use  of  the  means 
of  national  education,  with  a  capacity 
for  organization. 

The  director,  in  consultation  ■with 
those  who  are  shaping  the  main  ivar 
programme,  would  map  out  such  Gov¬ 
ernment  campaigns  as  might  be 
thought  desirable  and  through  various 
channels  at  his  disposal  would  by  utili¬ 
zation  of  news  and  advertising  columns, 
posters,  and  the  like.  promulgate 
throughout  every'  part  of  the  country 
simultaneously  the  message  which  each 
campaign  would  be  de.signated  to  im¬ 
press  upon  the  minds  and  the  hearts  of 
the  people. 

This  work  to  be  effective  must  be  a 
branch  of  the  Government  backed  by 
tbe  Government,  controlled  bv  tbe  Gov¬ 
ernment.  and  financed  by  tbe  Govern¬ 
ment  and  on  this  basis  It  -would  not  fail 
to  Impress  people  much  more  strong¬ 
ly  than  would  be  the  case  If  similar 
efforts  were  put  forth  entirely  by  pri¬ 
vate  organizations.  At  least,  that  has 
been  found  to  be  so  in  England  and 
there  is  little  doubt  that  It  would  prove 
to  be  so  here. 


Munsey  Buys  Bark  News 
Announcement  was  made  in  Balti¬ 
more  on  May'  30  by  Stuart  Oliver,  gen¬ 
eral  manager  and  publi.sher  of  the  Bal¬ 
timore  New.s,  which  he  purchased  from 
Frank  A.  Munsey  of  New  York  eighteen 
months  ago,  that  the  paper  had  been 
sold  back  to  Mr.  Munsey.  Mr.  Oliver 
gives  the  unprecedented  conditions 
brought  on  by  the  war  and  the  added 
expenses  to  newspapers  as  the  reason 
for  the  sale.  Mr.  Oliver  will  remain 
as  general  manager  of  the  paper. 


A.  B.  C.  REPORT  SHOWS 
A  FAVORABLE  RECORD 


Organization  Performs  Its  Work  Much 
Faster  Now  Than  Ever  Before,  and  Is 
More  Necessary  to  Publishers  and  Ad¬ 
vertisers,  Directors  of  Association  Say 
in  Annual  Statement. 

(Special  to  The  Editor  and  Pi'bi,i8heh.1 
Chicago,  May  31. — The  annual  report 
of  board  of  directors  of  the  Audit  Bu¬ 
reau  of  Circulation  to  be  submitted  to 
convention  Friday,  shows  a  favorable 
record  for  the  pa.st  year  and  predicts 
greater  value  for  the  .sevice  during  this 
coming  twelve  months.  The  report  says: 

“A  period  of  rapid  circulation  adjust¬ 
ment  confronts  us,  due  to  the  increased 
co.st  of  news  print  and  production,  pro- 
po.sed  postage  increases,  the  new  50  per 
cent.  Post  Offlee  ruling,  and  increased 
prices  to  the  reader  and  subscriber.  All 
circulations  will  be  more  or  less  affected. 
Competition  will  be  of  the  keene.st.  It 
is  therefore  es.sential  that  the  space 
buyer  shall  have  authoritative  circula¬ 
tion  information,  on  a  uniform  and 
standardized  basis;  not  only  that,  but 
it  is  of  vital  importance  for  the  publish¬ 
er  to  know  what  other  publications  in 
his  field  are  actually  doing  under  the 
new  conditions. 

A.  B.  C.  AI'DITS  NEJCESSARY. 

“A.  B.  C.  information  will  therefore 
lie  more  than  ever  necessary,  becau.se 
there  is  no  other  .source  from  which 
such  data  can  be  obtained. 

"A.  B.  C.  publishers  will  deserve  more 
than  ever  before  the  confl.lence  and 
loyal  support  of  adv'ertisers  and  adver¬ 
tising  agent.s.” 

With  regard  to  the  progress  of  the 
Bureau  during  the  past  year,  the  report 
says: 

the  year's  RECORD. 

"We  have  operated  within  our  reve¬ 
nue  for  the  fi.scal  year.  We  lia.ve  come 
within  thirty-one  of  making  during  our 
fi.scal  year  as  many  audits  as  there  are 
publication  member.s.  We  have  made 
the  audits  of  all  divisions  of  publisher 
member.shlp  within  the  amounts  of  the 
dues  paid.  We  have  reduced  our  audits 
obligations  sc  that  by  August  1,  1917, 
we  will  not  owe  a  singly  publication  an 
audit  for  more  than  the  regular  twelve- 
month  period.  We  have  perfected  our 
checking  aiid  duplicating  departments 
so  that  all  audits  are  now  relea.sed  for 
approval  within  thirty  days  from  re¬ 
ceipt,  except  where  further  investiga¬ 
tions  or  adjustments  are  nece.ssary.  We 
expect  very  shortly  to  reach  ..i.d  main¬ 
tain  a  fifteen-day  basis  for  releases.  We 
are  now  releasing  publi.shers'  state¬ 
ments  (when  they  are  received  at  the 
office  in  corrected  form)  withhi  an  out¬ 
side  limit  of  two  weeks.  Under  ordinary 
conditions,  the  release  is  made  in  a  few 
days.  We  have  increased  our  member- 
shiri  and  our  annual  revenue.  We  have 
operated  on  a  budget  .system  and  have 
maintained  a  comprehen.sive  and  detail¬ 
ed  cost  sy.stem,  .showing  every  item  of 
expen.se  in  the  Bureau's  work.  We  have 
installed  the  A.  B.  C.  standard  circula¬ 
tion  record  books  in  the  offices  of  over 
78  per  cent,  of  our  publisher  memliers." 

A  .summary  of  the  remainder  of  the 
board  of  directors  report  follows; 

SUMMARY  OF  THE  REPORf. 

"Audits — 8"5  audits  were  made  dur¬ 
ing  the  fiscal  year,  86  cancellations  of 
audit.s,  the  total  being  911,  or  31  short 
of  publisher  membership,  which  is  942. 

"Publishers'  statements — It  should  be 
the  aim  of  every  publisher  to  establi.sh 
confidence  in  his  own  circulation  state¬ 


ments,  which  should  be  got  into  circu¬ 
lation  as  soon  as  possible. 

"Membership — The  Bureau  has  to-day 
1,251  members  and  applicants,  a  net 
gain  of  95  over  last  year.  A  net  gain 
of  44  has  been  made  in  advertiser  and 
agency  membership,  the  table  showing 
201  more  this  year. 

“The  receipts  for  the  year  were  $209,- 
831.49,  of  which  $31,018  came  from  ad- 
vertl.sers  and  advertising  agents,  and 
$138,661  from  publishers.  There  is  a 
balance  of  $17,791,  as  against  $17,129 
la.st  year.” 


MANAGES  UNION-STAR 


F.  R.  Champion  Takes  Management  of 
Newspaper  Where  He  Started. 

F.  R.  Champion,  who  has  become 
vice-president  and  manager  of  the  busi¬ 
ness  of  the  Schenectady  Union-Star,  is 
one  of  the  best-known  newspaper  men 


F.  R.  Champion. 

of  New  York  State.  Mr.  Champion  has 
always  lived  in  Schenectady  County, 
where  he  was  born,  his  ancestors  hav¬ 
ing  settled  in  the  Mohawk  Valley  in  the 
seventeenth  century.  While  attending 
Union  College,  he  became  editor  of  the 
Union  College  Garnet,  in  1898.  His  first 
active  newspaper  work  was  for  the 
Sthcnectady  Union,  a  few  days  before 
the  late  .Mr.  Callanan  purchased  it. 
.\fter  completing  his  college  course,  he 
liecame  a  regular  member  of  the  staff, 
with  which  he  remained  until  July,  1900, 
when  he  left  newspaper  work  to  become 
assistant  adverti.sing  manager  of  the 
W.  T.  Hanson.  of  Schenectady, 
with  which  company  he  remained  foi 
three  years,  when  he  returned  to  the 
employ  of  Mr.  Callanan  as  managing 
editor.  He  continued  in  that  capacity 
until  a  few  months  ago,  when  he  re¬ 
tired  from  newspaper  business  to  give 
his  entire  time  to  per.sonal  affairs  and 
to  look  after  his  father's  estate.  When 
Mr.  Callanan  became  critically  ill,  he 
was  called  back  to  take  charge  of  the 
lanan's  death,  Mrs.  Callanan  requested 
him  to  assume  the  management  of  the 
bu.siness  permanently,  to  which  he  con¬ 
sented,  and  was  elected  to  the  vice¬ 
presidency  of  the  company.  The  same 
policies  followed  by  Mr.  Callanan,  which 
coincide  with  his,  will  he  followed  by 
.Mr.  Champion  in  the  conduct  of  the 
newspaper.  Mr.  Champion  served  in 
the  Spanish-American  War  as  a  ser¬ 
geant  in  Company  F,  iSecond  Regiment, 
New  York  Volunteer  Infantry. 

Joins  A.  N.  P.  A. 

The  Reno  (Nev.)  Evening  Gazette  and 
the  Springfield  (Rl.)  News-Record  have 
been  elected  to  active  membership  in 
the  American  Newspaper  Publishers' 
Association. 
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THE  SAN  ANTONIO  LIGHT 
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LINOTYPE 


rill  d«pcnd  upon  co 


Model  9  a  Decided  Success 


In  March,  1916,  the  San  Antonio  Light  installed  one 
Model  9  (four  magazine)  Linotype  for  ad  work. 

“The  Model  9  was  such  aMecided  success  that  we 
discarded  all  type  cases  in  the  ad  alley  up  to  and  in¬ 
cluding  14  point”  says  H.  L.  Beach,' the  Publisher. 

“We  found  the  utility  of  the  Model  9  was  so  great 
that  the  machine  was  soon  buried  in  copy  that  had 
formerly  been  set  by  hand — which  made  it  imperative 
that  we  purchase  another  Model  9. 

“The  second  machine  handies  all  matter  up  to  18 
point,  and  a  hand-set  line  up  to  this  size  is  now  rarely 
seen  in  The  Light. 

“Both  machines  have  been  highly  successful,  and 
we  estimate  that  they  have  more  than  paid  their  way.” 


The  Light  has  proved  its  case. 

Let  us  submit  the  proof  in  your  case. 


MERGENTHALER  LINOTYPE  COMPANY 

TRIBUNE  BUILDING,  NEW  YORK 

cmCAGO  SAN  FRANCISCO  NEW  ORLEANS 

TORONTO:  Canadian  Linotype,  Ltd. 
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N.  Y.  TRIBUNE  PLEADS  TRUTH  IN  ANSWER 

TO  GIMBEL  BROTHERS’  $1,000,000  LIBEL  SUIT 

Declares,  in  Its  Reply,  that  it  Was  Justified  in  the  Printing  of  the 
Article  by  Samuel  Hopkins  Adams,  Exposing  the  Alleged  Mis¬ 
representation  of  Cimbel  Brothers  in  Advertising,  in 
Trade  Methods,  and  in  Dealing  with  the  Public. 


THK  New  York  Tribune  has  filed  its 
answer  to  the  Gimbel  Brothers’  libel 
suit  for  $1,000,000  damatrea  The 
Tribune  pleads  the  absolute  truth  of 
every  statement  made  in  its  fight  against 
the  advertising  methods  of  that  firm  as 
justification  for  the  articles  on  which 
the  suit  was  brought.  The  basis  of  the 
suit  was  an  articie  printed  in  the  Tri¬ 
bune  October  22,  1916,  written  by  Sam¬ 
uel  Hopkins  Adams,  in  which  he  de- 
scrit)ed  Gimbel  Brothers’  alleged  aggres- 
.sions  against  the  Tribune’s  policy  of 
truth  in  advertising  which,  the  answer 
of  that  newspaper  states,  had  compelled 
the  Tribune  to  exclude  the  advertising 
of  that  firm  from  its  pages.  In  the  suit 
for  damages,  Gimbel  Brotheis  named 
the  Tribune  Association,  Ogden  Mills 
Held,  Richard  H.  Waldo,  G.  Vernon 
Rogers,  and  Samuel  Hopkins  Adams,  the 
writer  of  the  article. 

THE  TRIBUNEr’S  ANSWER. 

The  Tribune  answer  goes  br.ck  to  the 
establishment  of  the  Gimbel  stores  in 
Milwaukee  and  Philadelphia,  and  the 
manner  in  which  they  have  been  man¬ 
aged.  Going  into  detail  the  r  jply^  of  the 
Tribune  sets  forth  what  it  terms  to  be 
a  record  of  perseverance,  patience,  and 
forbearance  in  its  effort  to  hold  the 
(limbel  Brothers  to  a  high  stundard  of 
business,  setting  forth  what  it  terms  one 
fault  after  another,  excuses  and  prom¬ 
ises  of  reform,  all  of  which,  it  says, 
were  nullified  by  succeeding  acts  of  al¬ 
leged  misrepresentation  of  .nerchandise, 
until  the  final  rupture  with  the  store 
when,  according  to  the  Tribune’s  reply, 
promises  to  conduct  the  business  on  a 
different  plane  could  no  longe.'  be  cred¬ 
ited.  and  the  refu.sal  to  accept  any  more 
advertising  from  the  firm  followed. 

l.'HAROEH  MUZZLING  OF  THE  PRESS. 

The  answer  makes  the  charge  of  at¬ 
tempting  to  muzzle  the  pres.s,  which  the 
Tribune  alleges  was  a  corollary  of  the 
Gimbel  advertising  appropriations.  It 
cites  instances  in  which  alleged  mis¬ 
deeds  laid  bare  in  public  -procedure 
which  would  have  ordinarily  Ijeen  men¬ 
tioned  in  the  newspapers — were  sup- 
pres.sed  through  the  influence  of  the 
large  Gimbel  advertising  contracts, 
in .  newspapers  published  in  the  cities 
in-  which  the  firm  does  business. 
Among  the  allegations  which  the  Tri¬ 
bune  answer  sets  forth  as  offering  body 
to  its  suspicions,  is  evidence  produced 
liefore  a  Wisconsin  legislative  commit¬ 
tee  in  1914,  that  Oscar  Greenwald,  vice- 
president  of  the  concern,  admitted  on 
the  stand  that  the  moral  conditions  ex¬ 
isting  in  his  store  “might  be  improved.” 
Of  this  and  other  sensational  testimony, 
the  answer  avers,  practically  no  mention 
was  made  in  the  newspapers  of  Mil¬ 
waukee,  for  there  again,  according  to 
the  Tribune’s  charges,  the  Gimbel  adver¬ 
tising  appropfiation  effectually  muzzled 
the  press,  so  that  reports  in  the  local 
l>ai>er.s  were  of  a  character  to  minimize 
and  avoid  attracting  public  attention  to 
the  phases  of  the  proceedings  mo.st  in¬ 
jurious  to  the  Gimbel  Brothers. 

CITES  OTHEK  INSTANCES. 

The  Tribune  answer  then  discusses  an 
alk'ged  successful  attempt  to  muzzle  the 
(iress,  when  it  was  sought  to  compel  the 
firm  to  make  improvements  in  their 
Philadelphia  store,  where  they  were 
in  conflict  with  the  fire  statutes.  The 


Tribune  states  that  the  Alumnae  Asso¬ 
ciation  of  Bryn  Maiwr  College  investi¬ 
gated,  and  tried  for  years,  it  was  as¬ 
serted  by  the  committee,  to  bring  about 
a  change  in  the  Gimbel  store,  without 
succe.ss.  The  Philadelphia  Chamber  of 
(Commerce,  the  Board  of  Trade,  Bureau 
of  Municipal  Research,  and  other  or¬ 
ganizations  had  bolstered  up  the  city  in 
its  demands,  but  it  was  not,  the  answer 
says,  until  the  women  entered  the  bat¬ 
tle  that  anything  could  be  accomplish¬ 
ed,  and  in  the  fight  against  the  Gim¬ 
bel  Brothers,  the  answer  asserts,  that 
the  Bryn  Mawr  women  found  the  news- 
pajiers  of  that  city  tightly  closed  against 
them,  which  the  Tribune  characterizes 
in  its  reply  as  another  instance  of  the 
effecft  of  the  Gimbel  advertising  appro¬ 
priation.  The  women,  it  was  said,  had 
to  rely  on  publicity  obtained  in  news¬ 
papers  and  magazines  outside  of  Phila¬ 
delphia  to  arouse  public  opinion,  and 
put  an  end  to  what  was  termed  a  grave 
danger  to  the  people  of  the  city.  There 
appears  in  the  Tribune’s  answer  the 
following  editorial  from  the  Outlook  of 
June  7,  1916,  bearing  on  the  Philadel¬ 
phia  situation. 

“There  is  one  aspect  of  the  case  which 
has  nothing  to  do  with  fire  dangers, 
but  which  reveals  another  serious  so¬ 
cial  danger  in  many  American  com¬ 
munities.  We  refer  to  the  alleged  muz¬ 
zling  of  the  newspapers  by  powerful  ad¬ 
vertisers.  The  Bryn  Mawr  committee, 
in  its  letter  to  us,  says:  ‘We  have 
wrestled  in  vain,  you  will  hardly  be  sur¬ 
prised  to  hear,  with  the  Philadelphia 
papers  to  take  the  matter  up;  they  re¬ 
fuse  to  mention  the  naitie  of  Gimbel 
save  in  the  way  of  kindness.’  The  situ¬ 
ation  thus  hinted  at  is  not  confined  to 
Philadelphia,  nor  to  this  particular  con¬ 
troversy.  Is  there  not  a  latent  public 
evil  here  which  the  .4asociated  Adver¬ 
tising  Clubs  might  de  well  to  discuss 
frankly  at  their  great  annual  conven¬ 
tion  ?” 

The  Tribune  al.so  reproduce.s  an  edi¬ 
torial  from  the  New  Republic  of  April 
22,  1916. 

PAPERS  FORGOT  THE  NEWS. 

The  Tribune  answer  then  cites  as 
cause  for  its  suspicions  as  to  Gimbel 
bad  faith  the  alleged  activities  of  Na¬ 
than  Hamburger,  reputed  to  be  a  rela¬ 
tive  of  the  Gimbels,  and  who  Is  said  in 
the  answer  was  one  of  the  managers  of 
the  Milwaukee  store,  who  was  Indicted 
on  a  charge  of  bribing  Charles  S.  Have¬ 
ner,  an  Alderman,  to  support  an  ordi¬ 
nance  to  permit  the  Gimbel  Brothers  to 
erect  a  bridge  across  a  public  street  to 
connect  the  two  buildings  of  their  estab¬ 
lishment.  Havener  was  convicted,  but 
Han>burger’s  trial  was  delayed  for  four 
years,  the  answer  says,  and  he  was  ac¬ 
quitted.  At  this  time,  the  answer  avers, 
the  Gimbel  Brothers  succeeded  In  si¬ 
lencing  the  newspapers  to  the  extent 
that  they  concealed  from  their  readers 
the  connection  of  Gimb^  Brothers  with 
the  case.  When  Hamburger  was  in¬ 
dicted,  the  answer  avers,  nearly  all 
the  newspapers  of  Milwaukee  forgot  to 
print  the  news. 

The  Tribune  answer  alleges  that 
there  were  official  proceedings  against 
the  Philadelphia  store  by  the  Pennsyl¬ 
vania  llepartment  of  Agriculture  for 
violations  of  the  Pure  Food  laws. 

The  Tribune’s  answer  then  sets  forth 


that  it  was  with  the  idea'  of  vigorously 
carrying  out  its  policy  of  the  new  moral¬ 
ity  in  advertising  that  Richard  H. 
Waldo,  who  had  captained  the  fight  for 
truth  in  advertising  through  the  col¬ 
umns  of  Good  Housekeeping,  while  its 
business  manager,  was  employed  as  the 
person  to  carry  out  these  ideas  for  the 
Tribune.  Mr.  Waldo,  had  called  in 
Samuel  Hopkins  Adams  to  aid  him  in 
cleaning  out  the  advertising- columns  of 
that  newspaper.  To  maintain  this  high 
standard,  the  answer  states,  the  Trib¬ 
une  established  the  “Money-Back  Guar¬ 
antee”  and  created  its  bureau  of  Inves¬ 
tigations.  In  the  course  of  these  in¬ 
vestigations  of  alleged  false,  .misleading, 
and  deceptive  advertising  the  bureau 
came  upon  traces  of  alleged  bad  trade 
practices  on  the  part  of  Gimbel  Broth¬ 
ers,  and  it  is  stated  that  that  firm  had 
claimed  to  have  purchased  and  have  on 
sale  at  their  New  York  store  the  entire 
stock  of  some  great  manufacturer  who 
had  failed  or  gone  out  of  business,  and 
which  was  offered  for  sale  as  "value  ir¬ 
resistible”  and  ’’astonishing  bargains,” 
representing  the  goods  as  new  and  to 
be  sold  at  “an  average  of  half  price.” 
The  answer  states  that  these  were 
found  by  the  Tribune  Bureau  of  Inves¬ 
tigations  to  include  widely  exaggerated 
advertising  claims,  and  the  sale  of  the 
good  at  unreasonably  high  prices,  also 
the  sale  of  damaged  goods,  sold  as  per¬ 
fect.  It  is  alleged  that  a  large  part  of 
the  goods  which  were  offered  by  Gim- 
bel’s  to  their  buying  public  at  these 
“special  sales”  were  composed  of  old, 
out-of-date  stock  of  the  houses  whose 
stocks  had  been  purchased,  with  a  large 
admixture  of  similar  old  goods  from 
the  Gimbel  stocks. 

"the  culminating  misdeed.” 

The  Tribune’s  answer  then  deals  with 
what  it  calls  the  alleged  culminating 
misdeed — the  “birthday  sales”  in  New 
York,  in  which  $6,000,000  worth  of  fine 
new  merchandise  was  to  be  offered  as  a 
holiday  sacrifice  in  which  “Iceland 
fox”  furs — a  genus  yet  undiscovered — 
abounded,  in  company  with  other  al¬ 
leged  falsely  valued  goods,  all  set  forth 
in  Mr.  Adams’s  articles  and  n  the  an¬ 
swer  of  the  Tribune,  and  other  goods, 
which,  the  an.swer  alleges,  were  found 
to  be  selling  at  a  higher  price  than  they 
were  worth.  , 

The  Tribune  was  aware  of  these  prac¬ 
tices,  the  answer  states,  when  Gimbels 
applied  for  advertising  space  in  the  Tri¬ 
bune’s  columns,  but  it  was  only  after 
repeated  and  earnest  assurance  from 
Isaac  Gimbel,  ruling  spirit  of  Gimbel 
Brothers,  that  the  store  had  determined 
to  abandon  these  practices  that  that 
newspaper  would  consider  the  advis¬ 
ability  of  opening  its  advertising  col¬ 
umns  to  Gimbel  Brothers,  ’ihe  anstver 
states. 

Later,  the  reply  states,  after  the  pub¬ 
lication  of  100,000  or  150,000  lines  of  ad- 
verti.sing  for  the  year  beginning  October, 
1915,  an  agreement  was  made  between 
the  newspaper  and  Gimbel  Brothers. 

ADVERTISING  AT  A  PECUNIARY  LOSS. 

"All  of  said  advertisements  of  the 
plaintiff,  like  all  the  advertisements  of 
the  proprietors  of  every  New  York  de¬ 
partment  store,  at  the  rates  paid  by 
them  respectively  therefor,  for  publica¬ 
tion  during  said  year,  in  the  daily  or 
Sunday  issues  of  said  newspaper,  were 
published  at  a  pecuniary  loss  to  the 
Tribune  Association.  If  the  plaintiff  had, 
in  its  said  advertisements,  and  in  the  sale 
of  goods  therein  advertised,  not  violated 
the  standards  of  the  defendants  with  re¬ 
standards  of  the  defendants  with  re¬ 
spect  to  truth  in  advertising  and  fair 
dealing  in  the  sale  of  goods,  the  adver¬ 
tisements  of  the  plaintiff  would  have 


been'as  valuable  to  the  Tribune  Associa¬ 
tion,  at  the  agreed  rates  of  payment 
therefor,  as  the  advertl.sements  of  the 
proprietors  of  any  department  store  in 
the  city  of  New  York,”  ^ys  the  Tribune 
answer,  in  refutation  of  the  Gimb<>l 
charge  that  the  Tribune  nullified  the 
contract  for  ulterior  purposes  and  be¬ 
cause  it  was  no  longer  to  its  financial 
interest  to  continue  it. 

SAYS  REFORM  WAS  PROMISED. 

For  several  months  prior  to  the  mak¬ 
ing  of  the  contract,  the  answer  states, 
the  Tribune  Bureau  of  Inve.stigations, 
prompted  by  complaints,  particularly 
from  the  Vigilance  Committee  ofthe  Ad¬ 
vertisers’  Club  of  Milwaukee,  made  an 
investigation,  the  results  of  which  were 
laid  before  Isaac  Gimbel,  who  acknowl¬ 
edged  that  mistakes  had  been  made  in 
the  past,  and  is  said  to  have  emphasized 
a  determination  to  satisfy  the  Tribune 
that  Gimbel  methods  in  the  future  would 
be  free  from  criticism. 

When  the  question  of  the  contract 
with  the  store  arose,  the  answer  states, 
Mr.  Adams  was  opposed  to  it,  by  reason 
of  the  alleged  general  reputation  of  the 
firm,  and  on  account  of  the  specific  in¬ 
formation  which  he  had  .secured  while 
preparing  an  article  published  in  a  na¬ 
tional  magazine  in  1913.  So  strong  was 
Mr.  Adams’s  opposition  to  the  contract, 
the  answer  states,  that  he  indicated  a 
desire  to  sever  his  connection  with  the 
newspaper  should  the  Gimbel  advertis¬ 
ing  be  accepted.  Subsequently,  the  an¬ 
swer  goes  on,  he,  with  the  management 
of  the  Tribune,  was  persuaded  to  give 
the  firm  a  trial,  which  was  to  terminate 
whenever  proof  could  be  presented  that 
there  had  not  been  true  reform  in  the 
advertising  and  other  business  methods 
of  Gimbel  Brothers. 

MADE  ANOTHER  CONTRACT. 

The  assurances  of  Gimbel  sincerity,  as 
offered  by  Isaac  Gimbel,  the  answer 
says,  were  so  plausible  that  another  con¬ 
tract  affecting  the  Sunday  Tribune  was 
entered  into  by  an  arrangement  between 
Isaac  Gimbel  and  Mr.  Waldo.  When  it 
was  made,  C.  E.  La  Vigne,  director  of 
the  Tribune  Bureau  of  Investigation.s, 
the  answer  avers,  evinced  skepticism  re¬ 
garding  Gimbel  good  faith  and  said  that 
he  would  be  able  to  produce  evidence 
within  a  short  time  which  would  con¬ 
vince  his  co-workers  that  the  Gimbel 
business  ethics  was  not  consistent  with 
the  Tribune’s  policy  of  fair  dealing.  The 
allegations  of  the  answer  declare  that 
Mr.  La  Vigne  carried  out  his  expressed 
purpose.  Almost  coincident  with  the 
appearance  of  the  first  Gimbel  adver¬ 
tisement,  the  answer  relates,  came  com¬ 
plaints  of  unfair  dealing  in  its  sales  ad- 
ju.stments  to  customers.  The  subse¬ 
quent  investigation  of  the  Bureau,  it  is 
alleged  in  the  Tribune’s  reply,  showed 
that  there  was  repetition  of  the  “special 
.sale”  incidents,  and  the  answer  goes  on 
to  state  that,  in  response  to  representa¬ 
tions  by  Mr.  Adams  and  Mr.  Waldo, 
I.saac  Gimbel  offered  plausible  explana¬ 
tions  and  excuses  for  what  he  declared 
to  be  errors  and  mistakes  that  were  un¬ 
intentional,  and  that  the  plan  was  to 
live  up  to  the  Tribune’s  requirements  in 
the  future.  Notwithstanding  this  as¬ 
surance,  the  answer  states,  complaints 
continued  to  be  received  from  the  public 
and  the  Bureau  of  Investigafons,  until 
it  was  only  a  question  of  time  when  the 
Tribune,  in  Justice  to  itself,  its  readers, 
and  to  its  advertisers,  could  r.c  longer 
carry  the  Gimliel  adverti.sing. 

MORE  THAN  ONE  CASE. 

Had  Gimbels  been  guilty  of  but  one 
mistake,  the  answer  states,  that  might 
have  been  condoned,  “but,”  runs  its 

(.Continued  on  page  22) 
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Greater  -  Port  -  of  -  New  York  Supplement 

JUNE  20th 


I'ederal  Government,  New  York  State,  New  Jersey,  and  Pri¬ 
vate  Enterprise — all  have  their  plans  for  extending  the  great¬ 
ness  of  the  Port  of  New  York. 

This  supplement  presents  completely,  for  the  first  time,  their 
various  projects. 


A  notable  compilation  of  plans  and  statistics — of  expert 
opinion,  history  and  ))rt)phecy ! 

110  pages.  Rotogravure  Cover.  Maps.  Photographs. 

Extra  copies  mailed  ))ostpaid,  10  cents  each. 
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AUSTRALIA  REGULATES 
NEWSPAPER  PAY  ROLLS 


Isaacs,  of  Federal  Arbitration 
Court,  Fixes  Higher  Wages  and  a  For¬ 
ty-Six-Hour  Week  for  Editors,  Sub-Edi¬ 
tors,  Reporters,  and  Correspondents — 
Many  Discharges  Have  Resulted. 
Sydney,  May  1. — Judge  Isaacs,  of  the 
Federal  Arbitration  Court,  sitting  in 
Darlinghurst  last  Wednesday,  fired  in  a 
lx>mb  to  the  newspaper  offices  of  the 
Commonwealth  when  he  granted  an 
award  that  will  mean  a  big  increase  in 
the  salary  list  and  pull  about  $90,000 
a  year  cut  of  the  pockets  of  the  pro¬ 
prietors.  He  holds  that  forty-six  hours 
is  a  proper  week’s  work,  and  that  the 
claims  of  the  writers  for  a  scale  of 
wages  as  follows  is  reasonable  and  fair. 
The  paysheet  hereafter  will  be  Oast  as 
follows: 

Morning  Evening 
paper.  paper. 

News  editor  . $60  $55 

Editor  of  weekly  paper  60 
Sub.  ed.  on  weekly  paper 

I>eader  writer  .  60  45 

('hief  sub.  ed .  60  50 

First  a.sst.  sub.  editor..  50  45 

Sub.  of  evening  edition 
of  morning  paper  . .  47.10 
(’las-sified  journalists  will  rate:  Sen¬ 
iors,  morning  papers,  $40;  evening  pa¬ 
pers.  $37.50;  generals,  morning  papers, 
$35;  evening  papers,  $32.50;  juniors, 
morning  jiapers,  $25;  evening  papers, 
$22.50. 

All  the.se  rates  are  subject  to  a  5 
per  cent,  reduction  in  West  Australia, 
10  per  cent,  in  Queensland  and  South 
.Australia,  and  20  per  cent,  in  Tas¬ 
mania.  Then  follows  a  long  explana¬ 
tion  as  to  what  are  to  be  considered 
as  classified  journalists. 

CUB  REPORTERS  CARED  FOR. 

Cadets  are  placed  at  $7.50  for  the  first 
year,  $13.50  for  the  second,  and  $16  for 
the  third  year  of  their  training.  The 
gradings  are  also  stringent;  there  are 
to  be  three-fifths  seniors  on  any  staff, 
one-fifth  juniors,  and  the  rest  gener¬ 
als,  with  a  reservation  in  the  case  of 
T.'ismania  (the  baby  island  state  of  the 
Commonwealth)  of  one-third  as  sen¬ 
iors,  one-third  juniors,  and  the  rest 
generals.  Edltors-ln-chief,  sole  editors, 
associate  editors,  leader  writers,  and 
chief  day  and  night  sub-editors  are  ex¬ 
cluded  from  the  grading  clause,  special 
rates  of  pay  being  prescribed  in  their 
case. 

Another  man  who  has  come  in  for 
a  very  big  lift  is  the  district  oorre- 
.spondent,  whose  stuff  will  cost  the  pa¬ 
pers  four  cents  a  line  insteeid  of  the 
recent  three.  He  is  to  have  the  sole 
right  of  his  district  to  any  reasonable 
degree,  and  his  pay  must  not  drop  un¬ 
der  $20  a  week,  while  outside  of  his 
district  he  receives  or  will  henceforth 
receive  six  dollars  a  day  of  eight  hours, 
with  $3.50  for  half  that  time,  time  of 
over  four  hours  to  rank  as  a  full  day. 
In  his  case,  also,  sick  pay  and  a  three 
weeks’  consecutive  holiday  annually  are 
fixed,  and  if  employed  on  Saturday 
sporting  fixtures  for  an  evening  paper, 
he  shall  receive  $4.75  for  the  after¬ 
noon,  with  a  fee  of  over  a  dollar  for 
any  special  assignment,  whether  copy 
is  published  or  not. 

Contributors  not  on  the  classified 
staff,  but  regularly  employed  on  a  pa¬ 
per,  get  full  lineage  rates  of  four  cents 
for  published  matter,  and  special  mat¬ 
ter  written  in  the  journalist's  own  time 
for  his  paper  is  also  upon  the  same 
mark. 

Photographers  are-to  be  supplied  with 
all  materials  and  i>eid  $1.25  for  each 
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LITTLE  TRAGEDIES  OF  A  NEWSPAPER  OFFICE 


THE  FREE-ADVICE  FIEND 


How  B.  T.  Batsford,  of  the  Manitoba 
Free  Press,  Depicts  the  Newspaper  Pest. 

Aftfer  you  have  worked  all  day  on  a 
corking  idea,  and  just  as  you  are  touch¬ 
ing  it  up,  wouldn’t  it  jar  you  to  have 
some  enthu.siastic  admirer  butt  in  and 
tell  you  that  if  you’d  go  to  New  York 
you’d  make  a  hit — provided  you  handed 
out  the  same  line  of  stuff  the  other  fel¬ 
lows  do? 

Every  cartoonist  has  been  there. 
These  office  pests  mean  well,  but  they’re 
southpaws.  They  pitch  curves  when 
they  should  be  chasing  the  ball.  Gen¬ 
erally  they  are  fellows  who  are  not  sent 
out  on  assignments  becau.se  there  are 
others  who  can  do  the  work  better. 
That’s  what  gets  on  a  cartoonist’s 
nerve — the  nerve  of  the  other  fellow 
who  gets  into  the  paper  about  once  a 
week,  on  space,  while  the  funny  man 
is  putting  it  over  every  day. 

B.  R.  Batsford,  cartoonist  of  the 
Winnipeg  (Can.)  Free  Press,  regaras 
such  an  occasion  as  a  tragedy  in  a 
new.spaper  office.  He  furnishes  a  sketch 


which  depicts  his  idea  of  the  inter¬ 
ruption.  “Get”  the  make-up  of  the 
fellow  who  is  passing  out  the  chin 
music — imitation  tortoise  sheel  rimmed 
eyeglasses  and  all  that  sort  of  thing, 
not  to  mention  the  tooth-pick  shoes, 
spats  and  high-water  pants.  Can  you 
blame  the  cartoonist? 

Batsford  is  an  American.  He  was 
born  in  Minneapolis,  and  while  selling 
newspapers  on  the  streets,  he  made  up 
his  mind  that  one  of  these  fine  days 
they’d  all  be  buying  the  dailies  to  see 
what  he  was  doing.  Without  instruc¬ 
tion  he  started  work,  feeling  his  way 
•slowly,  but  surely.  If  ever  a  man  won 
by  sheer  determination,  B.  T.  Batsford 
is  his  name.  He  went  to  Winnipeg  with 
his  parents?,  and  decided  to  hit  one  of 
the  newspapers  for  a  job.'  His  sketches 
looked  good  to  the  editor  and  since  that 
time  the  readers  of  the  Free  Press  look 
for  his  work  daily.  His  cartoons  on 
the  war  have  been  wonders.  The  pic¬ 
tures  tell  volumes — at  a  glance.  Bats¬ 
ford  has  the  faculty  of  focussing  the 
idea,  of  visualizing  a  thought,  and  por¬ 
traying  it  in  a  way  that  drives  it  home. 


picture;  this  also  applies  to  district 
men. 

Time  off  is  to  be  one  and  a  half  clear 
days  per  week,  Christmas  Day,  and  Good 
Friday,  with  three  weeks’  consecutive 
holiday  at  full  pay,  and  sick  pay  will 
be  rated  for  every  two  months  or  part 
of  two  months  he  has  been  employed 
up  to  six  months.  First  week,  full  pay; 
second,  half,  and  third,  quarter-pay. 
After  being  on  the  staff  for  over  six 
months,  he  is  to  get  four  weeks’  full 
pay,  four  at  half,  and  third  four  at 
quarter-pay.  No  differentiation  has 
been  made  between  male  and  female 
employees,  and  there  is  to  be  no  pref¬ 
erence  to  unlonista  This  latter  was  vol¬ 
untarily  agreed  to.  The  award,  which 
is  post  dated  to  the  first  of  January 
last,  will  be  in  force  for  five  years. 

RETALIATE  WITH  DISCRAROBB. 

As  was  to  be  expected,  the  proprie¬ 
tors  are  not  taking  this  lying  down 
and  wholesale  reductions  of  staffs  are 


already  In  progress,  so  that  while  to 
those  retained  the  new  award  is  likely 
to  be  a  very  fine  thing,  there  will  un¬ 
doubtedly  be  a  large  amount  of  unem¬ 
ployment  in  consequence. 

Already  the  members  of  the  Sydney 
Sun  (evening)  newspaper  staff  have  re¬ 
ceived  a  fortnight’s  notice  prior  to  dras¬ 
tic  reduction.s,  and  other  metropolitan 
papers,  both  here  and  in  Melbourne, 
Brisbane,  and  Adelaide,  are  sure  to  fol¬ 
low.  The  cost  of  paper  and  general 
production  has  risen  so  materially,  ow¬ 
ing  to  war  conditions,  that  proprietors 
would  in  any  ca.se  have  been  compelled 
to  cut  down  to  some  extent,  but  the 
present  award  has  made  a  careful  econ¬ 
omic  rearrangement  Imperative,  and  co¬ 
operative  news  agencies  are  likely  to 
be  immediately  organized. 


A  rose  by  any  other  name  would  un¬ 
doubtedly  be  as  sweet,  but  it  would 
hardly  sound  so  well. 


L.  B.  PALMER  SPEAKS  ON 
FREE  PUBLICITY  EVIL 


Manager  of  the  American  Newspaper 

Publishers  Assoeiatioir  Addresses  the 

Members  of  the  Inland  Press  Associa¬ 
tion  in  Chicago — W.  A.  Thomson  Also 

Speaks  to  the  Organization. 

Lincoln  B.  Palmer,  speaking  before 
the  Inland  Press  A.ssociation  in  Chi¬ 
cago  Thur.sday,  spoke  on  the  evils  of 
free  publicity,  and  what  has  been  done 
by  the  American  Newspaper  Publishers 
Association,  of  which  he  is  manager,  to 
eradicate  it.  Mr.  Palmer,  who  appeared 
before  the  members  for  the  first  time  in 
five  years,  reviewed  the  work  that  has 
been  done  in  behalf  of  the  newspajier.s 
to  retain  the  present  postal  rates,  to  pre¬ 
vent  a  burdensome  increase  in  freight 
rates,  as  affecting  shipments  of  news 
print  to  publishers  in  all  sections  of  the 
country.  On  behalf  of  A.  G.  McIntyre, 
representative  of  the  Paper  Committee 
of  the  A.  N.  P.  A.,  who  could  not  be 
present,  he  delivered  a  message,  relat¬ 
ing  to  the  situation  in  the  print  paper 
market  and  outlining  the  work  that  has 
been  done  and  what  it  is  hoped  to  ac¬ 
complish.  While  ,not  all  of  the  large 
newspapers  of  the  United  States  are 
members  of  the  A.  N.  P.  A.,  he  remind¬ 
ed  his  audience  that  all  publishers  are 
deriving  a  benefit  from  the  work  being- 
done  by  the  organization  in  behalf  of 
the  publishing  business  of  the  United 
States. 

William  A.  Thomson,  director  of  the 
Bureau  of  Advertising  of  the  A  N.  P. 
A.,  told  the  members  of  the  Inland 
Press  Association  about  the  work  of  the 
bureau  with  which  he  is  connected, 
what  it  has  done  and  was  doing  in  be¬ 
half  of  a  -wider  use  of  national  advertis¬ 
ing  in  the  newspapers,  and  something 
about  the  splendid  results  being  ob¬ 
tained  by  those  who  are  utilizing  the 
columns  of  the  daily  papers  to  Increase 
their  business. 

After  the  meeting,  which  was  held  in 
the  La  Salle  Hotel,  many  of  those  pres¬ 
ent  went  on  to  St.  Louis  to  attend  the 
convention  of  the  Associated  Advertis¬ 
ing  Clubs  of  the  World. 


Ad  Men  Made  Good  Editors 
The  second  section  of  the  issue  of  the 
San  Francisco  Call,  issued  on  May  21, 
bore  the  date  line  “St.  Louis,  June  4, 
1917.”  The  issue  was  gotten  out  by  a 
special  staff  of  members  of  the  San 
Francisco  Ad  Club  to  be  shipped  by 
fast  train  ahead  of  the  automobile  cara¬ 
van  to  St.  Louis  and  there  distributed 
to  help  the  campaign  that  is  being  wag¬ 
ed  to  secure  the  1918  convention  of  the 
Associated  Ad  Clubs  of  the  World  for 
San  Francisco.  The  proceeds  obtained 
from  the  special  publication  of  the  Call 
went  to  the  campaign  fund  of  the  Ad 
Club.  Edward  Rainey,  secretary  to 
Mayor  Rolph,  of  this  city,  who  is  an 
old  newspaper  man,  acted  as  managing 
editor  of  the  Ad  Club  edition.  The  pap¬ 
er  that  would  be  a  credit  to  any  city 
in  this  country. 


Will  Refuse  Liquor  Ads 
The  management  of  the  Cleveland 
Leader  (morning)  and  News  (evening) 
announces  that  hereafter  all  whiskey, 
beer,  or  other  liquor  advertisements  will 
be  refused  publication.  This  action  has 
brought  hearty  approval  from  a  number 
of  the  churches  of  the  city.  The  Rev. 
W.  W.  Bustard,  pastor  of  the  East  End 
Baptist  Church,  read  the  announcement 
from  his  pulpit  and  resolutions  were  of¬ 
fered  and  passed  by  the  congregation 
commending  the  papers  for  their  stand. 
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A.  A.  C.  W.  TO  CALL 

COMMERCE  TO  COLORS 

(Continued  from  page  3) 
of  a  mobilization  of  the  business  brains 
of  the  nation.  There  Is  $650,000,000 
spent  in  advertising  every  year,  and  we 
are  going  to  get  the  benefit  of  the  best 
thought  of  the  men  who  supervise  the 
spending  of  this  vast  amount  of  money,” 
The  programme  is  arrangad  in  a  very 
unique  form,  which  will  not  be  made 


Leweli.yn  E.  Pratt, 

Chairman  Programme  Committee,  A.  A. 

C.  W. 

known  to  the  delegates  or  the  public 
until  the  opening  of  the  convention.  As 
each  delegate  registers,  he  will  be  given 
a  programme,  which  will  be  a  work  of 
art  and  a  valuable  souvenir  of  the  con¬ 
vention.  The  programme  .as  a  whole, 
including  the  twenty  departincntals  and 
conferences,  includes  the  most  noted 
men  in  the  world  of  finance,  religion, 
science,  and'  business.  Delegates  to  the 
convention  are  expected  to  fully  appre¬ 
ciate  that  the  world  is  looking  to  the 
conduct  of  this  big  busineas  meeting,  as 
it  will  be  one  of  the  potent  factors  in 
adjusting  business  conditions. 

SERIOUS  BUSINESS  AHEAD. 

One  idea  that  the  management  of 
the  convention  is  anxious  to  have  in¬ 
stilled  into  the  public  mind  is  that  it 
is  not  going  to  be  a  frolic.  There  will 
be  hospitality,  entertainment  and  a 
parade,  and  those  things  are  being  ar¬ 
ranged  with  a  view  to  the  thorough 
enjoyment  of  everyone.  But  word  has 
gone  forth  that  no  one  is  to  come 
merely  for  the  entertainment  features. 
Those  who  will  not  attend  the  meetings 
and  do  their  bit  in  the  discussions,  or 
at  least  listen  attentively  and  take 
notes,  are  not  desired.  A  railroad  post¬ 
er,  announcing  the  convention,  which 
was  confidently  submitted  to  a  con¬ 
vention  official  for  his  approval,  was 
vetoed  by  him  because  it  emphasized 
the  entertainment  features  unduly,  and 
“looked  like  a  circus  poster.”  However, 
there  will  be  various  modes  of  enter¬ 
tainment,  os  stated,  for  the  visitors,  as 
at  first  outlined,  which  will  act  merely 
as  deversions  from  the  strenuous  work 
of  the  convention. 

The  Executive  Board  of  the  St.  Louis 
Grand  Opera  Committee  and  the  Con¬ 
vention  Board  of  the  Advertising  Club 
of  St  Louis  have  cooperated  to  make 
the  operatic  performances  to  be  given 
in  the  Municipal  open-air  theatre  in 
Forest  Park  one  of  the  most  notable 
events  of  the  kind  ever  given  in  the 
United  States.  This  theatre  will  be 
ready  for  the  opening  performance  of 
Alda,  June  5.  All  the  visiting  adver¬ 


tising  men  will  attend  this  performance. 
The  St.  Louis  Symphony  Orchestra  and 
the  St.  Ijouis  Pageant  Choral  Society 
have  been  obtained  for  the  music 
programme.  The  British  convict  ship. 
Success,  the  oldest  ship  afloat,  is  at 
the  Olh-e  Street  wharf,  to  remain  until 
after  the  convention.  The  ship  is  being 
used  as  an  exhibition  enterprise,  and 
was  brought  here  to  be  viewed  by  the 
advertising  men. 

The  spectacular  night  parade,  which 
will  be  one  of  the  attractive  features 
of  the  convention,  is  to  bo  taken  in 
moving  pictures,  which  will  be  shown 
all  over  the  country,  it  has  just  been 
announced.  W.  A.  Harris  of  Alliance, 
Ohio,  president  of  the  Advertising  Film 
Producers’  Association  of  the  World, 
and  chairman  of  the  motion  picture 
departmental,  was  in  St.  Louis  recently 
in  conference  with  Arthur  Siegel, 
chairman  of  the  Night  Parade  Com¬ 
mittee,  and  Edward  Mead,  chairman  of 
the  National  Exhibit  Committee  of  the 
Convention  Board.  Motion  pictures 
also  will  be  taken  of  the  arrival  of  each 
of  the  larger  delegations,  such  as  the 
San  Francisco  delegation,  which  will 
make  the  trip  by  automobile,  the  Texas 
delegation  and  others.  The  pictures  of 
the  night  parade  will  be  released  Wed¬ 
nesday,  June  6,  bn  Municipal  plaza, 
where  it  will  be  .shown  to  the  public. 
A  picture  of  the  Sunday  inspirational 
meeting  also  will  be  made. 

Another  interesting  announcement 
made  is  that  this  year’s  convention  will 
not  be  a  meeting,  whose  energy  is  spent 
chiefly  in  determining  a  contest  as  to 
the  place  of  holding  next  year’s  conven¬ 
tion.  There  will  be  competition  of  this 
sort,  but  it  will  not  be  permitted,  as  has 
happened  in  some  large  gatherings  to 
absorb  the  greater  part  of  the  attention 
of  the  delegates  and  the  public.  Detroit 
will  try  to  get  the  1918  meeting,  and 


Dr.  Christian  F.  Reisner, 
Chairman  Church  Advertising  Depart¬ 
mental,  A.  A.  C.  W. 


San  Francisco  will  strive  for  the  same 
end. 

WIU,  EXPLODE  WRONG  THEORIES. 

There  will  be  some  false  impres.sions 
eliminated  at  the  approaching  conven¬ 
tion  as  to  the  cost  of  advertising  and 
its  bearing  upon  the  price  of  commodi¬ 
ties.  There  is  a  widespread  Impression, 
officials  of  the  Association  say,  that  the 
large  sums  spent  for  adverti.sing  in¬ 
crease  the  selling  cost  of  the  products 
advertised,  and  thus  constitute  a  tax  on 
the  ultimate  consumer.  This  idea  has 
cropped  out  in  some  propo.sals  to  tax 
large  concerns,  for  war  purposes,  on 
the  basis  of  their  advertising  expendi¬ 
tures.  To  overcome  this  idea,  speakers 


in  the  convention  will  produce  facts 
and  figures  to  prove  that  advertising,  by 
increasing  the  demand,  multiplies  pro¬ 
duction,  and  does  not  increase,  but  ac¬ 
tually  les.sens,  the  selling  price.  A 
demonstration  of  this  proposition  will 
also  be  offered  in  the  advertising  ex¬ 
hibit,  which  is  to  be  open  to  the  public 
in  the  City  Hall  rotunda.  One  instance 
which  will  be  set  forth  in  detail  in  the 
exhibit  is  that  of  a  breakfast  manufac¬ 
tory,  which,  as  it  increased  its  advertis¬ 
ing  space,  was  able  to  make  successive 
reductions  in  its  selling  price,  in  spite 
of  increased  expenses  in  several  lines. 

The  war  has  cut  off  the  representa¬ 
tion  of  European  countries  in  the  or¬ 
ganization,  but  it  retains  the  words  “of 
the  world”  in  its  name  to  show  its  in¬ 
ternational  character.  Canada  will  be 
represented  by  delegations  from  sev¬ 
eral  of  the  principal  cities,  and  it  is  the 
expectation  that  delegates  from  Aus¬ 
tralia  will  attend.  Before  the  war,  the 
leading  European  countries  were  repre¬ 
sented  in  the  annual  conventions,  one 
of  which  was  held  in  'roronto. 

Active  drilling  has  been  .started  by 
Charles  H.  Ketehum,  chief  .sergeant-at- 
arms  of  the  Convention  Board  of  the 
Adverti.sing  Club  of  St.  Louis,  in  prepar¬ 
ing  his  committee  of  guards  for  the  con¬ 
vention.  Ketehum  has  appointed  forty- 
fivt*  lieutenants.  The  guard  committee 
will  be  placed  on  a  strictly  military 
basis,  and  will  work  in  conjunction  with 
the  St.  Louis  Police  Department  and 
the  St.  Louis  Boy  Scouts.  A  unique 
badge  will  be  worn  by  the  guards.  To 
reduce  to  a  minimum  the  possibility  of 
accidents  during  the  convention,  the 
St.  Louis  Branch  of  the  National  Safety 
Council  has  made  a  number  of  sugges¬ 
tions,  which  they  will  request  all  citi¬ 
zens  to  assist  in  carrying  out.  Copies 
of  the  traffic  maps  and  rules  will  he 


printed  and  displayed  in  hotels  and  in 
all  public  buildings. 

Mayor  Kiel  will  welcome  the  visiting 
advertising  men  in  behalf  of  the  city, 
and  Gov.  Gardner  will  speak  for  the 
State.  It  has  been  announced  that  all 
railroads  into  St.  Louis  will  make  extra 
efforts  to  handle  with  comfort  and  safe¬ 
ty  the  10,000  delegates  expected  to  at¬ 
tend.  There  will  be  reduced  rates  from 
many  sections  of  the  country. 


Pay  is  always  in  proportion  to  the 
work  involved.  If  the  employee  cheats 
the  employer,  he  pays  the  penalty.  If 
the  employer  cheats  the  employee,  he 
is  soon  without  workers  to  assist  him. 


I'nltiinorp  Is  tmliiy  <>iiJo.\  iiiK  the  fruits  of  a 
siihstijntial  solid  prosperity  built  Is-fore  the 
days  of  war  huoiiis.  Business  Is  active  and 
here  to  stay.  Is;t  THE  BALTIMORE  NEWS 
help  you  net  your  imrthin  ef  It. 
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Buyers,  Sellers,  Writers  of  Advertising 
It  has  been  written  at  last 

“Story  of  the  Automobile’* 

By  H.  L.  BARBER,  Economist  and  Financial  Writer 
Author  of  “Making  Money  Make  Money,”  etc. 

Interesting  h  hardly  seems  believable  that  up  to  this  time 
there  had  been  no  authentic  story  written  of 
the  third  largest  industry  in  the  United  States, 
in  which  millions  of  dollars  have  been,  are  and  will  be  invested — the 
automobile  and  accessory  industry — an  industry  which  leads  all  others 
in  the  amount  of  money  spent  in  advertising. 

Stop  There  is  no  reason  why  you  should  guess  any 

Guessing  longer — read  the  chapter  by  EDWARD  G.  WEST- 

LAKE,  one  of  America’s  foremost  Automobile 
Editors;  the  chapter  by  the  BUSINESS  BOURSE  of  New  York— the 
most  authentic  data  which  we  believe  has  ever  been  compiled — each 
and  every  chapter  in  this  book  worth  the  price  of  the  entire  volume. 

You  Need  pages,  illustrated  with  Charts  and  Comparative 

Xhis  Book  Tables,  lists  all  makes  of  cars  with  prices,  bound  in 
Cloth,  stamped  in  Gold,  8vo.,  $1.50  at  all  leading 
booksellers.  Trade  supplied  by  A.  C.  McClurg  &  Co.,  Chicago:  Baker 
&  Taylor  Co.,  New  York,  and  other  leading  book  wholesalers.  If  you 
have  any  difficulty  in  getting  this  book  from  your  own\bookseIler,  send 
$1.50 — you  need  it  in  your  business. 

A.  J.  MUNSON  &  CO.,  Publishers 

Dept.  A-4,  20  W.  Jackson  Blvd.  CHICAGO,  ILL. 
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editorial 


ON  TO  ST.  LOUIS! 

O  confer  with  each  other  on  the  problems  of 
the  times,  to  aid  in  stabilizing  the  thought  and 
puriwse  in  the  minds  of  business  men  of  the 
country  in  the  nation’s  crisis,  to  recall  to  sane  and 
sensible  policies  those  who  may  be  mentally  “at 
sea,”  thousands  of  advertising  men  are  journeying 
to  St.  I.iOUi.s,  to  attend  the  annual  convention  of  the 
A.ssociatcd  Advertising  Clubs  of  the  World. 

This  groat  gathering  has  the  enthusiastic  en¬ 
dorsement  of  the  President  of  the  United  States, 
who  sees  in  it  possibilities  of  great  potential  value 
to  the  nation  at  war.  To  the  extent  that  the  con¬ 
ference  shall  strengthen  the  arm  of  business,  shall 
clear  the  tracks  for  renewed  effort  to  expand  the 
nation's  commercial  life,  these  po.ssibilities  will  be 
realized. 

The  scope  of  the  discu-ssions  scheduled  for  St. 
Uouis  is  very  wide.  Light  should  break  upon  every 
economic  problem  now  vexing  the  minds  of  manu¬ 
facturers,  of  retailers,  ot  publishers,  of  salesmen. 
The  delegate  to  this  convention  should  return  to 
his  task  at  home  with  a  clearer  vision  of  the  road 
Ijefore  him— with  courage  to  do  things  in  a  big  way, 
that  the  big  task  of  the  nation  may  be  simplified. 

“FOR  THE  PROTECTION  OF  THE  N.4TION.'’ 

HE  Pre.sident  has  conducted  his  fight  for  a 
cen.sorship  law  “for  the  protection  of  the  na¬ 
tion,”  as  expressed  in  his  letter  to  Congress¬ 
man  Webb. 

The  President,  however,  has  not  made  clear  to 
the  iK'ople  his  reasons  for  believing  that  the  inter¬ 
ests  of  the  nation  will  best  be  served  through  en¬ 
acting  a  law  which  the  Constitution  expressly  for- 
Ijids  Congress  to  enact.  And  the  American  people, 
to  whom  the  institution  of  a  free  press  means  more 
than  it  means  to  editors  and  publishers  of  news- 
I>ai>ers,  are  accustomed  to  having  even  their  Presi- 
(lents  offer  reasons  for  any  .sort  of  legislation  which 
they  demand  of  Congre.ss. 

If  the  President  has  had  in  mind  ihe  need  to 
control  reckless  and  irresponsible  newspai)trs,  it  is 
the  belief  of  a  majority  of  the  peoi)le  that  he  now 
has  that  power — that  the  laws  against  treason  and 
the  abuse  of  free  speech  afford  all  needed  legal  re- 
.straint. 

The  regulations  proposed  and  published  by  the 
Crwl  committee  are,  in  the  main,  such  as  are  Ijcing 
strictly  observed  by  all  newspapers.  The  interpre¬ 
tations  of  .some  of  these  regulations,  as  iiiade  by  the 
iM'partments  of  State  and  Justice,  illu.strate  the 
spirit  in  which  a  cen.sorship  law  might  lx;  enforced. 
To  say  that  new.sjiapers  may  not  print  news  about 
IK-ace  proi>osals,  or  alK)Ut  differences  of  opinion  be¬ 
tween  the  governments  of  the  Allies  is  to  impose 
upon  a  free  press  restrictions  to  which  even  news- 
paia-rs  in  countries  under  autocratic  rule  are  not 
sut>ject.  If  the.se  examples  of  the  working  of  the 
bureaucratic  minds  at  Washington  afford  us  light, 
what  would  remain  of  our  boa.sted  free  press  under 
a  law  which  would  give  to  these  men  the  right  of 
veto  over  the  work  of  American  editors? 

If  a  free  press  is  such  a  vital  asset  to  a  free 
government  as  to  have  called  for  .specific  consti¬ 
tutional  protection,  why  should  it  suddenly  lx!Come 
a  menace  to  the  nation?  Has  any  man  a  right  to  a 
place  in  the  (.'abinet  or  Oovernment  of  a  democratic 
country  who  does  not  consider  himself,  his  policies, 
and  his  acts  as  proper  subjects  for  public  discussion? 
Is  it  not  the  purpose  of  some  of  our  Washington 
officials  to  protect  themselves  from  criticism  through 
the  aid  of  a  convenient  censorship  law?  True,  in 
must  of  the  bills  which  have  been  under  consid¬ 
eration,  the  right  to  criticise  public  officials  is  plain¬ 
ly  reserved  to  the  new.spaixus — but  sucn  criticism 
could  not  be  effective  if  it  were  not  i>ermitted  to 
.state  fully  the  premises  on  which  it  may  be  based. 
And  to  do  this,  obviously,  would  violate  other  pro- 
vi.sions  of  the  law,  as  proposed. 

It  is  conceivable  that  there  may  be  a  few  dis¬ 
loyal  new.si)aiH*rs  in  the  country.  Hut,  in  order  to 
<leal  with  these,  is  it  necessary  to  set  aside  the 
guarantee  of  a  free  press?  Should  the  great  ma¬ 
jority  of  newspai)er8,  loyal  to  the  core,  be  penalized, 
muzzled,  rendered  impotent  to  serve  the  i.alion  use¬ 
fully  becau.s**  a  few  newspapers  may  need  the 
iron  hand? 


AKE  the  case  of  men  of  letters. 
Every  piece  of  work  which  is 
not  as  good  as  you  can  make  it, 
which  you  have  palmed  off  im¬ 
perfect,  meagrely  thought,  nig¬ 
gardly  in  execution  *  *  *  *  every 
hasty  or  slovenly  or  untrue  per¬ 
formance  should  rise  up  against 
you  in  the  court  of  your  own 
heart. — Stevenson. 


We  have  lx;en  shocked  to  learn  of  the  German 
method  of  conquering  cities — of  holding  leading 
citizens  as  ho.stages  for  the  good  conduct  of  even 
the  irresponsible  units  of  the  population,  or  of 
threatening  the  utter  destruction  of  a  city  in  re¬ 
prisal  for  any  individual  acts  of  lawlessness  among 
the  people.  That  is  barbaric,  of  course.  It  typifies 
the  .spirit  of  ruthlessne.ss  and  autocracy  against 
which  we  are  fighting.  That  .spirit  must  no  longer 
exi.st  in  the  world. 

In  a  restrictive  censorship  law  we  should  adopt 
that  policy,  in  its  substance.  We  should  impose 
upon  all  newspapers  regulations  needed  only  'for 
the  control  of  a  few*  In  order  that  wo  may  be 
sure  that  we  have  apprehended  the  criminals  who 
should  be  in  custody,  we  proceed  to  put  everybody 
into  jail.  That  is  one  way  of  being  sure  that  the 
offender,  or  the  man  likely  to  offend,  is  under  control 
— but  it  is  rather  hard  on  the  rest  of  the  people. 

There  was  never  a  period  in  the  histcy  of  the 
world  when  a  free  press  was  so  essential  to  the 
cause  of  world  democracy  as  right  now.  Only  under 
a  proclamation  of  martial  law  may  the  Government 
legally  muzzle  or  control  the  pre.ss.  In  enacting  a 
law  abridging  the  freedom  of  the  press — which  is 
the  only  purpose  of  any  sort  of  cen.sorship  law — 
Congress  would  do  preci.sely  what  the  Constitution 
says  shall  not  be  done.  Unless  the  Constitution 
should  be  suspended — which  Is  unthinkable,  because 
it  would  be  a  confession  that  a  democratic  form  of 
government  had  failed  under  stress  and  trial — such 
a  law  would  be  1I..LEGAI.,  of  it.self. 

•  The  Hou.se  of  Representatives,  by  its  decisive  vote 
late  on  Thursday,  rejecting  the  cen.sorship  provision 
of  the  Espionage  bill,  has  administered  the  death 
blow',  let  us  hoi)e,  to  the  effort  to  throttle  a  free 
pre.ss.  All  good  Americans  will  rejoice  that  this  vic¬ 
tory  of  democratic  ideals  has  been  won  at  a  time 
when  it  was  sorely  needed  “for  the  protection  of  the 
nation.”  There  are  likely  to  be  further  attempts  to 
pass  a  censorship  law — but  such  attempts  are,  we 
l)elieve,  foredoomed  to  failure. 


BUY  LIBERTY  LOAN  BONDS! 

HE  EDITOR  AND  PUBLISHER  believes,  and 
has  urged,  that  the  Government  should  con¬ 
duct  a  great  campaign  of  paid  advertising  for 
the  s:ile  of  the  Idlxirty  Loan  bond.s — but  whether 
this  sensible  and  tested  policy  shall  be  followed  or 
not,  it  remains  true  that  every  one  connected  with 
the  making  of  newspai>ers  in  this  country  should 
lx?  an  investor  in  these  bonds. 

Newspaper  folks  are.  peculiarly,  protagonists  ot 
democratic  ideals.  Their  daily  work  is  in  the  ser¬ 
vice  of  those  ideals,  and  the  furtherance  of  their 
realization  in  the  conduct  of  human  affairs.  They 
are  the  custodians  of  the  Great  Legacy — a  free 
press — which  has  come  to  them  from  the  founders 
of  free  government  on  this  continent. 

The  issues  at  stake  in  this  war  are  fundamental 
to  Americans.  Failure  to  win  would  mean  the 
annulment  of  all  that  has  been  gained  in  the  estab- 
li.shment  within  our  borders  of  government  by  the 
people — it  would  mean  setting  the  clock  of  history 
back  to  the  days  of  feudalism  and  autocracy. 

New.sparxr  folks  cannot,  all  of  them,  offer  their 
bodies  as  a  living  .sacrifice  to  this  cause — but  they 
may,  all  of  them,  offer  their  re.sources  and  their 
ixrsonal  service  to  the  nation  in  its  need. 

I>‘t  the  record  show  that  every  worker  in  this 
great  industry  has  rallied  to  the  firing-line — has 


yielded  to  the  nation  either  personal  service  or 
financial  support! 

If  you  believe  in  the  cause  of  your  country,  mea¬ 
sure  that  belief  in  service  or  in  dollars — or  in  both. 
If  you  cannot  fight,  WORK — and  tender  to  the  na¬ 
tion  the  fruit  of  that  work.  If  a  $50  bond  repre¬ 
sents  all  that  you  can  buy,  buy  it!  If  you  can 
invest  hundreds,  or  thousand.s,  do  not  delay.  The 
need  is  immediate — the  responsibility  is  personal. 

Match  with  your  dollars  the  sacrifice  of  the  men 
who  are  mobilizing  for  service  at  the  front.  The.sc' 
mi  n  are  offering  the  “full  measure  of  devotion.”  If 
your  mea.sure  of  devotion  must  be  expressed  in 
money,  .see  to  it  that  you  make  it  complete.  For 
YOUR  DOLLARS  WILL  DO  SOME  OF  THE 
F'lGHTING  IN  FRANCE!  They  will  speak  for  you 
on  the  western  front!  I>et  them  speak  YOUR 
MESSAGE  TO  AI^TOCRACY! 


The  call  to  the  national  service  has  reached  eager 
and  responsive  ears  in  all  of  the  newspaper  of¬ 
fices  of  .\merica.  From  every  section  of  the  coun¬ 
try  there  come  to  Thk  Editor  and  Pcbushesc  news 
of  the  enlistment  of  newspaper  men  for  war.  In 
.some  instances  the  staffs  of  newspapers  have  been 
seriously  crippled.  The  difficulty  of  finding  trained 
and  available  men  to  fill  the  vacancies  will  grow, 
with  the  coming  months,  to  the  proportions  of  an 
industrial  problem.  As  in  Canadian  newspaper  of¬ 
fices,  we  shall  soon  have  “Rolls  of  Honor”  posted 
in  the  editorial  and  bu^ness  offices  of  our  newspa¬ 
pers.  While,  in  many  instances,  these  men  might 
be  justified  in  fighting  for  the  colors  with  their 
pens,  the  urge  toward  “service  at  the  front”  is  too 
strong,  with  many  newspaper  men,  to  be  resisted. 
All  is  well  with  democracy  when  her  defenders  of 
the  press  turn  so  instantly  to  her  defence  with  the 
sword. 


The  address  of  Charles  M.  Palmer,  a  feature  of 
Newspaper  Week  at  the  University  of  Missouri, 
is  a  compendium  of  common-  and  uncommon-sen.se 
concerning  the  newspaper  business.  Mr.  Palmer, 
whose  training  and  experience  have  been  chiefly 
in  the  business  end  of  the  newspaper  business,  and 
who  is  generally  considered  the  be.st  authority  in 
the  country  on  factor.s  of  value  in  new.spaper  prop¬ 
erties,  emphasizes  the  truth  that  a  newsi>aper’s 
chief  asset  is  CHARACTER,  out  of  which  grows 
good-will  and  influence  in  its  community.  Mr.  Pal¬ 
mer  makes  plain  the  ethical  and  commercial  value 
of  INDEPENDENCE  in  a  newspaper,  and  stresses 
the  importance  of  keeping  the  news  and  editorial 
columns  utterly  free  from  sinister  influences.  He 
makes  it  clear  that,  merely  from  the  .standpoint  of 
“business,”  a  newspaper  cannot  afford  to  sacrifice, 
on  any  provocation  or  under  any  influence,  its  char¬ 
acter  as  the  defender  of  the  public  interests. 


If  has  not  seemed  necessary  to  try  to  prove  to  the 
American  people  that  improved  machinery  lowers 
the  cost  of  production,  or  that  modern  methods  lessen 
the  expense  of  distribution.  It  would  seem  almo.st 
equally  superfluous  to  defend  advertising  from  the 
standpoint  of  its  economic  value — for  without  adver¬ 
tising  the  manufacturer  and  retailer  would  have 
no  assured  markets  and  could  not  make  modern 
methods  of  manufacturing  and  distributing  count 
.so  effectively  in  reducing  selling  prices. 


ASPArE-BUYE,R  for  a  national  advertiser,  re¬ 
marked  recently  that  he  had  not  seen  of  late 
a  rate-card  which  looked  familiar  to  him — but  add¬ 
ed  that  he  was  trying  to  reconcile  himself  to  the 
increases  in  rates.  “It  requires  nerve  to  sign  on  the 
dotted  line  nowadays,”  he  said,  "but  it  would  lx? 
foolhardy  not  to  sign.” 


\\7  HEN  the  Adjutant-General’s  office  planned  to 
send  a  grotesquely  inadequate  military  force 
tc  Manila  to  cooperate  with  Dewey’s  victorious  fleet, 
the  newspapers  defeated  the  plan  through  expos- 
i.'ig  it.  That  was  national  service.  Proposed  cen¬ 
sorship  regulations  would  prevent  similar  service  in 
ihe  present  war. 


THE  EDITOR  &  PUBLISHER  FOR  JUNE  2,  1917 


19 


PERSONALS 

NEW'  YORK — Thomas  W'.  Garvin,  of 
the  Tribune,  has  been  elected  presi¬ 
dent  of  the  Leonia  Men’s  Forum,  at  his 
suburban  home,  I>;onia,  N.  J. 

C.  R.  McMillan  is  now  the  champion 
of  the  New  York  Paper  Trade  Golf  As¬ 
sociation,  he  having  won  the  title  when 
he  defeated  Roger  B.  Taft,  at  the  Ar¬ 
eola  County  Club  in  New  Jersey. 

Frank  H.  Simonds,  editorial  writer  of 
the  New  York  Tribune,  is  away  on  a 
week’s  vacation. 

George  Lawton,  retired  veteran  teleg¬ 
rapher  and  former  night  chief  operator 
of  the  Western  Union  Telegraph  Com¬ 
pany  in  Denver,  was  a  visitor  to  New 
York  and  Washington  this  week.  Mr. 
I.Awton  went  West  when  the  country 
was  infested  with  hostile  Indians,  and 
is  said  to  enjoy  a  wider  acquaintance 
with  W^’estern  newspaper  men  than  any 
other  man.  He  was  a  personal  friend  of 
Eugene  Field,  when  he  was  editor  of  the 
old  Denver  Tribune,  and  corresponded 
with  him  regularly  after  Mr.  Field  went 
to  Chicago.  Mr.  I^awton  is  now  living 
at  Plymouth,  Ill.,  where  he  has  owned 
a  farm  for  more  than  thirty  years,  and 
because  of  which  fact  he  was  known 
among  the  newspaper  men  of  the  Rocky 
Mountain  country  as  Old  Farmer  Law- 
ton. 

Mr.  and  Mrs.  Lewis  S.  Gannett,  of 
the  World  staff,  who  were  married  on 
May  12  in  Buffalo,  N.  Y.,  returned  to 
their  respective  desks  in  the  morning 
World’s  city  room  on  Monday,  after  a 
honeymoon  in  the  Pocono  Mountains, 
Pennsylvania. 

Donald  H.  Clarke  has  returned  to 
the  reportorial  staff  of  the  World, 
which  he  left  some  months  ago  to  as¬ 
sume  a  desk  on  the  American. 


OTHER  CITIES.— George  R.  Witt,  of 
the  Worcester  (Mass.)  Telegr.am, 
has  joined  the  staff  of  the  Albany  (N. 
Y.)  Knickerbocker  Press. 

Samuel  Clover,  a  former  Los  An¬ 
geles  newspaper  editor  and  publisher, 
now  located  at  Richmond,  Va.,  has 
given  his  three  sons  to  the  cause  of 
liberty  for  the  world.  Groayer  Clover 
has  sailed  for  France  in  the  American 
Ambulance  Corps,  and  Paul  plans  to 
join  the  same  organization.  Philip  will 
soon  return  from  China  and  join  the 
Engineers’  Ro.serve  Corps  of  the  United 
State.T  army. 

W.  W.  Marsh,  of  the  Cleveland  Plain 
Dealer,  has  gone  to  the  Officers’  Reserve 
Corps  camp  at  Port  Benjamin  Harrison, 
Ind.,  for  duty. 

Jack  Remington,  for  ten  years  con¬ 
nected  with  the  St.  Paul  Poineer  Pre.ss 
as  feature  writer  and  reporter,  has  join¬ 
ed  the  .staff  of  the  Minneapolis  Tribune. 
He  was  a  war  correspondent  during  the 
Boer,  Turco-Greek,  Russo-Japanese, 
and  Spanish-American  wars,  and  is  an 
authority  on  the  present  war,  military 
affairs  generally,  and  matters  of  Euro¬ 
pean  diplomacy. 

R.  J.  O’Donnell,  who  was  city  editor 
of  the  Parkersburg  (We.st  Va.)  News, 
has  retiu'ned  to  Zanesville,  O. 

H.  B.  Byer,  arvertising  man,  and  R. 
P.  Biddle,  circulation  manager,  of  the 
Parkersburg  (West.  Va.)  Sentinel,  have 
joined  the  Officers  Reserve  Corps  at 
Fort  Benjamin  Harrison.  Robert  Byer, 
head  of  the  mail  room,  succeeds  Mr. 
Biddle.  Mr.  Byer’fi  place  is  taken  by 
W.  E.  Ingersoll. 

James  A.  Mathews,  circulation  mana¬ 
ger  of  the  Oklahoma  City  Oklahoman, 
will  attend  the  big  A.  A.  C.  W.  conven¬ 
tion,  later  going  to  Indianapolis  to  con¬ 
fer  with  President  Schmid  about  I.  C. 
M.  A.  affairs. 

Steele  Reynold.s,  for  some  time  busi¬ 
ness  manager  of  the  Amsterdam  (N.  Y.) 


TITAR  suspends  the  rules  of  moral  obligation,  and 
rf  what  is  long  suspended  is  in  danger  of  being 
totally  abrogated. — burke. 


Morning  Sentinel,  has  accepted  a  posi¬ 
tion  with  the  Chalmers  Knitting  Com¬ 
pany.  P.  A.  Speer,  advertising  manager 
of  the  Morning  Sentinel,  has  succeeded 
to  the  position  of  business  manager. 

Thomas  F.  Maroney,  who  for  about 
two  years  has  been  city  editor  of  the 
Clean  (N.  Y.)  Times,  has  been  ad¬ 
vanced  to  the  position  of  editor,  taking 
the  chair  vacated  by  W.  G.  Naylor. 
'Ihe  new  city  editor  of  the  'limes,  suc¬ 
ceeding  Mr.  Maroney,  is  Charles  H. 
W  ardwell,  former  night  editor  of  the 
Morning  Herald,  of  rcutland,  Vt. 

James  H.  Skewes,  for  laree  years 
managing  editor  of  the  AiilwauKee  caily 
News,  has  purchased  the  Signal  and 
signal  Pnnlery,  newspaper  and  paper 
business,  of  Liucago  i-icights,  lil.,  and 
took  possession  on  June  1.  Air.  Skewes 
is  president  ot  the  Alilwaukee  Press 
Ciuo  and  is  well  known  in  u  iscoiisin 
newspaper  circles. 

It.  c.  isreiii,  formerly  city  editor  of 
the  uu  lioise  fPa.)  courier,  iias  become 
niaiiagiiig  secretary  of  the  Phillipsburg 
iPa.j  Chamber  of  Commerce. 

piuward  Leek,  editor  of  tne  Winnipeg 
(.Alan.)  leiegrani,  is  to  resume  the  edi¬ 
torship  of  tne  Taller,  which  he  founded 
as  uecks  weekly  a  few  years  ago. 

Samuel  L.  Garrison,  editor  of  the 
Booiuon  (N.  J.)  liunelin,  and  his  wiie 
ccieoraled  their  gulden  wedding  anni¬ 
versary  May  i).  Air.  uarrison  is  said  to 
be  the  oldest  active  editor  in  the  State 
of  New  Jersey. 

C.  H.  Bailey,  of  the  San  Francisco 
(Cal.)  Call  has  been  appointed  captain 
in  the  quartermaster  s  section  and  has 
gone  on  duty. 

L.  L.  Dolsoii,  of  the  Fort  Dodge 
(Iowa)  Chronicle,  is  the  new  editor  of 
the  Dows  (Iowa)  Advocate,  .succeeding 
James  C.  Byrnes,  who  return.s  to  Rowan 
(Iowa)  to  publish  the  Review. 

Hilton  H.  Railey,  formerly  night  city 
editor  of  the  New  Orleans  (La.)  Ameri¬ 
can,  is  now  on  the  staff  of  the  Phila¬ 
delphia  Evening  Ledger. 

W.  E.  Malden,  of  the  New  Westniin- 
.ster  (B.  C.)  British  Columbian,  is  re¬ 
ported  as  having  been  wounded  in  ac¬ 
tion  “somewhere  in  France,"  where  he 
has  been  serving  with  the  UUst  Bat¬ 
talion. 

Robert  A.  Golden,  a  cub  reporter  on 
the  Savannah  (Ga.)  Press,  rescued  a 
man  from  drowning  last  Sunday  at  Isle 
of  Hope,  by  taking  a  daring  dive  from 
a  tower  on  the  river  side. 

Paul  J.  Barrett,  formerly  of  the  Des 
.Moines  News,  is  now  managing  editor  of 
the  Muscatine  Tribune. 

Delbert  J.  West  has  been  made  city 
circulation  manager  of  the  Topeka 
(Kan.)  Daily  Capital  to  succeed  J.  E. 
Wil.son,  now  Chief  of  Police. 

Ito.selle  M.  Davis  has  resig.aed  from 
the  Council  Bluffs  (Iowa)  Nonpareil 
and  is  now  a  reporter  for  the  Omaha 
(Neb.)  World-Herald.  He  is  succeeded 
on  the  Nonpareil  by  Charles  L.  Ken¬ 
drick. 

E.  L.  Barrett,  of  the  Des  Moines 
(Iowa)  News  copy  desk,  has  returned  to 
the  copy  desk  of  the  Omaha  (Neb.) 
News. 

A.  C.  E.  Schonemann  recently  suc¬ 
ceeded  F.  R.  Conway  as  editor  of  the 
Mason  City  (Iowa)  Morning  'fime.^ 

George  F.  Authier,  formerly  secretary 
to  Gov.  A.  O.  Eberhart  and  recently 
Washington  correspondent  for  the  Min¬ 
neapolis  Tribune,  who  returned  to  the 
twin  cities  to  apply  for  admission  to  the 
officers’  training  camp  at  Fort  Snelling, 


found  upon  physical  examination  that 
he  was  afflicted  with  a  serious  ailment 
of  his  digestive  organs.  He  will  go  to 
Rochester  for  an  operation. 

Joseph  Auld  has  retired  from  the 
management  of  the  Burlington  (Vt.) 
News  and  is  succeeded  by  Dcnald  G. 
Babbitt. 

Victor  L.  Smith,  of  the  Omoha  (Neb.) 
World-Herald,  has  been  appointed  secre¬ 
tary  of  the  Omaha  Business  Men’s  As¬ 
sociation. 

Major  J.  C.  Hemphill,  of  Washington, 

D.  C.,  formerly  editor  of  the  Columbia 
(S.  C.)  News  and  Courier,  was  in  South 
Carolina  for  several  days  last  week  on  a 
business  trip. 

Mrs.  Rahl  has  been  editing  the  Se- 
bring  (Fla.)  White  Way,  and  she  has 
made  it  a  whiter  and  better  Vv'ay,  while 
her  husband,  editor  Rahl,  has  been  at¬ 
tending  legi.slative  sessions  at  Tallahas¬ 
see. 

John  B.  Cox  has  re.signed  as  circula¬ 
tion  manager  of  the  St.  Paul  Dispatch. 
His  future  plans  have  not  been  an¬ 
nounced. 

PI’TTSBURGH.  —  Pa.— Col.  Charles 

Alexander  Rook,  president-editor  of 
the  Pittsburgh  Dispatch,  attended  the 
National  Conference  on  International  Re- 
lation.s,  held  under  the  auspices  of  the 
.\cademy  of  Political  Science,  at  Ixmg 
Beach,  N.  Y. 

Ro.se  Collins  Jones,  society  editor  of 
the  I*ittsburgh  Leader;  Lillian  Russell 
Moore,  wife  of  A.  P.  Moore,  editor-in- 
chief  of  the  I.ieader:  Alice  Emge,  daugh¬ 
ter  of  J.  K.  Emge,  managing  editor  of 
the  Leader,  and  Gertrude  Gordon,  fea¬ 
ture  writer  of  the  Pittsburgh  Press, 
were  active  in  forming  a  Pittsburgh 
chapter  of  the  Woman’s  National  De¬ 
fence-  League,  and  have  now  a  large 
body  of  women  enrolled. 

Erasmus  Wil.son,  the  "Quiet  Obser¬ 
ver"  of  the  Pittsburgh  Giizette  Times, 
will  be  .seventy-five  years  old  on  June 
8.  His  friencLs  are  planning  a  party  In 
his  honor  to  be  held  that  evening  at  the 
Fort  Pitt  Hotel.  Guests  are  expected 
from  newspaper  circles  throughout 
western  Pennsylvania. 

Charles  E.  Robin.son,  reporter  on  the 
Pittsburgh  Po.st,  has  been  called  to  the 


Officers’  Training  Camp  at  Fort  Ni- 
ag.'ira. 

V.  Kirk  Johnstown  and  John  Edmund 
Reilly,  of  the  editorial  staff  of  the  Pitts¬ 
burgh  Chronicle-Telegraph,  have  enlist¬ 
ed  as  privates  in  the  Fifth  Reserve 
Engineer  Regiment. 

E.  B.  Speer,  former  owner  of  the  Mid¬ 
land  Herald,  has  joined  the  editorial 
staff  of  the  Pittsburgh  Sun.  O’Brien  & 
Canne  purchased  the  Herald  from  Mr. 
Speer,  and  continue  both  the  paper  and 
the  job  plant. 

J.  B.  VV’ernep,  for  several  years  man¬ 
ager  of  the  Somerset  Democrat,  ha.s 
joined  the  staff  of  the  Johnstown  Demo¬ 
crat.  His  father,  E.  H.  Werner,  now 
manages  the  Somerset  paper. 

Charles'A.  Bell  and  Cecil  E.  Sniff,  for¬ 
merly  publishers  of  the  New  Wilmlng. 
ton  Globe,  have  enlisted  and  have  dis¬ 
posed  of  their  interests  in  the  patier  to 
A.  J.  Moorland. 


BUFFAIjO — Charles  B.  Taylor,  copy 
reader  on  the  News,  is  engaged  to 
marry  I^aura  M.  Clody. 

Color-Sergeant  Briggs,  of  the  Seven¬ 
ty-fourth  Infantry,  a  Jamestown  news¬ 
paper  man,  has  been  asisgned  as  one 
of  a  group  to  report  at  Madi.son  Bar¬ 
racks  for  officers’  training. 

A.  H.  Kirchhofer,  a.ssistant  city  edi¬ 
tor  of  the  News,  has  been  selected  as 
the  publicity  representative  of  the 
Western  Now  York  Liberty  Loan  Com¬ 
mittee. 

Ijconard  Smith,  of  the  Expre.ss  staffs  is 
at  Madison  Baracks,  training  for  an 
officer’s  commission. 

t’harles  H.  Armitage,  .41bany  legisla¬ 
tive  correspondent  of  the  News,  has  re¬ 
turned  to  Buffalo  and  is  covering  gen¬ 
eral  politics. 

Fi-ed  E.  Ruslander,  of  Pittsburgh,  and 
Maurice  F.  O'Brien,  formerly  of  Roch¬ 
ester,  have  joined  the  staff  of  the  News. 

T  T  f.YSHINGTON.  —  Gerald  Egan, 
VV  formerly  with  the  New  York  Tri¬ 
bune  bureau  here,  and  who  enlisted 
and  st-rved  four  years  in  the  Coast 
Artillery,  has  Ix-en  commissioned 
as  fir.st  lieutenant  of  infantry  and 
is  serving  with  the  Officers’  Reserve 
Corps  at  Fort  Myer. 


The  world’s  greate.st  inventor  gets  re- 
■siilts  by  hard  work.  The  men  who  fail 
are  tho.se  who  tell  what  "ought  to  be 
done,”  and  are  either  too  hazy  or  incom¬ 
petent  to  buckle  down  to  the  task. 


The  Rochester  Union 
and  Advertiser  has 
renewed  its  contract 
for  The  Haskin  Let¬ 
ter  for  another  year 
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Philadelphia — wiiiiam  Randolph 

Hoarst  was  the  purchaser  of  a  Stuart 
Washington  at  the  auction  of  the  Har- 
ned  collection  held  in  this  city  this  week. 
He  gave  $2,400  for  it,  and  also  pur- 
cha.sed  many  other  hi.storlcal  items. 

Robert  McBean,  son  of  the  publisher 
of  the  Bulletin,  has  received  a  cominis- 
.sion  as  second  lieutenant  in  the  Elev¬ 
enth  Company,  cavalry,  at  Fort  Niagara. 
Jost-ph  M.  Du  Barry,  2d,  well  known  .so¬ 
cially  and  a  former  Princeton  Triangle 
Club  star,  who  was  a  reijorter  O'l  the 
Evening  Lodger  before  he  went  to  the 
Officers’  camp,  ha.s  also  been  made  a 
.second  lieutenant. 

Miss  Anna  M.  Kelley  was  elected  pres¬ 
ident  of  the  Philadelphia  Club  of  Ad¬ 
vertising  Women  at  its  last  meeting. 
Miss  Mary  O'Donnell  was  made  first 
and  Mi.ss  Nellie  E.  Quirk,  .second,  vice- 
president  :  Miss  Bertha  B.  Shaffer, 
treasurer;  Miss  Helen  V.  Straussei,  cor¬ 
responding  secretary,  and  Miss  Regina 
.lones,  recording  secretary.  Liberty 
iKjnds  will  be  sold  by  the  Club  meml)er.s 
on  June  5  and  6. 


CLEV’EL.VXD,  O. — Victor  Morgan, 

nanaging  editor  of  the  Cleveland 
Pre.ss.  has  l)een  sued  for  $25,000  for  i)er- 
sonal  injuries  l)y  Mi.ss  Catherine  Camp- 
lx“ll  who  claims  that  Morgan’s  automo¬ 
bile  .struck  her  c.s  she  wa.s  cros.sing  Elu- 
did  Ave.  at  Eii.st  82nd  St. 

C.  S.  McCoole,  a  newspaper  man 
formerly  connected  with  the  Loraine, 
(O.)  Times  Herald,  has  organized  and 
is  president  of  the  Airplane  .\musement 
Co.,  which  has  purchased  a  large  acre¬ 
age  in  We.st  Park  near  Cleveland  and 
will  put  up  an  amusement  park. 

Vera  Rohem,  trained  nurse  and 
phy.sical  trainer,  who  did  the  boxing 
.specialty  with  the  Pa.ssing  Shov’  last 
winter  is  writing  physical  culture  les- 
.sons  and  sports  for  women  for  the 
(leveland  Pre.ss  and  other  Scripps  pa- 
jHjrs  served  by  the  Newspaper  Enter- 
pri.se  A.s.sociation  of  Cleveland. 

Dan  R.  Hanna,  Jr.,  son  of  Dan  R. 
Hanna,  president  of  the  Cleveland 
Ivcader-News,  has  joined  the  Officers’ 
Re.serve  (’orps  and  is  in  training  at  Fort 
Ik-njamin  Harri.son,  Ind.  Young  Han¬ 
na  is  a  grandson  of  Senator  Marcus 
A.  Hanna.  He  was  on  the  I>*ader  ed¬ 
itorial  staff  for  two  years. 

George  H.  Klisbee,  of  the  art  staff 
of  the  Cleveland  lajader,  has  been  ac¬ 
cepted  for  ambulance  service  in  France 
and  .sails  the  middle  of  June.  Klisl^ee, 
well  known  for  his  work  signed  “Kliz," 
has  !)een  with  the  I.<>ader  for  two  and 
a  half  years,  coming  here  from  his 
art  .studies  in  Pari.s.  He  is  the  designer 
of  several  recruiting  rK>sters  widely 
used  throii^ihout  Ohio.  He  is  the  four¬ 
teenth  I>  ader-News  man  to  volunteer. 

Daniel  (Jarter  Beard,  author  and 
writer  for  boy.s,  will  be  the  guest  of 
Cleveland  Boy  Scouts  next  week.  He 
will  siK-ak  Ix-fore  the  City  Club  and 
other  organizations. 


CHICAGO. — S.  J.  Duncan-Clark,  war 
analyst  for  the  Chicago  Evening 
Post,  spoke  iKjfore  the  Association  of 
(’ommerce  on  the  war  a  few  days  ago. 

Walter  Rohm,  publisher  of  the  Re¬ 
publican,  Mayor  Thompson’s  special 
organ,  has  been  brought  into  the  lime¬ 
light  through  that  paper’s  attacks  on 
the  Administration’s  war  policy. 

Frank  Hlnman,  CSty  Hall  reporter 
for  the  CSty  News  Bureau,  has  joined 
the  Officer’s  Re.serve  training  camp  at 
E'ort  Ix>gan,  Argenta,  Ark. 

T.  A.  Lowery,  of  the  flnancial  adver¬ 
tising  department  of  the  Chicago  Trib¬ 
une,  is  making  some  si)eeches  in  behalf 
of  the  Liberty  I>oan.  The  most  recent 


was  before  the  Kiwanis  Club  in  the 
Great  Northern  Hotel. 

Jay  Williams,  formerly  of  the  Chi¬ 
cago  Examiner,  is  now  City  Hall  re¬ 
porter  for  the  Chicago  Tribune,  as  the 
result  of  a  shift  of  Parke  Brown  and 
Herbert  Brande,  who  were  formerly  on 
this  run.  Mr.  Brown  has  been  assign¬ 
ed  to  cover  the  Fort  Sheridan  training 
camp,  and  Mr.  Brande  has  been  trans¬ 
ferred  to  the  editorial  writing  staff. 

Percy  Hammond,  dramatic  critic  for 
the  Chicago  Tribune,  topped  the  field 
with  a  card  of  79  in  the  recent  tourna¬ 
ment  of  the  Chicago  Press  Golf  Club. 
M.  E].  Taylor,  of  the  -Vssociated  Press, 
was  second,  with  83;  Perlev  Bonne,  of 
the  Tribune,  third,  with  86,  and  R.  J. 
Jacobsen,  of  the  I>rover.s’  Journal,  fourtJi 
with  87.  Each  player  contributed  one 
cent  to  the  Red  Cross  for  every  stroke. 


PROVIDEINCE,  R.  I. — FYank  A.  Jones, 
telegraph  editor  of  the  Providence 
EN’ening  Tribune,  who  has  been  ill  for 
nearly  three  month.s,  is  back  at  his  desk. 

Arthur  W.  Tall)ot,  of  the  Providence 
Journal,  has  ju.st  finished  a  successful 
tag-day  campaign  for  the  .Providence 
District  Nur.sing  As.sociation,  in  which 
$13,222  was  secured. 

W.  M.  Tugman,  John  R.  Hess,  jr.,  and 
J.  Donald  Adam.s,  who  are  in  the  offlcer.s’ 
training  camp  at  Platt.sburgh,  state  that 
they  are  working  .so  hard  they  have  no 
time  to  even  write  lettera 

H.  Harold  Price  and  Arthur  C.  Nich¬ 
ols.  members  of  the  Town  Criers,  were 
each  presented  with  an  umbrella  at  the 
Monday  meeting.  Both  are  soon  to  be 
married. 


ST.  IXII'IS. — Gaty  Pallen,  political 
cal  reporter  for  the  St.  Louis  Re¬ 
public,  will  become  director  of  pub¬ 
licity  for  the  Mercantile  Club  June  1 
at  a  .salary  of  $2,500  a  year.  Pallen 
has  been  engaged  in  the  news¬ 
paper  business  in  St.  Louis  for  twenty- 
one  years.  He  has  worked  on  various 
St.  Louis  newspapers. 

Richard  L.  Stokes,  for  three  years  as¬ 
sistant  to  the  Sunday  editor  of  the  Po.st- 
Dispatch,  and  for  the  last  two  years 
music  editor  of  that  newspaper;  Thomas 
H.  Rogers,  former  chairman  of  the  St. 
Louis  Efficiency  Board,  and  previously 
secretary  to  Mayor  Kiel,  and  at  vari¬ 
ous  times  political  reporter  for  .sevci  - 
al  St.  Louis  newspapers;  S.  Archie 
Webster,  a  writer  of  long  experience 
on  civic  affairs  and  who  has  served  on 
the  staffs  of  the  Post-Dispatch  and  St. 
Ivouls  Time.s,  and  R.  A.  Glen,  former 
political  reporter  for  the  St.  Louis  Star, 
and  formerly  with  Cleveland,  Philadel¬ 
phia,  and  New  Orleans  papers,  are  re¬ 
cent  acquisitions  to  the  editorial  staff 
of  the  St.  Louis  Globe-Democrat,  that 
paper  announcing  the  fact  along  with 
cuts  of  the  men. 


M  I LWAI:KE:E.— Stuart  Heath,  for¬ 
merly  with  the  Milwaukee  Leader, 
ha.s  joined  the  Sentinel’s  reportorial 
•staff.  f  ;I( 

A.  T.  Davis,  of  Minneapolis,  is  now  a 
reporter  on  the  Milwaukee  E’ree  Press. 

Floyd  W.  Greene,  of  Neenah,  Wis., 
for  a  year  night  city  editor  on  the  Mil¬ 
waukee  Sentinel,  has  taken  the  Court 
House  run  for  the  Evening  Journal. 

Carl  Schneider,  formerly  reporter,  has 
been  promoted  to  the  po.sition  of  assist¬ 
ant  night  editor  on  the  Milwaukee  Free 
Press. 

Robert  Welte,  erstwhile  of  the  Cleve¬ 
land  Plain  Dealer  force,  is  now  a  copy- 
reader  on  the  Milwaukee  Free  Press. 

W.  A.  Bowdi.sh,  veteran  Milwaukee 
newspaperman,  is  doing  speciai  features 
on  the  Journal,  having  left  the  Sentinel 
day  force. 

Victor  Berger,  former  Congressman 


from  Wisconsin,  and  head  of  the  Leader 
(Socialist),  left  a  few  days  ago  for 
“somewhere  in  the  Elast’’  to  attempt  a 
departure  for  the  scene  of  the  Stock¬ 
holm,  Sweden,  socialistic  conference  as 
American  delegate. 

J.  E.  Harris,  for  the  last  year  man¬ 
aging  editor  of  the  Milwaukee  Leader, 
has  resigned  to  take  a  desk  on  the  Sen¬ 
tinel. 

William  Dean,  for  twenty-two  years 
Associated  Press  operator  of  the  Mil¬ 
waukee  Sentinel’s  No.  1  leased  wire,  has 
been  transferred  to  superintendency  of 
the  day  force.  He  will  be  replaced  by 
John  Klaus. 

L.  H.  Sea,  formerly  member  of  the 
Milwaukee  Free  Press  night  copy  desk, 
has  gone  to  Chicago  to  take  up  news¬ 
paper  work. 

Charles  Pfister,  millionaire  owner  of 
the  Milwaukee  Sentinel,  has  formally 
opened  his  summer  camp  at  Lake  E'ive, 
near  the  city,  where  he  is  ac  customed 
to  spend  the  summer  heated  reason. 

C.  R.  Jones,  Washington,  D.  C.,  has 
resigned  his  position  with  the  Milwau¬ 
kee  E'ree  Press  and  entered  the  employ 
of  the  Elvening  Wisconsin. 

Richard  Lloyd  Jone.s,  editor  of  the 
Madi.son  State  Journal,  delivered  a  lec¬ 
ture  at  the  University  of  Missouri  on 
“The  Services  of  an  Elditor”  at  the  re¬ 
cent  .series  of  talks  during  “journalism 
week.” 

Bloor  Schleppey,  attorney-journali.st 
of  Indianapolis,  who  recently  joined  the 
Milwauk3-3  fraternity,  has  gone  from 
the  Sentinel  to  the  Daily  Nows. 

J.  El.  Moriarity  and  James  Martin 
have  opened  a  publicity  bureau  in  Mil¬ 
waukee.  “Morry”  was  for  a  long  time 
connected  with  the  Milwau'aee  E^ree 
Press,  while  Martin  has  been  identified 
with  press-agent  work  for  various  en¬ 
terprises. 

H.  E.  Mitchell,  formerly  managiT->- 
editor  of  the  Duluth  News-Tribune,  but 
for  the  last  three  years  connected  with 
Milwaukee  publications,  has  withdrawn 
from  active  new.spaper  work  to  assume 
the  position  of  State  organizer  for  the 
Kiwanis  clubs. 

Charles  Kennedy,  formerly  with  the 
Oshkosh  (Wis.)  Northwestern,  has  join¬ 
ed  the  staff  of  the  Milwaukee  Sentinel. 

E.  A.  E^redenburg,  formerly  telegraph 
editor  of  the  Milwaukee  Evening  Wis¬ 
consin,  has  assumed  th^  position  ol 
head  of  the  copy  desk  on  the  Morning 
Free  Press. 

Roman  Behrens  has  taken  the  position 
of  assistant  telegraph  editor  on  the 
Milwaukee  Elvening  Wisconsin,  having 
left  the  employ  of  the  Sentinel. 


SAN  FRANCISCO.— R.  J.  Kirk,  of  the 
Call  staff,  one  of  the  best-known 
newspaper  men  of  the  city  and  a  di¬ 
rector  of  the  Newspapermen’s  Club  of 
San  E''ranclsco,  is  one  of  the  flr.st  men 
to  enli.st  in  the  Eighth  Regiment  Re¬ 
serve  Engineer-s,  which  will  be  the  flr.st 
Pacific  Coast  unit  to  see  service  in 
France. 

Miss  Bessie  Beatty,  of  the  San  Fran¬ 
cisco  Bulletin  .staff,  who  is  on  her  way 
to  Russia  to  write  her  impressions  of 
that  country  and  its  people  under  the 
new  regime,  has  already  sent  to  her 
paper  several  interesting  stories,  relat¬ 
ing  her  experiences  on  shipboard,  and 
in  the  Hawaiian  I.slands,  where  she 
spent  a  few  days  en  route. 

Clarence  P.  Kane,  automobile  editor 
of  the  San  Francisco  Daily  News,  is 
now  working  hard  as  a  second  lieuten¬ 
ant  at  the  Presidio,  after  having  passed 
an  excellent  examination  as  one  of  2,- 
000  applicants  for  positions  as  army 
officers.  Kane  was  one  of  the  first 
newspaper  men  to  apply  for  a  commis¬ 
sion  in  the  Officers’  Reserve  Corps  and 


has  been  commissioned  as  second  lieu¬ 
tenant.  At  one  time  Kane  acted  as 
San  E'‘rancisco  correspondent  for  Thb 
Editor  and  Publisher. 


Dallas,  Tex. — R.  H.  Grassfleld, 
wrell-known  newspaper  man,  of 
Newton,  la.,  has  accepted  a  position  a.s 
Secretary  of  the  Chamber  of  Commerce, 
at  Enid,  Okla. 

W.  L.  Johnston,  founder  and  for  a 
number  of  years  editor  and  publisher 
of  the  Yoakum  (Tex.)  Daily  and  Week¬ 
ly  Times,  has  retired  from  newspaper 
work  and  has  been  elected  secretary 
of  the  Yoakum  Commercial  Club. 

J.  R.  Montgomery,  well-known  South 
Texas  newspaper  man,  for  a  number  of 
years  in  charge  of  the  Houston  bureau 
of  the  Galveston-Dallas  News,  has  been 
commissioned  a  captain  in  the  Officers’ 
Reserve  Corps.  Mr.  Montgomery  is  a 
veteran  of  the  Spanish-Amerlcan  War 
and  saw  seven  years  of  service  in  the 
regular  army. 


DEJNVEIR,  Col. — W.  C.  Shepherd, 
managing  editor  of  the  Post,  has 
gone  to  New  York  for  a  two  weeks’  con¬ 
tact  with  metropolitan  offices,  combin¬ 
ing  recreation  with  a  search  for  new 
methods. 

William  Arkins,  for  years  active  in 
spreading  the  fame  of  Cripple  Creek  as 
a  mining  reporter,  is  here  on  a  business 
trip  from  Los  Angeles. 

Arthur  Chapman,  managing  editor  of 
the  Times,  reports  that  his  poem,  "Out 
Where  the  West  Begins,”  which  leads 
a  collection  of  his  verse  reprinted  from 
the  files  of  the  Republican,  is  in  its 
third  printing.  The  publishers,  Hough¬ 
ton  Mifflin  Company,  say  it  will  be  one 
of  the  best  sellers  of  poetry  printed  in 
this  country  in  many  years. 

I..ute  H.  Johnson,  of  the  Post,  has 
had  a  play  accepted  by  Walker  White- 
side  for  early  production  in  New  York. 


The  savage  trades  shells  instead  of 
money,  and  shuns  commercial  confi¬ 
dence.  That’s  the  reason  he  sleeps  under 
a  tree  Instead  of  under  a  roof. 


Letters  to 
Successful 
Publishers 

THE  TRIBUNE, 

Sioux  City,  Iowa. 
Gentlemen:— 

The  character  of  your 
paper  and  the  fact  that  you 
have  used  our  illustrated  ser¬ 
vice  for  five  years,  tend  to 
bear  out  our  claim  that  our 
clients  are  the  strong  estab¬ 
lished  papers  in  their  respec¬ 
tive  territories. 

The  standing  of  the  Trib¬ 
une  in  Iowa  and  the  Middle 
West  is  well  known.  It  is  a 
good  paper,  well  edited  and 
carefully  managed,  and  it  is 
a  successful  paper. 

Our  connection  with 
papers  like  yours  is  valuable 
to  us.  It  encourages  other 
papers  of  worth  and  high 
standing  to  make  use  of  our 
service.  We  hope  to  serve 
you  for  years  to  come,  and 
will  try  always  to  give  you 
good  value. 

Sincerely  yours. 

The  Central  Press  Ass’n. 

New  York  and  Cleveland. 
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UNCLE  SAM  GETS  PAPER 
FOR  $2.50  PER  100  LBS. 


International  Paper  Co.  Asked  $3.10, 

Until  Informed  that  Under  National 

Defence  Art  the  Government  Had  the 
•Power  to  Take  Over  the  Mills  of  the 

Big  Paper  Making  Concern. 

Summary  action  ha.s  been  taken  by  the 
United  States?  Government  to  secure  for 
its  use  news  print  paper  at  a  price  con¬ 
siderably  lower  than  that  which  it 
was  offered  through  .so-called  competi¬ 
tive  bids  and  at  a  private  offering.  In 
brief,  the  Government  officials  believed 
that  they  were  being  held  up,  and  there¬ 
fore  caused  the  paper  to  be  furnished  at 
the  price — $2.50  per  hundred — which 
the  Federal  Trade  Commission  decided 
was  reasonable.  . 

The  Government  has  invoked  the  Na¬ 
tional  Defence  act  to  bring  the  paper 
company  to  terms,  and  this  being  the 
first  time  the  act  has  been  invoked  along 
this  line,  it  is  believed  that  Ihe  prece¬ 
dent  set  is  a  very  important  one.  The 
conditions  leading  to  the  Government’s 
taking  this  action  are  as  follows: 

HOW  THE  BIDS  RANOED. 

In  February  last,  as  it  will  be  re¬ 
called,  bids  were  opened  by  the  Con- 
gre.ssional  Joint  Committee  on  Printing, 
for  its  annual  supply  of  paper.  Among 
the  lots  advertised  was  a  quantity  of 
newsprint  which  was  used  by  the  Gov¬ 
ernment  Printing  Office  for  piinting  the 
speeches  of  Representatives  and  Sen¬ 
ators  for  di.stribution  in  their  respective 
districts  and  States.  There  were  at  that 
time  two  bidders — the  Republic  Bag  & 
Paper  Company,  of  New  York.  $7.25  per 
hundred;  and  Wein.stock  &  Sons,  New 
York,  $7.50.  Both  were  rejected  by  the 
Joint  Committee  as  being  excersive  and 
exorbitant.  The  lots  were  not  imme¬ 
diately  readvertised,  as  the  Public  Print¬ 
er  had  a  sufficient  supply  on -hand  for 
immediate  demands. 

INTERNATIONAL  ASKED  $3.10  A  HUNDRED. 

About  three  weeks  ago,  when  it  was 
decided  by  the  President  to  issue  a  daily 
statement  of  subjects  pertaining  to  the 
war,  the  Official  Bulletin  was  established, 
and  hundreds  of  thou.sands  of  copies 
have  been  printed  for  general  circula¬ 
tion.  The  paper  u.sed  for  this  publica¬ 
tion  is  news  print,  and  the  daily  issues 
began  to  exhaust  the  stock  on  hand. 
Then,  the  Public  Printer  took  up  the 
matter  with  President  Dodge,  of  the  In¬ 
ternational  Paper  Co.,  believing  that  the 
latter  would  cooperate  in  securing  for 
the  Government  a  supply  of  paper  for 
the  Bulletin  at  a  reasonable  price.  Pres¬ 
ident  Dodge  agreed  to  furnish  a  carload 
at  $3.10  per  hundred,  and  the  tenor  of 
his  communication  indicated  that  he  be¬ 
lieved  this  was  a  concession  to  the  Gov¬ 
ernment. 

ASKED  FOR  BIDS. 

The  Public  Printer  was  not  sati.sfled 
with  the  price  and  took  the  matter  up 
with  the  Joint  Committee  on  Printing, 
which  committee  directed  that  bids  be 
invited.  This  was  done,  and  there  were 
three  bidders;  Bermingham  &  Seaman 
Co.,  Smith.  Dixon  Co.,  Batimore,  and 
Maurice  O’Meara,  New  York,  jobbers. 
•All  bid  $4  per  hundred. 

The  Joint  Committee  received  the  bids 
and  decided  that  in  view  of  the  fact  that 
the  Federal  Trade  Commission,  after  an 


investigation,  had  reached  the  conclu¬ 
sion  that  $2.50  was  a  reasonable  price 
for  newsprint  paper,  decided  to  obtain 
it  at  this  price. 

INVOKED  NATIONAE-DEaTENCE  ACT. 

The  Joint  Committee  directed  that  a 
letter  be  addressed  to  President'  Dodge, 
stating  that  the  official  bulletin  was  mili¬ 
tary  in  character  and  that  President 
WiLson  had  ordered  iv  e.stablisbed,  along 
with  other  matters  similar  in  character 
in  his  capacity  as  commandcr-in-chief 
of  the  army.  Attention  was  then  forci¬ 
bly  directed  to  the  fact  that  -mder  the 
National  Defence  act  the  Government 
had  authority  to  take  po.sse.ssion  of  any 
mills  or  materials  that  were  required  for 
military  purpose.s. 

Prc.sidcnt  Dodge  agreed  to  furnish  the 
paper  at  $2.50  per  hundred. 


MISS  SCHORER’S  BIG  PARTY 


Her  “Kiddie  Klub”’  Family  Gives  Page¬ 
ant  in  Central  Park. 

The  New  York  Evening  World’s  Kid¬ 
die  Klub,  of  which  Miss  Eleanor 
Schorer  is  the  head,  gave  in  Central 
Park  la.st  Saturday  afternoon  the  big¬ 
gest  family  party  ever  held  there. 
’’Cou-sin’’’  Eleanor  sat  in  state  in  a 
small  stand  erected  for  the  purpose 
and  securely  surrounded  by  policemen 
and  hoy  scouts,  who  allowed  no  one 
to  annoy  her.  The  Kiddie  Klub  pre- 
.sented  the  pageant  ‘’Young  Manhattan,’’ 
written  by  Miss  Schorer. 

-Yn  Indian  Chief  wandering  over  the 
field  seeking  a  spot  to  .settle  his  tribe 
gave  the  tribal  call  when  he  found 
a  suitable  location,  and  boys  and  girls 
came  tearing  in,  beating  tom-toms  and 
singing  an  Indian  song. 

The  first  white  girl  in  New  York 
and  the  first  white  boy  strolling  in 
became  panic-stricken  when  they  saw 
the  red  men,  but  when  the  Chief  ad¬ 
vanced  with  outstretched  arms  to 
greet  them  they  l)owed  and  curtsied, 
then  lieckoned  to  all  the  little  Dutch 
boys  and  girls,  who  appeared  and  did 
a  windmill  dance. 

In  chronological  order  the  pictur¬ 
esque  events  in  the  early  history  of  the 
State  were  depicted  by  the  children, 
winding  up  with  the  mounting  of  Lib¬ 
erty  on  a  pede.stal  and  the  singing  of 
"The  Star  Spangled  Banner.” 


CARES  FOR  300  NEWSIES 

Splendid  Work  Being  Done  by  Associa¬ 
tion,  in  Houston,  Tex.  ^ 

The  annual  report  of  the  Newsboys’ 
Association  Home  in  Houston,  Tex., 
shows  that  the  Association  furnishes  a 
home  for  300  newsboys,  nearly  all  of 
whom  have  no  parents,  and  would  be 
left  to  their  own  natural  bents  if  not 
Influenced  by  the  Association  and  the 
home-like  influence  thrown  about  them. 
The  hoys  live  in  a  large  (hree-.story 
building,  which  has  been  fitted  in  near¬ 
club  style.  The  home  is  managed  by 
Mias  Ferdie  Trichelle,  as.sisted  by  Miss 
Alice  Finfrock. 

The  boys  are  taught  all  the  princi¬ 
ples  of  good  citizen.ship,  and  this  is  put 
into  practice  by  the  organization  of  a 
miniature  municipality  or  common¬ 
wealth,  through  which  the  lads  govern 
themselves.  The  various  officers  of 
this  commonwealth  are  cho.sen  by  pop¬ 


ular  election,  and  all  offenders  against 
the  laws  of  the  land  and  of  the  News¬ 
boys’  Home  are  tried  in  the  courts  of 
this  municipality.  A  free  employment 
bureau  is  also  maintained  to  secure 
work  for  boys  leaving  the  home. 


Special  Industrial  Edition 

The  f'harlotte  (N.  C.)  News  recent¬ 
ly  issued  an  eight-eight-page  special 
edlticji,  which  was  called  a  "Textile, 
Industrial,  and  Educational  Edition,” 
for  the  special  purpose  of  "Telling  the 
Truth  .Ybout  the  Cotton  .Milling  Indus¬ 
try  of  North  CaroJina  and  the  Men 
Who  Have  Made  it  What  It  Is  To-day.” 
The  issue  contained  a  complete  review 
of  the  Industries  of  that  section,  par¬ 
ticularly  the  cotton-milling  industry. 
Copies  of  the  well-known  cartoons 
showing  emaciated  children  working  at 
the  cotton  machinery  were  printed  side 
by  side  with  •actual  photographs  taken 
in  the  mills,  showing  conditions  as  they 
actually  exist.  Photographs  of  fac¬ 
tories,  public  buildings,  etc.,  are  also 
shown  together  with  the  nec''.ssary  de¬ 
scriptive  text.  The  edition  is  a  valuable 
compendium  of  manufacturers  of  North 
Carolina. 


Richmond  Papers  Raise  Prices 
The  Richmond  (Va.)  Evening  Jour¬ 
nal  and  News-I.,rader  have  announced 
that  on  Monday  next  they  will  advance 
the  selling  price  of  their  newspaper  on 
the  street  from  one  to  two  cents  a  copy. 
The  rate  for  delivery  will  be  ten  cents 
a  week.  The  tremendous  increase  in 
the  cost  of  white  paper  is  given  as  the 
rea-son  for  the  rai.se  in  subscription  price 
of  the  papers,  and  they  promise  to  the 
public  even  better  newspapers  in  the  fu¬ 
ture  than  in  the  pa.st. 


Censoring  the  Newsboys 

Newslioys  of  Tulsa,  Okla.,  are  pro¬ 
hibited  from  crying  the  news  in  the 
papers  they  sell  under  an  ordinance 
just  enacted  by  the  city  commission. 
The  newsies  can  cry  only  the  name  of 
the  paper  they  offer  for  sale  and  in 
case  of  an  extra,  they  can  announce 
that  fact,  but  they  must  say  nothing 
about  the  news  on  which  the  extra  is 
based.  The  continual  crying  of  crime 
stories  by  new.sboys  was  the  cause  of 
the  enactment  of  this  ordinance.  A 
penalty  of  $25  for  each  offence  is  pro¬ 
vided.  The  publishers  of  the  city  are 
preparing  to  resist  the  ordinance  in  the 
courts. 


Three  Picture  Pages  Daily 

The  Philadelphia  Evening  Ledger, 
which  has  for  .some  time  been  running 
a  full  back  page  of  news  photographs 
as  one  of  its  most  popular  features,  has 


now  increased  such  picture  pages  to 
three,  dally.  “The  art  of  journalistic 
photography,”  says  an  editorial,  “has  ad¬ 
vanced  by  such  great  strides  that  it  is 
demanding  more  and  more  space  in  a 
newspaper  which  seeks  to  make  the 
news  of  the  day  a  vitally  real  part  of 
the  lives  of  its  readers.  To  visualize 
new  things  is  as  important  as  to  read 
about  them.”  The  Ledger’s  excellent 
photographic  staff  is  made  superlatively 
effective  by  the  use  of  the  camera  mo- 
tor-car,  by  means  of  which  many  street 
spectacles  are  snapped  and  high  speed 
in  getting  material  into  the  press-room 
.secured. 


New  Orleans  Item's  Farm 
The  New  Orleans  Item  has  leased 
a  large  lot  in  the  heart  of  the  re.siden- 
tial  section  of  New  Orleans,  and  has 
planted  thereon  s.  garden  growing  corn, 
tomatoes,  squa.sh,  pumpkin,  beans, 
watermelon!?,  cantaloupes,  and  all  of 
the  other  seasonable  vegetables.  The 
work  is  being  carried  on  under  the  su- 
pervi.sion  of  R.  G.  Miller,  agricultural 
editor  of  the  Item,  and  the  “farm’’  has 
liecome  one  of  the  show  places  of  the 
city. 


s  Edge  and  Editors  Confer 
Governor  Edge,  of  New  Jersey,  held 
a  conference  la.st  Monday,  at  Trenton, 
with  owner.s  and  editors  of  the  papers 
throughout  the  State  and  discussed  the 
most  effective  use  of  the  preas  in  aid  of 
the  State  and  Federal  authorities  in 
preparations  for  the  war.  The  Adver- 
ti.sing  Club  of  Trenton  will  distribute 
printed  suggestions  to  increo.se  Interest 
in  the  military  enrolment  day,  June  5. 


Played  Ball  for  Red  Cross 
Members  of  the  art  departments  of 
the  Chicago  Tribune  and  Chicago  Her¬ 
ald  played  ball  last  Sunday  foi  the  bene^ 
fit  of  the  Red  Cross.  The  Tribune  ar¬ 
tists  won  by  a  score  of  19  to  3.  Carey 
Orr,  cartoonist  for  the  Tribune,  starred 
in  the  role  of  pitcher.  John  T.  Mc- 
Cutcheon  made  a  two-base  bit. 


Speaks  on  Censorship 
Frederick  Roy  Martin,  of  the  A.sso- 
ciated  Pres.s,  presented  the  opening 
paper  on  "Censorship  and  International 
Relations,”  Tuesday,  at  the  Conference 
on  American  Foreign  Relations,  at  Long 
Beach. 


The  burning  of  a  tree  does  not  add 
or  detract  from  the  amount  of  matter 
in  the  world — the  balance  is  always  the 
.same.  But  the  man  who  burns  a  tree 
without  putting  the  heat  to  some  useful 
purpo.se  is  addfng  to  his  own  problems 
and  cheating  posterity. 


THE  STARR  COST  SYSTEMS 

Have  proven  their  value  in  many  cases. 

They  are  devised  to  fit  individual  needs,  and  are  installed  only  after 
careful  personal  investigation.  ^ 

Write  for  references.  They  are  numerous  and  strong  enough  to 
make  you  see  just  why  you  should  take  advantage  of  them  as  quickly 
as  possible.  PIERRE  C.  STARR,  548-9  Transportation  Bldg.,  Chicago 
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“The  BETTER  Machine 

Model  A,  $2100  Model  B,  $2600  Model  C,  $3000 

Sinale  Maaaiine  Two  Magazine*  Throe  Magazinea 

SIDE  MAGAZ  NE  UNIT,  APPLIED  BEFORE  SHIPMENT,  tISO  EXTRA 

You  can  buy  other  composing  machines 
for  less  money. 

But  you  cannot  buy  other  machines  of 
equal  efficiency,  model  for  model,  at  any 
price. 

INTERHPE  CORPORATION 


Terminal  Building 


Brooklyn,  N.  Y. 
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FIRESTONE  TIRE  CO. 

PLANS  BIG  CAMPAIGN 


New  Advertising  Drive  by  the  Taylor- 

Critrhfield-Clagae  Company  for  The 

Akron  Rubber  Co.,  Details  of  Which 

Are  Now  Being  Arranged — Tips  for 

the  Advertising  Manager. 

Thk  TATLOR-CRITCHnELD-CLAGUE  CO., 

iNc..  223  West  Jackson  Boulevard,  Chi¬ 
cago  will  handle  a  new  advertising 
campaign  for  the  Firestone  Tire  & 
Kubbor  Co.,  of  Akron,  O.,  which  will  Ixr 
.started  .soon,  and  which  is  being  plan¬ 
ned  now. 

Tub  K.  Wai.i.is  Ar.mstrong  Advertis- 
iN-<:  Agency,  North  American  Building, 
Philadelphia,  is  placing  orders  with  .some 
New  Kngland  newspapers  for  Antonio 
Koig  &  I^angsdorf,  “Girard  cigar,”  315 
North  Seventh  Street,  Philadelphia,  Pa. 

<'ou.iN  Ar.mstkong,  Inc.,  1457  Broad¬ 
way,  New  York  city,  handle.?  the  bu.si- 
ness  of  the  Ma.son  &  Hamlin  Co.,  pianos, 
490  Boylston  Street,  Bo.ston.  and  313 
Fifth  Avenue,  New'  York  city. 

The  .\'n.j».s  AnvEirrisiNG  Agency,  450 
Fourth  Avenue,  New  York  city,  is  plac¬ 
ing  300-line  15-time  orders  with  .some 
Pennsylvania  ncw.spapers  for  the  Beih- 
lebem  Motors  Corporation,  .Mlentown, 
I’a. 

The  Thomas  K.  Basham  Co.,  Inter- 
Southern  I.ife  Building,  Louisville,  Ky., 
is  placing  orders  with  newspapers  in 
sj-lected  .sections  for  the  Washington 
.Manufac'turing  Co.,  “Shir-Gar"  garters, 
Nashville,  Tenn. 

The  CHAPPEi,f)w  AnvEttnsiNr,  Service, 
International  Life  Building,  St.  Ijoui.s, 
Mo.,  is  making  6,000-line  one-year  con¬ 
tracts  with  a  few  newspapers  in  selected 
sections  for  the  Dorris  Motor  Car  Co. 
of  St.  Louis. 

.  Chi  rchili.-Hai-l,  50  ITnion  '  Square, 
New  York  city,  placing  orders  with  a 
few  newspapers  in  selected  sections  for 
the  Ito.ston  Woven  Ho.se  &  Kub'jer  Co., 
■‘Goisl  Luck  fruit  jar  ring.s,”  Cambridge, 
Ma.ss. 

The  Corman-Chei.tenham  Co.,  11 
Fast  36th  Street,  New  York  city,  han¬ 
dles  the  bu.siness  of  Mennens  ('hemical 
« 'o..  Mennens  Talcum  Powder,  42 
Orange  Street,  Newark,  N.  .1. 

The  ('OWEN  ('o.,  50  Cnion  Square, 
New  York  city,  is  placing  orders  W'ith 
eastern  newspapers  for  the  New  Eng¬ 
land  Line.s. 

The  Geo.  L.  Dyer  Co.,  42  Broadway, 
New  York  city,  is  placing  orders  with 
newspapers  in  selected  sections  for  the 
Corn  Products  Refining  Co.,  “Mazola” 
Cooking  and  Salad  Oil,  17  Battery  Place, 
New  York  city. 

The  Kmjott  Advertising  SERVirE,  508 
St.  Paul  Street,  Rochester,  N.  Y.,  is 
again  placing  orders  with  newspapers  in 
.selected  sections  for  the  Shinola  Co., 
“Shinola”  Shoe  Polish,  Rochester,  N.  Y. 

The  KniERAi,  Advkrtiring  Agency,  6 
East  39th  Street,  New  York  city,  han¬ 
dles  the  adverti.sing  of  the  House  of 
Black,  mourning  apparel,  112  Madison 
Avenue,  New  York  city. 

Kenton  &  Gardner,  286  Fifth  Avenue, 
New  York  city,  are  placing  one-time 
orders  for  the  American  Trans-Atlantic 
<'o.,  17  Battery  Place,  New  York  city. 

Henri,  Hurst  &  McDonald,  Peoples 
Gas  Building,  Chicago,  handle  the  ad¬ 
vertising  of  C.  J.  Sellers  &  Sons  Co., 
“Sellers”  kitchen  cabinets,  Elwood. 
Ill. 

Hoyt’s  Service,  120  West  32d  Street. 
New  York  city,  and  Bo.ston,  Mass.,  is 
again  placing  orders  with  newspapers 
In  selected  sections  for  the  A.  F.  Pierce 


Co.,  “Pierce  Com  Plasters,”  Springfield, 
Mass. 

H.  H.  Levey,  Marbridge  Building, 
New  York  city,  is  placing  orders  with 
newspapers  in  selected  sections  for 
the  Michelin  Tire  Co.,  181-7  Park  Row, 
New  York  city,  and  al.so  42-line  4-time 
orders  with  some  Sunday  newspapers 
for  Humania  Hair  Co.,  181-7  Park  Row, 
New  York  city. 

The  H.  K.  Mc<*ann  Co.,  East  Ohio  Gas 
Building,  Cleveland,  O.,  and  61  Broad¬ 
way,  New  York  city,  is  placing  orders 
in  newspapers  in  cities  where  salesmen 
will  visit,  for  the  Cream  Whip  Co., 
Cleveland,  O. 

The  Robert  M.  McMullen  Co.,  Cam¬ 
bridge  Building,  New  York  city,  is  plac¬ 
ing  orders  for  advertising  in  a  few  New 
York  city  newspapers  for  the  Thermo- 
kept  Products  Corporations,  139  Frank¬ 
lin  Street,  New  York  city. 

The  Matos  AnvER'nsiNG  Co.,  Bulletin 
Building,  Philadelphia,  Pa.,  is  again 
placing  orders  with  .some  Western  news¬ 
papers  for  the  Quaker  City  Rubber  Co., 
“Quaker  tires,”  629  Market  Street,  Phila¬ 
delphia,  Pa. 

The  Metropolitan  AnvER-nsiNG  (3o.,  6 
Wall  Street,  New  York  city,  is  placing 
28-line  double-column  t.  f.  orders  with 
a  few  newspapers  in  .selected  sections 
for  the  Goose  Creek  Co.,  financial. 

The  Frank  Seaman  Co.,  461  Eighth 
Avenue,  New  York  city,  handles  the  ad¬ 
vertising  of  Colgate  &  Co.,  Jersey  City, 
N.  J. 

J.  B.  Shale,  301  West  108th  Street, 
New  York  city,  is  placing  some  adver¬ 
tising  for  Torrey  &  Co.,  “Fulton  Mot<^r 
Trucks,”  financial,  60  Wall  Street,  New 
York  city. 

The  Charles  H.  Touzalin  Agency, 
Ke.sner  Building,  Clilcago,  is  placing  150- 
line  7-time  orders  with  a  selected  li.st  of 
newspapers  for  the  Chicago,  Duluth  & 
Georgian  Bay  Transit  Co  ,  ’09  West 
Adams  Street,  Cliicago,  and  the  North¬ 
ern  Michigan  Tran.sportation  Co.,  Ea.st 
End  Au.ston  Avenue,  Chicago. 

Fred  C.  Williams,  108  Fulton  Street, 
New  York  city,  is  placing  35-line  double¬ 
column  5-time  orders  with  newspapers 
in  .selected  sections  for  .Joseph  Tetleys 
Co.,  “Tetleys  tea,”  110  Franklin  Street, 
New  York  city. 

Philip  Wolf,  200  West  42d  Street, 
New  York  city,  is  placing  orders  with 
.some  Pennsylvania  newspapers  for  the 
New  York  Hair  Co.,  832  Broadway,  New 
York  city. 

The  Soi’th western  Tire  &  Rubber 
Manufacturing  Co.,  of  Dalla.s,  Tex.,  will 
put  out  .some  advertising  shortly.  R.  L. 
Cameron  is  president. 

The  Chappei/)w  Admcrtising  Service, 
International  Life  Building,  St.  Louis, 
will  handle  the  husine.ss  of  the  Dorris 
Motor  Car  Co.,  of  St.  Ixmis,  Mo. 

The  Simwon  Advertising  Service  Co., 
of  St.  Louis,  handles  the  account  of  the 
.lames  dark  I.<eather  Co.,  1601  Wa.shing- 
ton  Avenue:  the  cheipical  account  of  the 
Commercial  Acid  Co.,  Boatman’s  Bank 
Building:  the  shoe  account  of  the  Fried- 
man-Shelby  Shoe  Go.,  1621  Washington 
Avenue:  the  jewelry  account  of  the  Hess 
&  Culbertson  .Tewelry  Co.,  Seventh  and 
St.  Charles  Streets:  the  account  of  the 
T.  L.  Horn  Trunk  Co.,  1122  Washington 
Avenue,  all  of  SL  Louis. 

The  Freeman  Advertising  Agency. 
Richmond.  Va.,  handles  the  account  of 
the  Carolina  Metal  Products  Co.,  Wil¬ 
mington,  N.  C. :  the  fertilizer  account  of 
the  Planters  Fertilizer  Co.,  (Charleston, 
S.  C. :  the  can  account  of  the  Virginia 
Can  Co..  Buchman,  Va.,  and  the  auto 
accessories  acetiunt  of  the  Bain  Manu¬ 
facturing  Co.,  Richmond,  Va. 


N.  Y.  TRIBUNE  PLEADS 

TRUTH  IN  LIBEL  SUIT 

(Continued  from  page  14) 
answer,  “in  no  case  was  a  single,  iso¬ 
lated  error  of  that  character  allowed  to 
bring  a  merchant  into  the  light  of  pub¬ 
licity  through”  its  columns.  “There, must 
have  been  evidence  of  a  policy  on  the 
part  of  the  advertiser  so  unieliable  or 
so  inimical  to  the  public  interest  that 
the  publi.shers  of  said  newspaper  could 
not  ju.stly  continue  to  expose  its  read¬ 
ers  to  it.” 

It  is  further  stated  in  the  answer 
that  in  a  conference  with  Mr.  Waldo, 
Isaac  Gimbel  did  not  furnish  satisfac¬ 
tory  evidence  that  the  necessary  reforms 
would  ba  effected. 

“Therefore,”  the  an.swer  says,  "al¬ 
though  the  plaintiff,  its  managers  and 
agents  attempted  by  threat.?,  by  appeals, 
through  various  infiuential  channels 
and  otherwise,  to  prevent  the  publica¬ 
tion  of  the  Adams  article,  the  Tribune 
takes  the  stand  that  it  was  incumbent 
on  It.  in  pursuance  with  its  avowed 
policy  of  protection  to  the  public  and  to 
fair  dealing  manufacturers  and  mer¬ 
chants  generally,  to  investigate  and 
make  public  all  the  facts  and  circum¬ 
stances  of  its  battle  for  truth  in  adver¬ 
ti.sing — to  perform  what  was  i*s  bounden 
duty  and  in  its  eyes  a  public  service — 
the  expo.sure  of  the  alleged  deceptive 
and  mi.sleading  bu.siness  methods  of 
Gimbel  Brothers.”  Con.sequently  the 
Tribune  published  the  article  about  the 
Gimtiel  birthday  .sales,  upon  which  the 
$1,000,000  liliel  suit  is  based. 


N.  Y.  NEWSPAPER  MEN  ENLIST 


Partial  List  of  Staff  Men  of  Loral  Dailies 
Who  Have  Joined  the  Colors. 

Here  is  a  partial  list  of  the  editorial 
and  bu.sine.ss  office  newspaper  men  of 
the  New  York  dailies  who  have  g'one 
either  into  active  .service  or  training 
camps.  It  does  not  include  the  names 
of  tho.se  who  volunteered  and  failed 
to  pass  examinations,  nor  the  many 
men  from  the  mechanical  and  circula¬ 
tion  departments: 

Herald — ('ommander  J.  D.  J.  Kelley, 
n.  S.  N. :  Major  W.  A.  Niver,  Adjutant- 
General's  Department,  National  Guard 
Re.serve:  Captain  J.  S.  Stuart  Rich- 
ard.son,  Lieut.  R.  Ernest’  Dupuy,  Lieut. 
George  Seay  Wheat,  En.sign  F.  H. 
John.son,  Wlilter  Ch.ilaire,  Eric  Leav¬ 
ens,  Mlarren  D.  Leary,  Cardinal  In¬ 
gram,  Frank  Henelotter,  B.  Thurley 
Dillon. 

Telegram — IJcut.  H.  G.  McCafferty, 
Edward  B.  Morse,  George  D.  Morris, 
Frank  Coyle. 

Sun  (morning) — Lieut.  C.  M.  Cosby, 
Lieut.  Harold  G.  Telford,  Brewster 
Beach. 

Sun  (ev'ening)  Quincy  S.  Mills,  R. 
W.  Rii.s,  Conrad  Crawford,  Edward  S. 
Morse. 

Tribune — Edwin  N.  I.iewi.s,  Walter  (a. 
Wilgus,  William  Wren,  Blanton  Bar¬ 
rett.  Thomas  J.  Ro.ss.  jr.,  Lieut.  J.  Sum¬ 
mers,  Sterling  Patterson,  William  S. 
laihey,  Arthur  L.  Bunnell,  Henry  N. 
Nutt. 

Time.? — Lieut.  Philip  Hoyt,  Lieut. 
Julius  Adler,  Major  Harris  Walker, 
Captain  R.  J.  Sprague.  C.  E.  Lovejoy, 

I.A?e  Brown,  Edward  Klauber,  (George 
E.  Hyde,  Herman  Buggelyn,  William 
Bradley. 

Globe — Harold  J.  Koine,  Robert  Wll- 
•son,  Humphrey  C.  Tiffany. 

Mail — Charles  Roomc. 

New  York  City  News  Aasociatlon — 
H.  W.  Berdie. 

World — Ralph  Pulitzer,  Misign:  (Col¬ 
onel  Reginald  L.  Foster,  Major  Boze¬ 


man  C.  Bulger,  J.  S.  Callihan,  G.  J. 
Ednie,  Arthur  Shephard,  P.  R.  Shorey, 

J.  A.  Brady,  G.  C.  Smith,  R.  R.  Ran¬ 
dall,  F.  E.  Stoker. 


Sixteen  of  Staff  in  Service 
Sixteen  persons  connected  with  the  St. 
Paul  Dispatch  and  Pioneer  Press  have 
enlisted  for  the  military  and  naval  .ser¬ 
vices.  They  are:  Navy — Leslie  McKen- 
ney,  Fred  N.  Wilson,  Russell  Johnson, 
William  A.  Moon,  Ted  Nelson,  cartoon¬ 
ist,  and  Miss  L.  AndreVs,  stenographer. 
Officers’  Reserve — Harrison  Fuller,  S.  C, 
De  Pass,  V.  O.  Law,  H.  F.  White,  Leland 
Pryor,  Elmer  Gordes,  Martin  Kelly. 
Ho.spital  Corps — Kendall  Parish,  Law¬ 
rence  Weinacht.  Marine  Corp.s^O. 
Pheiffer.  Field  Artillery — Howard  Kahn. 


Hikes,  Recruits,  and  Reports 
The  Pittsburgh  Dispatch  and  the  Uni¬ 
versal  Film  Company  are  cooperating 
in  making  the  walking  tour  of  Miss 
Dora  Rodrigues,  who  is  walking  from 
New  York  to  San  Francisco,  a  success. 
The  purpo.se  of  her  trip  is  to  establish 
in  all  the  places  in  which  she  stops  re¬ 
cruiting  .stations  and  enlisting  young 
men  to  do  their  “bit”  for  Uncle  Sam. 
She  is  writing  her  experiences  for  the 
Dispatch. 


Remembered  His  Associates 
The  will  of  Col.  William  C.  Church, 
founder  of  the  Army  and  Navy  Journal, 
has  been  filed  for  probate.  He  left  $75,- 
000  real  property  and  $100,000  personal. 
To  seven  friends,  including  William  A. 
Kilts  and  Charles  P.  Leach,  associates 
on  the  Army  and  Navy  Journal,  he  gave 
$1,000  each. 


New  Orleans  States 

Meinb<>r  Audit  Bureau  of  Circulations. 

Sworn  Net  Paid  Circnlatlon  for  O 
Montha  Ending  April  1,  1817 

36,670  Daily 

We  guarantee  the  largest  white  home 
delivered  evening  circulation  In  the  trade 
territory  of  New  Orleans. 

To  reach  a  large  majority  of  the  trade 
llrospecta  In  the  local  territory  the  States 
Is  the  logical  and  economic  medium. 

Circulation  data  sent  on  request. 

The  S.  C.  BECKWITH  SPECIAL. 
AGENCY 

Sole  Foreign  Reprcsenlativea 

Nrwr  York  Chicago  St.  Lonio 


Advertising  Agents 


COLLIN  ARMSTRONG,  INC., 
Advertising  and  Sales  Service, 
1457  Broadway,  New  York. 

FRANK,  ALBERT  &  CO., 

26-28  Beaver  St,  New  York. 
Tel.  Broad  3831. 


HOWLAND,  H.  S.,  ADV. 
AGENCY,  INC., 

20  Broad  St,  New  York. 
Tel.  Rector  2573 


LEVEY,  H.  H., 

Marbridge  Bldg.,  New  York. 
Tel.  Greeley  1677-78. 


Publishers’  Representatives 

CONE,  LORENZEN  &  WOOD¬ 
MAN, 

Brunswick  Bldg.,  N.  Y.;  Advtg. 
Bldg.,  Chic.;  Gumbel  Bldg.,  Kan¬ 
sas  City. 

GLASS,  JOHN, 

1156-1164  Peoples  Gas  Bldg.,  Chic. 

O’FLAHERTY’S  N.  Y.  SUB¬ 
URB  LIST, 

22  North  William  St,  New  York. 
Tel.  Beekman  3636 
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The  Following  Newspapers  are  Members  of 

THE  AUDIT  BUREAU  OF 
CIRCULATIONS 

And  grant  the  right  to  the  organization  to  examine,  through  qualified  aud¬ 
itors  or  independent  auditing  concerns,  who  are  certified  public  accountants, 
any  and  all  bills,  news-agents’  and  dealers’  reports,  papers  and  other  records 
considered  by  the  Board  of  Control  necessary  to  show  the  quantity  of 
circulation,  the  sources  from  which  it  is  secured,  and  where  it  is  distributed. 

ALABAMA  MONTANA 


AD  FIELD  PERSONALS 

liDwiN  E.  Myers,  who  has  been  the 
secretary-manager  of  the  California 
Redwood  Association  for  a  year  past, 
has  resigned  his  position  in  order  to  re¬ 
turn  to  the  Ea.st.  He  will  spend  a  va¬ 
cation  of  a  few  months  on  the  Pacific 
Coast  before  taking  up  other  work.  The 
Redwood  advertising  matter  is  being 
released  by  the  San  Francisco  office  of 
the  H.  K.  McCann  Co. 

John  Lee  Mahin,  of  the  Federal 
Agency  of  New  York  and  Chicago,  ad- 
dre.sswd  the  Advertising  Club  of  New 
Orleans  on  the  subject  of  “Modern  Dis¬ 
tribution’’  at  its  session  on  May  22d. 

E.  S.  Chase,  Jr.,  has  been  appointed 
.sales  manager  of  the  Barley  Motor  Car 
Co.,  of  Kalamazoo,  Mich. 

H.  J.  Barrett,  formerly  advertising 
manager  of  Hale  Bros  ,  San  Francisco, 
and  later  proprietor  of  the  Barrett  .\d- 
Vertising  Agency,  of  Los  Angeles,  has 
joined  Churchill  Hall,  Inc.,  New  York. 

E.  C.  Griffith,  who  has  been  with  the 
t’hicago  Daily  News  as  associate  adver¬ 
tising  manager,  has  been  appointed  suc- 
ces.sor  of  A.  J.  McFaul  as  Western 
manager  for  O'Mara  &  Ormsbee,  Inc., 
with  offices  at  1308  Peoples  Gas  Build¬ 
ing,  Chicago. 

Alfred  H.  Bartsch,  for  seven  years 
advertising  manager  of  the  B(»sch  Mag¬ 
neto  Company,  has  resigned  and  is  now 
secretary  of  the  McLain,  Hadden,  Sim¬ 
pers  Advertising  Agency  of  New  York 
and  Philadelphia.  * 

Ralph  Kaye,  formerly  of  the  Otto  J. 
Koch  Advertising  Agency  of  Milwaukee 
(Wis.),  has  been  appointed  advertising 
manager  of  the  Kissel  Motor  Co.  of 
Hartford,  Conn. 

B.  B.  GEYEai,  a  well-known  adverti.sing 
man  of  Dayton,  O.,  has  been  appointed 
a  member  of  the  National  Advertising 
Advisory  Board. 

A.  A.  Gelatt,  one  of  the  five  members 
of  the  Gundlach  Adverti.sing  Company  of 
Chicago,  who  enlisted  in  the  United 
States  .service,  was  notified  a  few  hours 
after  having  registered  at  the  officers’ 
reserve  training  camp  at  Fort  Sheridan, 
of  the  death  of  his  father,  H.  B.  Gelatt, 
editor  of  the  La  Cross  (Wis.)  Leader- 
Tribune.  He  obtained  a  week’s  leave  of 
absence  to  attend  his  father’s  funeral. 

Frank  Irving  Flittcher  has  inpved  his 
office  from  171  Madison  Avenue  to  347 
Fifth  Avenue,  New  York  city. 

Axan  R.  Macfayden  has  accepted  a 
po.sition  in  the  office  of  R.  Bruce  Owen, 
.special  representative  at  Montreal.  This 
agency  represents  a  number  of  promi¬ 
nent  Canadian  papers. 

H.  Walton  Hebgstra,  president  of 
the  Chicago  advertising  agency  which 
bears  his  name,  addressed  the  Kalama¬ 
zoo  Chamber  of  Commerce,  May  17,  on 
the  subject  “Organization.”  He  also  ad- 
dres.sed  the  National  Convention  of  Fur¬ 
niture  Manufacturers  and  Allied  Lines 
at  Chicago  recently  on  “The  Need  of  a' 
New  Industrial  Vision.” 

Einar  Olaf  Petersen  has  joined  the 
advertising  staff  of  the  Boston  Globe. 
He  was  for  fifteen  years  with  O’Flaher- 
ty’s  New  York  Suburban  List. 

Ralph  Estep,  for  a  long  time  adver¬ 
tising  manager  of  the  Packard  Auto¬ 
mobile,  and  a  member  of  the  Chelten¬ 
ham  Agency,  who  has  lieen  in  Europe 
for  some  time,  has  returned  to  this 
country,  and  is  full  of  dope  on  automo¬ 
bile  trucks  as  they  are  u.sed  in  war. 

H.  R.  Keeling  has  lieen  apiKiintod  ad¬ 
vertising  manager  of  the  Hayes  Auto¬ 
mobile  Company,  of  Kokomo,  Ind. 

John  W.  Boyd,  jr.,  of  the  N.  W.  Ayer 
&  Sons  Adveijising  Agency,  of  Philadel¬ 


phia  has  resigned  and  gone  to  France 
to  join  the  American  Ambulance  Com¬ 
pany  as  a  driver. 

C.  H.  Bristol,  advertising  manager  of 
the  Triangle  Distributing  Corporation, 
who  has  been  on  a  trip  to  the  Pacific 
Coa.st,  has  returned  to  New  York. 

A.  G.  Ci-ARK,  former  preadent  of  the 
Portland  (Ore.)  .\d  Club,  has  lieen  ap¬ 
pointed  manager  of  the  Oregon  Home 
Indu.stry  League. 


HELPS  EMPLOYEES  BUY  BONDS 


Milwaukee  Daily  News  Donates  S3 
Toward  Earh  Bond  Bought. 

To  stimulate  the  purcha.se  of  Liberty 
I.,oan  war  bonds  by  its  employees,  the 
Milwaukee  Daily  News  offers  to  make 
the  initial  deposit  of  $25  with  the  Wis¬ 
consin  National  Bank  or  Wisconsin 
Trust  Company,  for  each  employee  who 
desires  to  invest,  to  be  paid  back  to  the 
Daily  News  at  the  rate  of  10  per  cent, 
a  week  on  the  .salaries  of  tho.se  receiv¬ 
ing  $20  or  more  weekly  and  5  per  cent, 
for  those  who  are  paid  less  than  $20 
weekly,  until  the  sum  of  $20  shall  have 
t>een  repaid,  when  the  intial  deposit  of 
$25  will  be  cancelled.  In  other  words, 
the  Daily  News  will  contribute  $5  to¬ 
ward  each  bond  purchased.  The  re¬ 
maining  $25  necessary  to  secure  a  bond 
may  be  paid  thereafter  to  the  Daily 
News  at  the  rate  of  5  per  cent,  of  the 
weekly  salaries  of  all  employees  invest¬ 
ing.  The  News  will  make  the  weekly 
payments  to  the  bank  until  the  bond 
.shall  have  been  paid  for,  when  it  will 
lie  turned  over  to  the  purchaser.  In 
the  event  of  any  employee  joining  the 
colors,  the  opportunity  to  pay  for  the 
bond  will  be  arranged  to  suit  his  con¬ 
venience  or  deferred  until  his  return  to 
work,  his  place  being  held  open  for 
him.  The  Daily  News  will  make  no 
interest  charge  to  employees  during  the 
time  the  bond  is  being  paid  for,  and  the 
bank  and  tru.st  company  pays  the  3  per 
cent,  interest  on  the  deposits  from  the 
start,  while  the  bond  in  the  end  pays 
3(4  per  cent,  intere.st.  To  the  flr.st  1,000 
who  make  a  depasit  of  $25  or  more  with 
the  Wisconsin  National  Bank  or  the 
Wi.sconsin  Tru.st  Company,  the  banks 
will  present  an  American  flag  6.x4  feet, 
with  seven-foot  pole,  rope  halyard,  and 
iron  holder  complete.  .\11  of  the  funds 
received  on  this  plan  will  be  invested  in 
Liberty  Bond.s,  the  banks  paying  3  per 
cent,  interest  on  all  deposits  on  such  ac- 
count.s. 


ADVERTISING  CUTS  COST 


Merrhants  of  Washington  Co-operate 
With  the  Star  to  Prove  It  to  the  Public. 

Taking  up  the  idea  contained  in  a 
series  of  articles  regarding  the  reduction 
of  the  cost  of  distribution  and  selling 
through  adverti.sing.  sent  out  by  the 
.Association  of  National  Advertisers, 
Fleming  Newbold,  of  the  AVa.shington 
Star  devi.sed  a  number  of  attractive 
window  displays  to  demonstrate  the 
idea.  The  result  was  that  many  retail¬ 
ers  of  the  city  dre.ssed  their  windows 
with  advertised  goods,  on  which  the 
prices  were  marked,  to  show  that  there 
was  either  no  lncrea.sp  or  no  unrea.son- 
able  increa.se  in  price;  and  that  news¬ 
paper  publicity,  through  the  advertising 
column.s,  cuts  the  co.st  of  di.stributlop 
and  Felling.  Sixty-nine  prominent  mer 
chants  of  that  ctiy  adopted  the  .sugges¬ 
tion  during  the  pa.st  month  and  mad3 
effective  displays,  the  signs  being  fur¬ 
nished' by  the  Star. 

The  Paterson  (N.  J  )  Press-Guardian, 
it  is  announced  by  the  publisher.  Wm. 
B.  Bryant,  will  go  to  two  cents  on 
Monday,  June  4. 


KEWS  . BirmlnKliam 

-Average  circulation  for  December,  Dally  41,675: 
Sunday,  42,687,  Printed  2,891,112  lines  more 
advertising  than  its  nearest  competitor  In  1916. 


CALIFORNIA 


EX.l.MINER  . Los  Angeles 

A.  B.  C.  Audit  reports  show  largest  Morning 
and  Sunday  circulation.  Greatest  Home  Deliv¬ 
ery. 

MERri’RY-HERALD  . San  Jose 

Post  Office  Statement  . 11.434 

Member  of  A.  B.  C. 


GEORGIA 


BANNER  . Athens 

A  gilt  edge  aubscrlptlon — not  a  mere  circula¬ 
tion  claim. 

JOt  UNAL  (Cir.  57.531)  . Atlanta 

CHRONICLE  . . Augusta 

ILLINOIS 


HERALD-NEWS  (Circulation  15.190) . Joliet 


IOWA 


THE  REGISTER  AND  TRIBUNE— Des  Moines 
Circulation.  85,000  Dally.  70,000  Sunday. 

SUCCESSFUL  FARMING  . Des  Moines 

More  than  700,000  circulation  guaranteed  and 
proven  or  no  pay.  Member  Audit  Bureau  of 
Circulations. 


KENTUCKY 


MASONIC  HOME  JOURNAL - Louisville.  Ky. 

(Semi-Monthly,  32  to  64  pages.)  Guarantee*) 
largest  elrcnlatlon  of  any  Masonic  publication  in 
the  world.  In  axeesa  of  90,000  copies  monthly. 


LOUISIANA 


TIMES-PIC.AYUNE  . New  Orleans 

MICHIGAN 

PATRIOT  (No  Monday  Isane)  . Jackson 


iJist  Gov.  Statement — Dally,  11,403;  Sunday. 
12.568.  Member  A.  B.  C.  and  A.  N.  P.  A. 
Flat  Rates — One  time  ads.  50  cents  Inch :  yearly 
contracts,  35  cents  Inch ;  position  20%  extra. 


MINNESOTA 


TRIBUNE.  Morning  and  Evening. .  .Minneapdis 


MISSOURI 


POST-DISr.VTCH  . St.  Louis 

Dally  Evening  and  Sunday  Morning, 
is  the  only  newspaper  In  its  territory  with  the 
lieautlful  Rotogravure  Picture  Section. 

The  POST-DISPATCH  sells  more  papers  In 
St.  Louis  every  day  In  the  year  than  there  are 
homes  In  the  city. 

Circulation  entire  year,  1916: 


Sumlay  average  . 3.'>6.19S 

Dally  average  . 204,201 


Tile  foll.iwing  publishers  guarantee  circulation 
•and  willingly  grant  any  advertiser  the  privilege 
of  a  careful  and  exhaustive  Investigation. 


ILLINOIS 


SKANDINAVEN  . Chicago 


MINER  . Butte 

Average  dally  13,781,  Sunday  22,343,  for  6 
months  ending  .\pril  1,  1917. 


NEW  JERSEY 


JOURNAL  . Elliabeth 

PRESS  CHRONICLE  . Paterson 

COURIER-NEWS  . Plalnflel.1 


NEW  YORK 


COURIER  &  ENQUIRER  . Buffalo 


IL  PROGRESSO  ITALO-AMERICANO  —  New 
York.  ’ 


D-4Y'  . New  York 

The  National  Jewish  Dally  that  no  general 
advertiser  should  overlook. 


OHIO 


VINDIC.\TOR  . Youngstown 


PENNSYLVANIA 


times  . Erie 

DAILY  DEMOCRAT  . Johnstown 

TIMES-LEADER  . Wilkes-Barre 


TENNESSEE 


B.\NNER  . NaahvlIIe 


TEXAS 


CHRONICLE  . . Houatm 

The  Chronicle  guarantees  a  circulation  of 
42.000  daily  and  51,000  Sunday. 


UTAH 


HERALD  REPUBLia\N  . Salt  Lake  Oty 


VIRGINIA 


DAILY  .News-record  . Harrisonburg 

In  the  famous  Valley  of  Va.  only  paper  in 
the  richest  Agricultural  County  In  United  States. 


WASHINGTON 


POST-INTELLIGENCER  . Seattle 


FREIE  PRESSE  (Clr.  128,384) . Lincoln 

NEW  YORK 

BOELLETTINO  DELLA  SERA . New  York 


ROLL  OF  HONOR 

NEBRASKA 
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TAX  UPON  ADVERTISING 
EXPECTED  TO  PREVAIL 


Senate  Finanre  Committee  deems  In* 
rlined  to  Impose  a  Straight  Two  Per 
Cent.  Levy  E.  A.  Frost,  of  Chirago, 
Asks  for  One  Per  Cent.  Rate  and 
Exemption  of  Small  Papers. 
Washincton.  May  31. — It  if;  generally 
conceded  that  the  Senate  Finance  Com¬ 
mittee  has  abandoned  the  Housje  provi- 
•sion  of  the  War  Kevenue  bill  impo.sing 
an  increa.sed  rate  on  second-cIa.s.s  mail 
matter,  and  will  substitute  therefor  a 
two  per  cent,  .straight  tax  on  all  adver- 
ti.sing,  including  that  contained  in  news- 
j)apers  and  jK-riodicals.  Senator  Hard¬ 
wick’s  amendment  continuing  the  one- 
cent  rate  on  reading  matter  and  in- 
crea.sing  the  rate  on  advertising  matter 
as  carried  by  newspajKjrs  and  periodi¬ 
cals  at  three  cents  a  pound,  has  re¬ 
ceived  consideration,  but  it  is  confident¬ 
ly  exifected  that  a  straight  two-cent 
rate  on  adverti.sing  will  finally  prevail. 

It  is  approximated  that  5<00,000.000 
is  spent  -innually  by  the  American  pub¬ 
lic  for  adverti.sing.  Of  this  amount, 
$770,000,000,  it  is  estimated,  is  expend¬ 
ed  for  adverti.sing  in  newspapers,  trade 
journal.s,  farm  paper.s.  magazines,  and 
periodicals.  The  t>alance  of  $30,000,(»00, 
it  is  estimated,  is  divided  as  follows: 
$8,000,000  for  bililfoard.s,  $.8. .'>0(^000  for 
painted  outdoor  and  electric  signs.  $«.- 
00(*,000  for  .street-car  advertising,  and 
$7,.')00,000  for  miscellaneous  adverti.sing, 
such  as  theatre  programmes,  hand¬ 
bills,  tin  signs,  .sjiorting-newr  announce¬ 
ments,  etc.  A  straight  two-cent  tax  on 
this  total  amount  would,  of  cour.se,  yield 
$16,000,000.  It  is  believed  that  the 
Finance  Committee  will  eliminate  the 
ten  per  cent,  tax  upon  imports.  This 
wilt  materially  affect  the  news  print  sit¬ 
uation,  as  the  products  of  the  Lord 
Xorthcliffe  mills  would  neces.sjinlv  have 
to  l)e  taxed  accordingly.  But  with  this 
tariff  import  tax  of  ten  per  cent.  .  .imi- 
nated,  of  course  it  wiil  mase  the  dis¬ 
tribution  of  the  paper  from  the  Xorth- 
cliffe  mills  much  easier,  .should  it  be 
possible  to  secure  the  output  from  this 
Newfoundland  i»aper  plant. 

sr(K;hSTif)N8  Foi:  si'B.sTrrrTE. 

K.  A.  Fro.st.  of  Chicago,  roi»resenting 
certain  advertising  intere.sts,  in  appear¬ 
ing  before  th:  Finance  Committee,  said. 
In  part,  a-s  follows,  in  making  sugges¬ 
tions  to  .‘Vbstitute  for  the  Committee 
irrovision  regarding  advertising: 

.  "We  suggest  as  a  remedy  that  a  tax 
of  1  p«‘r  cent,  be  extended  upon  all  ad¬ 
vertising,  irre.spective  of  the  medium. 
That  will  produce  $8,000,000  of  revenue. 
If  it  lx-  answered  that  it  is  impracticable 
and  is  not  to  l>e  thought  of  at  this  time 
that  additions  should  be  made  to  the 
burdens  of  newspapers  and  magazines, 
then  we  ask  that  bill  posting  and  out¬ 
door  adverti.sing  be  exempt.  In  exempt¬ 
ing  us  the  ('lovemment  will  lose  about 
$1,000,000  of  revenue. 

"In  1862.  when  the  same  problem.  In 
tho.se  desperate  war  times,  was  Ix-fore 
Congress  and  before  the  Senate,  your 
predeces.sors  were  confronted  with  the 
same  questions,  and  they  were  solved 
at  that  time  in  a  manner  presently  set 
out.  We  believe  that  the  solution  at 
that  time  is  the  proven  and  tried  prece¬ 
dent.  which  should  be  the  .solution  at 
this  time.  It  was  then  provided  that 
all  advertising  should  he  taxed,  other 
than  newspapers  whose  circulation  did 
not  exceed  2..600— and  we  recommend 
that  be  Increased  to  5,000 — and  news¬ 
papers  whose  advertising  income  did 
not  exceed  $1,000.  That  preserves  to 
the  local  community  the  benefit  and 
advantage  of  the  local  country  newspap¬ 


er,  which,  with  all  the  burdens  ca.st 
upon  it  to-day,  has  to  struggle  for  ex¬ 
istence.  The  local  country  new.spaper 
to-day  is  really  the  instrument  and 
channel  for  the  dissemination  of  infor¬ 
mation,  which  the  Government  should 
encourage.  We  engaged  in  the  adver¬ 
tising  business  want  the  country  news¬ 
paper  protected,  because  it  is  carrying 
advertising  to  those  communities  to 
which,  on  account  of  the  limited  extent 
of  our  business  at  this  time,  we  are  un¬ 
able  to  extend  the  facilities  of  the  ad¬ 
verti.sing  mediums  we  represent. 

WOl'LD  EXE.MPT  SMALL  NEWSPAPERS. 

“So  we  a.sk  you  to  exempt  the  small 
country  newspapers;  we  ask  you  to 
exempt  advertising  to  the  amount  of 
$1,000  in  all  newspapers:  end  then  we 
ask  you  either  to  equalize  this  tax, 
which  every  man  .sitting  around  this 
table  and  in  this  room  knows  upon  the 
statement  I  have  made  to  be  unequal, 
or  else  to  eliminate  us  as  well  as  the 
new.spapers  and  magazines  carrying 
$770,000,000  of  adverti.sing  from  the 
baneful  effect  of  the  tax.  We  are  per¬ 
fectly  willing  to  pay  5  per  cent,  if  the 
neces-slties  of  the  Government  require 
it.  and  al.so  that  the  Government  may 
take  our  entire  plants,  as  did  the  Gov¬ 
ernments  of  Kngland  and  of  France,  in 
ii.sing  the  bnllboards  to  recruit  their 
armies  in  volunteer  times.  We  are  con¬ 
tent  that,  if  required,  the  Government 
.shall  take  what  we  have,  be  it  5  per 
cent,  or  be  It  50.  But  we  are  not  con¬ 
tent  that  the  Government  should  estab¬ 
lish  again.st  u.s,  in  favor  of  our  com¬ 
petitors.  an  arbitrary  5  per  cent,  differ¬ 
ential.  We  feel,  however,  you  ought 
to  tax  all  advertising  only  1  per  cent, 
or  eliminate  it  altogether  from  taxa¬ 
tion.” 


ADVERTISING  SHREDDED  WHEAT 


Why  Food  Product  Campaigns  Go  to 
the  Newspapers. 

Truman  A.  De  Weese,  director  of  pub¬ 
licity  for  the  Shredded  Wheat  Company, 
Niagara  Fall.s,  N.  Y.,  writes  to  The  Edi¬ 
tor  AND  Publisher  in  part  as  follows: 

“We  use  newspapers  all  the  year 
’round  because  our  di.stribution  is  now 
national  and  world-wide  and  calls  for 
ititennire  advertising  in.stead  of  general 
afivertising. 

“We  use  the  newspaper  becau.se  it  is 
the  only  medium  that  enables  us  to  co¬ 
operate  with  our  .sampling  campaign, 
which  is  probably  the  most  extensive 
.sampling  that  is  done  hy  any  food  man¬ 
ufacturer,  and  which  covers  every  city, 
town,  and  village  In  the  United  States 
and  Canada  during  the  year. 

“We  u.se  the  newspaper  because  it  is 
the  only  medium  which  enables  us  to 
take  advantage  quickly  of  any  condi¬ 
tions  that  may  suddenly  arise  in  the 
price  or  di.stribution  of  foods.  It  also 
enables  us  to  take  advantage  of  events 
that  have  news  value  to  the  reader, 
.lu.st  how  we  take  advantage  of  the  pres¬ 
ent  food  .shortage  and  of  present  pub¬ 
lic  intere.st  in  food  values  may  Ixj  seen 
from  the  ‘talks’  which  we  are  now  run¬ 
ning  in  daily  new.spaix'rs  in  four  hun¬ 
dred  cities  and  towns. 

“The  neces.sity  for  doing  this  inten¬ 
sive  advertising  in  all  cities  and  towns 
makes  other  mediums  of  doubtful  value 
— although  we  still  use  preferred  posi¬ 
tions  in  many  of  the  national  maga¬ 
zines.” 


Most  ills  arc  imaginary.  The  ancients 
had  none  of  them,  liecau.se  they  were 
too  busy  living  long  and  useful  lives  to 
be  concerned  with  forms  of  sickness  that 
shortened  their  days. 


PRESBYTERIANS  CONDEMN 
THE  SUNDAY  NEWSPAPER 


General  Assembly  at  Dallas,  Texas, 

Passes  Resolutions  Which  Cause 

Storm  of  Protest  by  Editorial  Writers 

Who  Say  Churchmen  Acted  Through 

Lack  of  Knowledge. 

Sunday  new.spapers  were  strongly 
criticised  and  jicople  everywhere  were 
urged  not  to  read,  subscribe  for  or  ad- 
verti.se  in  them,  in  re.solutions  adopted 
by  the  129th  General  A.ssembly  of  the 
Fre.sbyterian  Church  in  the  United 
States  of  America  (the  Northern  Pres¬ 
byterian  Church),  just  heid  in  Dallas, 
Tex. 

The  re.solutions  were  presented  as 
part  of  the  report  of  the  special  com- 
niittee  on  Sabbath  Observance,  and  were 
read  before  the  assembly  by  the  Rev. 
Harry  L.  Howlby  of  New  York,  secre¬ 
tary  of  the  committee. 

“As  we  write  we  almost  stand  atrem- 
ble  before  some  stubborn  and  insi.stent 
facts,”  the  report  said.  “The  times 
them.selvcs  are  trying  men’s  souls.  Nev¬ 
er  Ix-fore  has  there  been  so  ably  or¬ 
ganized  and  well-financed  a  movement 
to  break  down  the  Christian  Sabbath  as 
in  .the  year  through  which  we  have 
pas.sed.  The  bold  and  brazen  marshal¬ 
ling  together  of  mighty  forces  which 
leaped  into  the  open  in  recent  months 
startled  even  those  into  whose  hand  was 
committed  the  .safeguarding  of  the  Lord’s 
day.  The  liquor  traffic,  the  sporting  ele¬ 
ments,  thoatre.s,  dance-halls,  motion  pic¬ 
ture  shows,  l)U.sincss  of  unnumbered  vari- 
etie.s,  the  powerful  newspapers,  strident 
voices  of  the  world  from  everywhere  and 
the  mad  haste  for  Sunday  pleasure  in 
which  an  innumerable  company  of 
church  members  are  likewise  registered 
— these  all  have  played  their  part 
again.st  the  .sanctity  of  this  day  labelled 
with  the  name  of  the  Author  of  Our 
haith.” 

'1  he  fear  is  expressed  that  the  mo¬ 
tion  pictures  will  take  every  possible 
advantage  of  the  opportunities  to  show 
recruiting  pictures  on  Sunday  and 
thereby  secure  an  entrance  to  ixirform- 
ances  on  the  Sabbath,  as  the  newspa¬ 
pers  took  advantage  of  the  Civil  War 
Sundays  in  the  publication  of  news, 
leading  to  the  cunibersome  Sunday 
new.spapers  of  to-day. 

“It  is  lamentable,  indeed,”  says  the 
concluding  paragraph  of  the  report,  re¬ 
lating  to  Sunday  newspapers,  “that  men 
of  high  culture,  including  an  occasional 
minister  of  the  Gospel,  in  the  pay  of 
leading  metropolitan  newspapers,  will 
stultify  themselves  by  writing  editorials 
or  even  light  verse  for  these  Sunday 
newspapers,  and  even  against  the  Sab¬ 
bath  Day.” 

SUNDAY  NEWSl’AI’ERS  CONDEMNED. 

Of  the  fourteen  re.solution.s,  made  as 
recommendations  of  the  committee  and 
unanimously  adopted,  the  .seventh  re- 
lati'd  to  Sunday  newspaiiers,  and  reads 
as  follows : 

“(7.)  That  the  General  A.ssembly 
hereby  reiterates  its  emphatic  condem¬ 
nation  of  the  Sunday  newspaper  and 
urges  all  the  members  of  the  Presby¬ 
terian  Church  in  the  United  States  of 
America  to  refuse  to  subscribe  for  it,  or 
read  it,  or  advertise  in  it.” 

The  ado^ion  of  the  resolution  con¬ 
demning  Sunday  newspapers  cau.sed  a 
.storm  of  protest  from  the  press  of  Dal¬ 
las  and  of  the  State.  The  Dallas  Eve¬ 
ning  Journal,  answering  the  General 
A.ssembly,  declared  editorially,  that  the 
Presbyterians  had  acted  through  mis¬ 
information  and  lack  of  knowledge; 
that  if  their  action  was  Intended  as  a 


protest  against  labor  on  the  Sabbath, 
then  it  was  the  Monday  morning  news¬ 
paper,  which  was  prepared  and  most  of 
it  printed  on  Sunday,  and  not  at  the 
Sunday  newspaper,  which  was  preparoil 
and  printed  on  Saturday  or  the  days 
preceding. 

The  Evening  Journal  pointed  out  that 
practically  no  work  on  the  Sunday 
newspapers  was  done  on  the  Sabbath. 
And,  again,  if  the  Presbyterians  object¬ 
ed  to  the  Sunday  newspapers  on  the 
ground  that  the  reading  of  them  on  the 
Sabbath  was  objectionable,  then  all 
reading  on  the  Sabbath  was  objection¬ 
able,  and  the  General  Assembly  was 
adopting  a  resolution  criticising  its  own 
work  and  the  teachings  of  the  Church. 


AID  WITHOUT  FREE  SPACE 

Advertising  Manager  Tells  How  Paper.^ 
Can  Assist  Their  Advertisers. 

Replying  to  queries  by  The  Editor 
AND  Publisher  on  advertising  methods, 
J.  C.  Sherman,  advertising  manager  of 
the  Berlin  Mills  Company,  of  Portland, 
Me.,  writes  in  part,  as  follows; 

“While  we  are  in  the  Association  of 
National  Advertisers,  we  are  just  be¬ 
ginning  this  game,  and  I  cannot  give 
you  any  information  from  our  experi¬ 
ence  in  connection  with  Kream  Krisp 
which  answers  properly  any  of  your 
questions.  I  can  only  say  that  our 
plans  as  formulated  are: 

“To  use  the  newspapers  exten.slvely 
ip  introducing  Kream  Krisp  tft  the 
American  public,  and  to  continue  their 
use,  as  required,  to  maintain  our  dis¬ 
tribution  and  demand. 

“As  to  the  service  which  I  think 
newspapers  might  render  to  aid  selling 
campaigns:  I  note  with  appreciation  the 
offers  made  by  many  papers  to  furnish 
their  advertisers  with  complete  mer- 
chandi.sing  data  in  regard  to  territories 
which  they  cover,  including  classifica¬ 
tion  of  dealers,  locations,  and  other 
facts  of  Interest  to  the  producer.  I  am 
not  in  sympathy  with  the  current  prac¬ 
tice  of  asking  new.spapers  for  free  pub¬ 
licity,  because  I  think  this  has  grown 
to  be  an  evil,  and  should  be  stopped. 
It  is  an  accommodation  extended  to  the 
large  advertiser  rather  than  the  small 
advertiser,  and  therefore  bears  un¬ 
equally  upon  the  adverti.sing  field, 
amounting  in  effect  to  a  ‘rebate’  such 
as  the  railroads  once  gave  to  large  cus¬ 
tomers. 

“I  heartily  agree  that  the  full  value 
of  staple.s,  as  well  a.s  branded  article.s, 
can  be  brought  to  public  notice  by  ad¬ 
verti.sing,  and  I  think  that  the  collec¬ 
tive  advertising  now  being  done  on  be¬ 
half  of  rice,  prunes,  and  fruits  Is  one 
of  the  most  wholesome  indications  in 
the  present  adverti.slng  world.” 


Liberty  Fund  Gained  *10,000 
The  huge,  all-star  benefit  perform¬ 
ance  in  the  New  York  Hippodrome  last 
Sunday  night  for  the  benefit  of  the  New 
York  Herald’s  Russian  Liberty  Fund, 
organized  to  pre«;ent  a  Liberty  Statue 
to  Russia,  netted  more  than  $10,000  for 
the  cau.se.  There  was  not  a  vacant  scat, 
standing-room  was  .sold  until  it  was 
thought  inadvi.sable  to  admit  any  more. 
The  Hippodrome  could  have  been  twice 
filled.  It  was  a  remarkably  enthu.sl- 
astic  audience.  For  three  hours  and  a 
half  stars  from  the  operatic  and  the¬ 
atrical  stage  followed  in  almo.st  bewil¬ 
dering  succe.s.slon.  All  appeared  in.spir- 
ed  by  the  spirit  of  the  occasion,  ns  well 
as  by  the  mighty  audience,  and  were 
at  their  best. 


The  practical  joker  Is  seldom  able  to 
take  his  own  medicine. 
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ARBITRATION  FOR  BOOK 
AND  JOB  PRINT  SHOPS 


in  renewing  or  extending  existing  scale,  done  and  order  a  rehearing  before  the  girl  to  set  the  type,  ran  her  printing 
or  in  respect  to  to  contract  which  cannot  International  Board  of  Arbitration  or  press,  solicited  her  printing  jobs,  gath- 
1h'  settled  by  conciliation  shall  be  re-  before  a  new  local  board,  or  it  may  find  ered  the  news,  and,  incidentally,  made 
ferred  to  a  local  board  of  arbitration.  against  the  offending  party  or  annul  the  more  money  than  she  ever  had  made  be- 

The  que.stion  as  to  whether  a  depart-  individual  arbitration  contract.  In  the  fore, 
ment  shall  be  union  or  non-union  shall  event  of  either  party  to  a  dispute  re-  “Women  can  run  newspapers  as  well 
not  be  classed  as  a  difference  to  be  ar-  fu.sing  to  comply  with  the  decision  of  as  men,”  asserts  Miss  Dow.  “They  even 

hitrated.  I'nion  departments  shall  be  a  local  board  which  is  not  appealed  or  can  do  much  of  the  mechanical  work 

understood  to  mean  .such  as  are  made  with  the  decision  of  the  International  themselves,  and  they  should  be  pre- 
up  of  union  employees  and  in  which  Board  “all  aid  and  support  to  the  em-  pared  to  do  so,  in  case  there  is  a  scar- 

the  union  has  been  formally  recognized  ployer  or  the  local  union  refusing  ac-  city  of  men  caused  by  the  war.  There 

by  the  employer.  ceptance  and  compliance  shall  be  with-  is  no  rea.son  why  women  cannot  make 

drawn  by  both  parties  to  the  agreement,  just  as  good  newspaper  workers  as 
The  act.s  of  such  recalcitrant  employer  men.” 

If  either  party  to  a  local  arbitration  is  or  union  shall  be  publicly  disavowed  Last  winter,  when  Mi.ss  Dow  became 
dissatisfied  with  a  decision,  made  lo-  and  the  aggrieved  party  shall  be  fur-  dissatisfied  with  her  male  help,  she  dis- 
cally,  appeal  may  be  made  to  the  In-  ni.shed  by  the  other  with  an  official  charged  the  force  and  did  the  work  her- 
ternational  Board  of  Arbitration.  Such  document  to  that  effect.”  self, 

an  appeal  may  be  made  by  either  par¬ 
ty,  if  the  local  board  does  not  reach 
an  agreement  within  ninety  days  after 
the  questions  to  be  arbitrated  have  been 
submitted. 

Local  union  laws  not  affecting  wages, 
hours,  or  working  conditions  and  the 
laws  of  the  International  Tj'pographical 
I'nion  in  effect  January'  1,  1916,  shall 
not  be  subject  to  the  provisions  of  the 
arbitration  agreement,  but  all  changes 
in  any  International  I’nion  laws  adopt¬ 
ed  thereafter  that  affect  wages,  work¬ 
ing  hour.s,  or  working  conditions  shall 
not  lie  operative  until  accepted  by  the 
International  Board  of  Arbitration.  All 
differences  regarding  such  laws  shall 
be  referred  to  the  International  Board, 
provided  that  international  or  local 
laws  enacted  sub.sequent  to  the  execu¬ 
tion  of  an  individual  arbitration  or  lo¬ 
cal  contract  shall  not  affect  either  con¬ 
tract  during  its  life,  except  by  mutual 
agreement. 

HOW  THE  BOARDS  ARE  CXJNSTITUTED. 

The  International  Board  of  Arbitra¬ 
tion  shall  consist  of  three  members  of 
the  Executive  Council  of  the  Interna¬ 
tional  Typographical  Union  or  their 
proxies,  and  three  members  of  the  In¬ 
ternational  Arbitration  Committee  of 
the  Closed  Shop  Division  or  their  prox¬ 
ies  to  act  for  employers  who  are  mem¬ 
bers  of  the  Closed  Shop  Division  and 
who  may  become  parties  to  this  agree¬ 
ment.  If  the  board  as  thus  constitu¬ 
ted  shall  fail  to  reach  an  agreement 
after  considering  a  case  at  two  meet¬ 
ings,  the  memliership  of  the  board  may 
lie  increased  by  unanimous  vote  by 
the  addition  of  a  seventh  £Uid  disinter¬ 
ested  member,  who  shall  act  with  them 
and  then  only  on  the  matters  that  make 
his  selection  neces.sary. 

ARBITRATION  DBCTSION  TO  BE  FINAL. 

The  award  of  the  International  Board 
of  Arbitration  shall  in  all  cases  include 
a  determination  of  all  the  issues  in¬ 
volved,  covering  the  full  period  between 
the  raising  of  the  is.sues  and  their  final 
.settlement.  Any  change  in  the  wage 
scale  may  lie  made  effective  from  the 
date  the  issue  first  arose,  in  the  discre¬ 
tion  of  the  Board.  The  award  of  the 
board  shall  be  final  and  shall  be  accept¬ 
ed  as  such  by  the  parties  to  the  dis¬ 
pute. 

At  the  request  of  either  party  to  an 
arbitration  the  Board  shall  consider 
whether  evasion,  collusion,  or  fraud  has 
characterized  either  the  local  or  Inter-^ 
national  proceeding.s,  or  whether  either 
party  has  failed  to  comply  with  or  re¬ 
fuses  to  fulfil  its  obligations  under  a 
decision  or  has  omitted  to  perform  any 
duty  prescribed  or  has  secured  any  un¬ 
fair  or  fraudulent  advantage  or  has 
evaded  any  provision  of  the  agreement 
or  rule  in  the  code  or  procedure  or  is 
not  acting  in  good  faith.  It  has  been 
within  the  province  of  the  International 
Board,  at  the  eonclu.sion  of  an  Inquiry, 
to  reject  all  that  has  been  previously 


Closed  Shop  Division  of  the  United 
Typothetae  and  the  Franklin  Clubs,  to 
Secure  an  Agreement  Against  Strikes 
and  Walk-Outs,  Sueh  as  Members  of 
the  A.  N.  P.  A.  Now  Enjoy. 

Marsden  G.  Scott,  president  of  the 
International  Typographical  I’^nion, 
wires  The  Editor  and  Publisher  as  fol¬ 
lows: 

“The  proposed  arbitration  agreement 
between  the  International  Typographi¬ 
cal  Union  and  the  clo.sed-shop  divdsion 
of  the  United  Typothetse  and  Franklin 
Clubs  of  America  has  been  endorsed  by 
a  handsome  majority  by  the  members 
of  the  International  Typographical 
Union  at  a  referendum  vote  taken  on 
May  23.” 

This  vote  guarantees  employers  main¬ 
taining  book  and  job  office.?  against 
strikes  and  walk-outs  or  disturbances  in 
working  conditions  .similar  to  that  en¬ 
joyed  by  members  of  the  American 
Newspaper  Publishers  Association,  un¬ 
der  a  similar  arbitration  agreement, 
during  the  period  of  dispute,  and  with 
the  assurance  that  the  decision  of  the 
International  Arbitration  Board  shall 
be  final  and  binding  on  both  parties. 

The  local  book  and  job  employers, 
through  the  closed  shop  division  of  the 
United  Typothetae  or  Franklin  Clubs, 
may  now  have  an  arbitration  agree¬ 
ment  underwritten  for  a  specified  length 
of  time,  which  minimizes  the  possibility 
of  a  strike  or  a  disturbance  to  eithei 
party  to  the  contract. 

To  acquire  the  protection  of  the 
agreement,  an  individual  arbitration 
contract  is  to  be  executed,  and  all  mem¬ 
bers  of  the  Closed  Shop  Division  hold¬ 
ing  an  individual  arbitration  contract 
will  be  protected  against  \valk  outs, 
strikes  or  boycotts  by  members  of  the 
Union  with  which  the  employer  has 
contract  relations  and  against  “any 
other  form  of  concerted  interference  by 
them  with  the  usual  and  regular  op¬ 
eration  of  any  of  his  departments  'of 
labor.” 


AI>PEAI,S  TO  THE  NATIONAL  BOARD. 


A  “good  fellow”  is  usually  a  man  who 
isn’t  good  for  anything  in  particular. 


(Slobr- 

Wernicke 


NO  MEN  WERE  NEEDED 


So  Miss  Dow  Discharged-  Them  and  Ran 
the  Paper  Herself. 

Miss  Lura  Dow  ran  the  Palmyra 
(Wi.s.)  Enterprise  and  the  printing  of¬ 
fice  connected  with  it  during  the  last 
.six  wint(fr  months,  absolutely  without 
male  help,  and  is  prepareTl  to  repeat  the 
performance  should  occasion  require. 
Miss  Dow,  with  the  help  of  a  .school 


Ajvk  for  ('atalDjjiu*  S17  ] 


EiiP  C6l0br-®prnirkp  (Ho. 

(Ciitrtnnatt 

llranclicMi  New  York.  ChIcaKo, 
l*hlln«lrl|«liiii,  lioMlon,  St.  I.ouin, 
Y%  iiMhIiiKtfiii,  I).  C. 


ALL  WORK  TO  CONTINUE 


In  the  event  of  the  difference  between 
an  employer  and  a  local  union,  all  work 
is  to  continue  without  interruption 
pending  proceedings  looking  to  concil¬ 
iation  or  arbitration,  either  local  or  in¬ 
ternational  in  character  and  the 
“wages,  hours,  and  working  conditions 
prevailing  at  the  time  the  difference 
arises  shall  be  preserved  unchanged  un¬ 
til  a  final  decision  of  the  matter  at  is¬ 
sue  shall  be  reached.” 

All  differences  not  settled  by  con¬ 
ciliation  shall  be  referi-ed  to  arbitra¬ 
tion. 

Difference  arising  under  a  written 
or  oral  contract  regarding  interpreta¬ 
tion  shall  be  submitted  to  the  chair¬ 
man  of  the  International  Arbitration 
of  the  Closed  Shop  Division  and  the 
president  of  the  International  Typo¬ 
graphical  Union,  together  with  the  ar¬ 
guments,  and  biiefs  of  both  parties  and 
an  agreement  of  statement  of  facta  in 
the  controversy  accompanied  by  a  joint 
letter  of  transmittal,  certifying  that 
each  party  is  familiar  with  the  con¬ 
tents  of  all  of  the  documents.  In  case 
these  two  officials  cannot  reach  a  de- 
ci.slon,  the  differences  shall  lie  submit¬ 
ted  to  the  International  Board  of  Ar¬ 
bitration. 

All  differences  including  disagree¬ 
ments  over  local  union  rule.s,  and  reg- 
ul.-i lions,  arising  in  negotiations  for  a 
new  scale  of  wages,  including  hours  of 
lalior  and  working  comlition.s,  as  well  as 


A  CIRCULATION  MAKER! 


THE  DOINGS  OF  THE  DUFFS 

W.  R.  ALLMAN 


is  th«  maker  of  this  circulation  -  maker 


-  For  several  years  Artist  .Mlman  has  been 

\\  .  R.  Alllimil  1  •  1  •  *  •  •  e 

drawing  this  most  popular  comic  strip  for 
the  NL'A  service,  and  he  is  going  to  keep  right  on  doing  so. 

This  clever,  clean,  original  feature  helps  make  circulation  for 
every  paper  using  it,  and  can  only  be  obtained  with  the 
NEA  .service. 


THE  NEWSPAPER  ENTERPRISE  ASSOCIATION 

1279  West  Third  Street 


Cleveland,  Ohio 
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First  in  Dry  Goods  Advertising 

In  April  The  New  York  Times 
published  314,078  lines  of  Dry 
Goods  and  Women’s  Specialty 
Shops  advertising,  53,875  lines 
more  than  in  April,  1916,  a 
greater  volume  by  67,997  lines 
and  a  greater  gain  than  any  other 
New  York  morning  newspaper. 
Average  net  paid  circulation,  daily 
and  Sunday,  exceeds  340,000 
copies. 


A  Gain  of  73% 

During  tlie  i«8t  four  years  the  Detroit 
Free  Press  has  enjoyed  a  gain  of  73%  in 
eiretPation  Cliaracter  and  solidity  €>xf)laln 
this  increase.  Advertising  pay  In 

M  in<*<lfuni  which  calls  forth  such  a  tre- 
niendous  response  from  the  public. 

Qlijf  Detroit  Jfree 

"lliekltan’t  Oreatut  Nnc»pap»r." 

VERREE  &  ,  Fartita  ^ 

CONKLIN  S  R«»r«taUtiT  )  d!^I 


The 

Pittsburgh  Post 

ONLY 
Democratic 
Paper  In  • 

Pittsburgh. 

CONE.  LORENZEN  k  WOODMAN. 
Special  KepreicnUtiTM 
New  York,  Detroit.  Kanui  City,  Chicago 


Food  Medium 

of 

New  Jersey 

Trenton  Times 

A.  B.  C. 

2  c - 12c  Per  Week 

KELLY-SMITH  COMPANY 

220  Fifth  Avenue  Lytton  BuildinK 

NEW  YORK  CHICAPO 


PHILADELPHIA 

America’s  Gredtest 
Industrial  City. 

The  PRESS 

Philadelphia’ s  Great 
Industrial  Paper. 

Rrpreaenta  tires 
LOUIS  GILMAN 

World  nutlJinf;.  NEW  YOBK 

HARRY  B.  LASHER 

Tribune  Bulldinc  CUICAGO 


We  can  increase  your  business — 
you  want  it  increased. 

You  have  thought  of  press  clip¬ 
pings  yourself.  But  let  us  tell  yojr 
how  press  clipping  can  be  made  a 
business-builder  for  you. 

BURRELLE 

60-62  Warren  St.,  New  York  City 
Established  a  Quarter  of  a  Century 


ATOP  O’  THE  WORLD 

Being  obiiervations,  pertinent  and  impertinent,  principally  about 
newspaper  advertising  and  advertisers. 


rp  HE  LADIES  OF  THE  LEAGUE  OF  ADVERTISING  WOMEN  OF  NEW  YORK 
(and  they  are  all  ladies.  God  bless  ’em!)  gave  a  mid-season  dance  at  the  Ad¬ 
vertising  Club  House,  47  East  25th  Street,  Thursday  evening.  May  24th,  and  it  was 
some  gay  little  party-  and,  by  the  same  token,  it  was  not  so  all-fired  little,  either. 

Miss  J.  J.  Martin,  the  president  of  the  League,  acted  as  general  yardmaster,  and 
had  her  hands  full  most  of  the  time — full  of  other  people’s  hands,  for,  as  the 
chief  greeter,  she  was  holding  hands  with  somebody  nearly  all  the  evening. 

Dancing  being  the  chief  thing  to  be  attended  to,  things  and  people  were  kept 
moving  right  along,  and  everybody  seemed  to  be  happy  to  the  very  limit. 

There  were  a  number  of  prominent  advertising  women  there — most  of  them,  in 
fact — and  an  almost  equal  number  of  prominent  advertising  men  took  advantage 
of  the  occasion  to  get  into  really  good  society. 

It  is  hinted  that  this  dance  was  planned  as  the  result  of  a  Top  o’  the  World 
remarking,  in  passing,  at  the  time  ul  their  annual  feed-fest,  that  such  a  crowd 
should  get  together  oftener  than  once  a  year.  If  this  is  so,  those  who  were  lucky 
enough  to  be  there  that  evening  owe  a  debt  of  gratitude  to  this  column. 

*  «  *  « 

^  HARLES  EDWARD  RUSSELL,  THE  NEW  YORK  NEWSPAPER  MAN,  who 
was  appointed  a  member  of  the  United  States  Commission  to  Petrograd,  does 
not  seem  to  feel  assured  of  a  hearty  welcome  in  that  city  if  Maxim  Gorky  has  any¬ 
thing  to  say  about  it. 

This  famous  Socialist  and  author,  it  seems,  remembers  how  Russell,  who,  at 
that  time  was  city  editor  of  the  New  \ork  American,  objected  publicly  to  Gorky’s 
code  of  morals,  which  he  so  nonchalantly  flaunted  during  his  visit  to  this  country 
a  few  years  ago. 

Gorky,  so  the  story  goes,  left  a  perfectly  good  wife  and  family  in  Russia  and 
journeyed  to  our  shores  with  a  lady  friend. 

Sundry,  diverse,  numerous,  and  various  prudish  hotel  men  objected  to  this  ar¬ 
rangement  and  failed  to  see  their  way  clear  to  act  as  hosts  for  this  pair,  and 
Russell  gave  spare  to  the  story,  doing  much  to  spoil  lots  of  the  pleasures  of 
the  trip, 

And  Gorky  remembers. 

*  »  •  * 

'J’HE  PUBLISHER  OF  AN  EVENING  NEWSPAPER  ANSWERED  HIS  TELE- 
PHONE,  and  listened  to  the  foUowing  conversation  from  the  president  of  the 
second  largest  department  store  in  his  city: 

“A  reporter  for  your  paper  has  the  facts  in  regard  to  the  action  in  court  to-day 
in  the  divorce  suit  of  my  frieud,  Mr.  Blank.  The  other  reporters  did  not  notice 
this,  and  I  know  it  is  not  to  be  printed  elsewhere.  I  called  you  up  to  say  that  I 
do  not  want  it  published.” 

The  publisher  replied:  “I  am  very  much  embarrassed  by  your  request.  You 
see,  I  have  a  rule  in  the  editorial  department  that  nothing  is  to  be  kept  out  which 
is  a  matter  of  court  record,  if  it  is  decent.  Mr.  Blank  has  been  my  friend,  as 
well  as  yours.  He  is  the  defendant.  He  is  very  well  known,  and  there  is  not  the 
slightest  chance  that,  even  if  we  suppress  the  news,  the  public  would  fail  ultimately 
to  learn  of  this  suit.  Besides,  I  feel  that  1  owe  my  first  allegiance  to  my  readers. 
I  wish  to  accommodate  you,  but  I  am  going  to  ask  you  to  reconsider,  and  excuse 
me. 

The  advertiser  replied:  “That’s  all  bunk,  old  man.  I  have  promised  certain 
members  of  Blank’s  family  that  they  would  not  be  embarrassed  by  this  publication. 
I  spend  a  good  many  thousand  dollars  a  year  with  you,  and  I  expect  that  you  will 
show  me  a  courtesy  when  I  ask  for  it.  Are  you  going  to  publish  that  item  or  not?” 

The  publisher  said:  “I  am  sorry  that  you  have  taken  the  stand  that  you  have 
just  expressed.  It  is  true  that  we  have  done  business  together;  but  I  have  always  be¬ 
lieved  that  our  rate  was  fair,  and  that  we  delivered  to  you  the  full  value  of  your 
purchase.  We  prize  your  business,  and  it  would  be  a  very  great  loss  to  us  if  we 
were  not  to  have  it.  We  feel,  also,  that  without  our  service  your  business  would 
decline.  It  is  extremely  embarrassing  to  have  the  matter  discussed  from  that  angle, 
and  1  do  not  wish  to  oiTend  you;  but  I  must  say  that  the  news  will  be  published.” 

The  advertiser  rang  off  in  a  huff. 

The  item  was  published.  No  real  harm  was  done  any  one,  even  to  sensitive 
members  of  Blank's  family,  and  perhaps  some  real  good  was  done  somewhere  along 
the  line — who  knows? 

There  was  a  consultation  among  the  partners  at  the  store  the  next  day.  One 
partner,  the  one  who  had  telephoned,  was  for  “pulling  out  the  advertising.” 

Another  partner,  who  is  in  business  to  make  money,  and  not  to  carry  his  friends 
on  his  shoulders,  especially  through  false  notions,  spake  as  follows:  “By  the  same 
logic,  let  us  close  the  front  door  of  our  store.  Let’s  go  out  of  business,  on  purely 
sentimental  grounds.  If  that  newspaper  dues  not  print  the  news,  it  will  not  have 
circulation.  If  it  has  no  circulation,  it  will  have  no  advertising  value.  As  it  does 
print  the  news,  it  reaches  the  people,  and  it  carries  our  merchandise  news  to  them. 
What  you  propose  to  do  will  not  close  that  newspaper  up,  but  that  kind  of  a 
policy  will  ultimately  close  this  store  up.  You  are  off  on  the  wrong  foot,  my  good 
partner  forget  it!  l.et’8  get  busy  with  our  stock  of  merchandise  to-day  and  frame 
some  advertising  which  will  bring  the  readers  of  these  newspapers  into  this  store 
for  a  clean-up  next  Friday  and  Saturday.” 

Having  thus  wiped  the  sand  out  of  the  gear-box,  all  goes  merrily  in  the  town. 
The  papers  that  did  not  print  the  facts  appear  to  be  holding  the  bag. 

•  •  « 


The  Best  Known  Slogan 
in  St.  Louis 


Foreign  Advertising  Representatives 

Story,  Brooks  &  Finley 

Chicago  Philadelphia  New  York 


WHAT  MAKES 

The  Omaha  Daily  News 

Xebraska’a  first  Paper? 

1.  “Its  practical  support  of  the  rights  of 
(he  onlinary  chap.” — The  Editor. 

2.  “The  biggest  circulation  in  the  most  pros¬ 
perous  state.” — The  Manager. 

.1.  “IToductive  circulatiou  commanding  con¬ 
fidence  of  advertisers.” — The  Adv.  Mgr. 

G.  D.  BERTOLET 

Boyce  Building,  Chicago 

A.  K.  HAMMOND 
E.  E.  WOIAIOTT 

3(i(»  Fifth  Avu.,  New  York 


Buffalo  News 

EDWARD  H.  BUTLER 

Editor  and  Publisher 

“The  only  Buffalo  newspaper  that  caa- 
•ori  its  advertising  columns.  Many  of 
our  advertisers  use  our  columns  exclusive 
ly.  The  above  is  one  of  the  many  rea¬ 
sons  tvhy.” 

MEMBER  A.  B.  C. 

Par  sign  Advartiaing  Ragratantatwaa 
KELLY-SMITH  COMPANY 
sso  Fifth  Avenue  Lytton  Building 

NEW  YORK  CHICAGO 

putfiburg  iitspatrl) 

Possesses  a  clientele  all  its  own, 
representing  incomes  above  the 
average.  It  reaches  the  actual 
buying  power,  therefore  best  for 
advertisers. 

WALLACE  G.  BROOKE 
Brunswick  Building,  New  York 
THE  FORD-PARSONS  CO., 
Peoples  Gas  Building,  Chicago 
H.  C.  ROOK. 

Real  Estata  Trust  Building,  Philadelphia 

The  Evening  Star 
with  one  edition  daily, 
has  a  greater  circu¬ 
lation  in  Washington, 
D.  C. ,  than  that  of 
all  theother  Washing¬ 
ton  papers  combined. 


The 

PITTSBURG  PRESS 
Has  the  LARGEST 

Daily  and  Sunday 

CIRCULATION 
IN  PITTSBURG 

I.  A.  KLEIN,  Metropolitan  Tower,  N.  Y 
John  Glass,  Peoples  Gas  Bldg..  Chicago 
Foreign  Advertising  Representatives 


'^dont  say"Pape^ 

Ref.  U,  S.  Pat.  Office 
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Flags  For  Immediate  Delivery 

"OVR  FLAO"—ot  cotton  bnntlDK,  oewed 
gtripea,  fast  colors,  3x5  feet,  price  8te.  each 
(liiantlty  lots.  Same  flag,  larger  slie,  4x8 
feet;  $1.25  each  In  quantity  lots. 

SPECIAL  for  parades,  school  drills,  etc., 
new  line  silk  flags,  mounted  on  hlack  polished 
sticks  with  gold  spear  head,  sixe  llHxlT 
inches.  Trice  27V4c.  each:  quantity  lots. 

FLAO  PICTURE. — Slie  11x15  Inches  heau- 
tlfully  colored  with  national  anthem.  Price 
.8  cents  each ;  quantity  lots. 

FLAO  TRAf/SPARBNClEB  for  automohlle 
lieadllghts,  wind-shields  and  windows.  Sixe 
4Vix7  Inches  at  $25.20  per  thousand.  Sixe 
0x15  inches  at  $00.00  per  thousand. 

•PLACE  ORDERS  NOW  FOR  FLAG  DAY 
AND  FOURTH  OF  JULY  I 

S.  BLAKE  WILLSDETN 
20  E.  Madison  St.  CHICAGO 


INVESTORS 

PUBLIC  SERVICE,  Inc. 

UNBIASED  FINANCIAL  NEWS 
To  Newspapers — Daily  &  Sunday 
AT  PRACTICALLY  NO  COST 
TO  THE  PUBLISHER 

Write  for  Details. 
SINGER  TOWER,  NEW  YORK 


HIGH  LIGHTS  ON  THE 
FOREIGN  SITUATION 


The  kind  of  reading  that  appeals  to  all 
classes  with  the  United  States  now  In  the 
world  war. 

Feature  articles  from  leading  soldiers, 
statesmen  and  authors  of  Europe. 

We  handle  more  important  articles  of  this 
description  than  any  other  agency  in 
America. 


THE  INTERNATIONAL  NEWS 
BUREAU,  INC. 

J.  J.  BOSDAN,  Editor 
15  School  Streets  Botton*  Mast. 


America’s  Largest .  and 
Best  Newspaper  Indus¬ 
trial  Advertising 
Agency.” 

JOHNB.  GALLAGHER  CO. 

1 1  South  La  Salle  Street 
Chicago 


UNITED 

PRESS 

FOR 

Afternoon  Papers 

Geaeral  OCcaa,  Wwrld  Bldf..  N«w  Y«rk 


Hemstreet’s 

PRESS  CLIPPINGS 


Tenth  Avenue  At  45th  Street 
New  York 


“Teace  of  mind  must  come  in  its  own  time,  as  the  waters  settle  themselves  into 
clearness  as  well  as  quietness;  you  can  no  more  filter  your  mind  Into  purity 
tlian  you  can  compress  It  Into  calmness;  you  must  keep  it  pure  if  you  would 
have  it  pure,  and  throw  no  stones  Into  It  if  you  would  have  It  quiet.” 

Ruakin. 
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IT  IS  NOT  AN  EASY  THING  for  me 
to  pay  out  Roorl  money  for  n  mag¬ 
azine,  because  for  years  I  liave  been 
receiving  from  fifty  to  a  hundred 
publications  every  month  without 
paying  for  them.  They  all  came  to 
me  bccau.se  I  edited  some  magazine 
or  other  that  had  an  exchange  list.  - 

But.  in  .spite  of  what  has  grown 
to  be  a  constitutional  unwillingness 
to  pay  money  for  magazines,  I  spend 
fifteen  cents  for  The  American  every 
month. 

I  know  that  the  editor  of  that 
magazine  is  proud  of  the  fact  that  he 
Is  now  putting  out  a  publication  that 
appeals  to  young  business  men.  There 
are  many  how-to-succeed  and  how-to- 
make-money  articles  In  It. 

What  most  appeals  to  me  is  the 
monthly  David  Grayson  essay.  They 
are  worth  more  to  me  than  all  the 
other  articles  in  the  magazine  put  to¬ 
gether.  I  tear  them  out  and  put  them 
where  I  can  get  my  hands  on  them 
when  I  want  them,  although  I  know 
that  eventually  Doubleday,  Pago  & 
Company  will  publish  them  In  book 
form  and  then  Harry  Maule  will  send 
me  a  copy  to  review  it  In  one  of  my 
hou.sc-organs. 

In  his  last  article,  after  telling 
about  his  conversation  with  his 
neighbor,  Horace,  regarding  the  crops, 
David  says: 

“So  many  people  have  the  curious 
ide.T.  that  the  only  thing  the  world 
dc.sircs  enough  to  pay  Its  hard  money 
for  is  that  which  can  be  seen  or  eaten 
or  worn.  But  there  never  was  a  great¬ 
er  mistake.  While  men  will  haggle 
to  a  penny  over  the  price  of  hay,  or 
fight  for  a  cent  more  to  the  bushel 
of  oats,  they  will  turn  out  their  very 
pockets  for  strange  Intangible  Joys, 
hopes,  thoughts,  or  for  a  moment  of 
peace  in  a  feverish  world — the  un¬ 
known  great  po.ssessions.” 

Many  a  millionaire  will  give  his  mil¬ 
lions  for  the  dreams  of  his  youth. 

•  •  *  * 

IT  IS  HARD  TO  BELIEVE  that  An¬ 
nette  Keilermann  wa.s  a  cripple  in  her 
childhood.  She  had  to  wear  iron  braces 
on  her  hips.  Al.so,  when  she  was  a 
little  child  she  was  afraid  of  water, 
she  did  not  learn  how  to  swim  easily. 
The  other  members  of  her  family 
learned  in  five  or  six  le.ssons.  She 
required  eighteen.  To-day  there  Is 
no  woman  in  tho  world  who  is  l>etter 
known  ns  a  swimmer.  There  in  a 
few  .sentences  is  a  success  .story  that 
ought  to  encourage  you  to  go  ahead 
and  do  wliat  you  want  to  do. 

*  •  •  * 

A  LITTLE  NINE-YEAR-OLD  New 
.Tor.sey  hoy  hung  himself  with  a 
clotliesline  in  the  cellar  lieeause  his 
plaything.s  h:id  been  taken  away  from 
him  at  the  request  of  his  te.'icher  after 
he  h;»d  been  troublesome  In  school. 

We  .say:  "What  a  foolish  young¬ 
ster!  If  he  had  only  waited  a  little 


longer  he  would  have  outgrown  those 
plaything.s,  and  their  loss  would  have 
meant  nothing  to  him.” 

A  Boston  business  man  shot  himself 
in  his  office  because  he  believed  that 
he  could  no  longer  finance  his  busi¬ 
ness  and  keep  It  from  going  into  the 
hands  of  a  receiver. 

Was  ho  any  more  Intelligent,  any 
wiser,  any  older  mentally  and  morally 
than  tho  nine-year  old? 

Are  any  of  us  showing  wisdom 
when  we  weep  because  of  losses  that 
come  to  us?  The  only  certain  thing 
in  the  world  is  change.  That  Is  all 
we  can  depend  on. 

We  are  all  spectators  watching  a 
continuous  performance.  Why  take 
any  act  too  seriously?  When  one  per¬ 
former  leaves,  why  weep  and  wring 
our  hands  and  beat  our  breasts?  An¬ 
other  will  apipear  Immediately.  The 
show  must  go  on. 

During  the  San  Francisco  fire  my 
friend,  George  Eberhard,  stood  on  the 
heights  and  watched  the  dty  burn. 
“What  a  wonderful  spectacle,”  he  ex¬ 
claimed. 

Near  him  was  a  man  who  was  cry¬ 
ing  that  his  business  had  been  wiped 
out. 

"What  is  your  business?”  asked 
Eberhard. 

"I  ran  a  shoeshlne  parlor,”  an.swer- 
ed  the  man.  “Now  all  Is  lost.  What 
good  is  life  now?” 

“Shut  up,  you  chump,”  s.ald  Eber¬ 
hard.  "Book  out  there  and  enjoy  the 
show.  I  am  losing  $15,000  worth  of 
stock  down  there  this  minute.  My 
seat  hero  on  the  hill  cost  me  $15,000. 
The  same  view  costs  you  a  few  hun¬ 
dred.  Get  what  you  can  out  of  this 
now.  You  will  never  have  another 
chance  to  see  anything  like  it.” 

There  is  sense  In  that  kind  of 
philosophy.  Tho  great  show  goes  on. 
New  acts  come  and  go.  I.et  tis  play 
our  part,  watch  the  other  performers, 
and  refuse  to  even  think  of  leaving 
until  the  curtain  Is  rung  down  on 
us.  Then,  for  us.  the  show  will  be 
over.  Not  before. 

*  •  *  • 

THE  KANSAS  EDITOR,  a  monthly 
journal  of  information  and  enter¬ 
tainment  for  the  Kansa.'i  newspaper 
fraternity,  is  piihlislied  by  the  Ihii- 
ver.sity  of  Kansas. 

*  •  •  • 

WHEN  THE  WORLD  GROWS  a  hit 

wi.ser  it  will  he  content  to  thank 

genius  for  its  .services  and  will  l.  ave 
it.s  privacy  undisturbed.  One  is  grate¬ 
ful  to  the  rotting  log  from  who.se 

heart  is  effered  as  a  tril)u*e  of  Ix'aii  \ 
to  the  world  a  handful  of  fragiant 
violet. s. 

On  the  hack  page  of  a  recent  issue 
I>r.  Washington  Gladden  tells  what 
he  thinks  are  the  elements  of  a  noble 
vocation.  Every  newspaper  editor 
gliould  have  these  pasted  on  the  wall 
in  front  of  him; 


War-Talk  From 
Washington 

By  Edward  Riddle  Padgett 

Sunday  Editor  Washiii£ton  Star 

A  new  3-a-week  feature, 
with  photos — beginning 
June  nth. 

The  International  Syndicate 

Established  1889  Baltimore,  Md. 


The  McClure  Method 

Oar  features  are  sold  oo  IndlTldual  merit. 

Any  serrlee  mty  be  ordered  singly. 

THIS  MBA..NS: 

Tbe  grestest  poHlble  Tirlety  from  which 
to  choose. 

The  submitting  of  each  festurs  to  your 
own  editorial  judgment. 

Tbe  opportunity  to  order  s  budget  con¬ 
sisting  only  of  what  yon  want. 

A  material  reduction  from  IndlTldual  prices 
on  budgets. 

Wrtt0  ut  for  tampltt  of  our  Bumlap  Col¬ 
ored  oomioe,  daily  oomioe,  ioomen'e  fea- 

tiiret.  bedtime  stories.  JloHon,  eto. 

Tke  McClure  Newspaper  Sysdicale 
123  West  32nd  Street.  New  York  City 


NEWSPAPER 

prosperity  is  based  on  circulation. 

FEATURE 

elements  of  the  right  kind  make  and 
hold  circulation. 

SERVICE 

by  experts  means  material  and  meth¬ 
ods  that  have  been  PROVED. 

Let  ut  tend  yen  templet  tf  eur  teL 
ertd  comitt,  doily  ond  Sundoy 
pogtt  in  block  ond  tolort. 

Newspaper  Feature  Service 

M.  KOENIGSBERG.  Uanager 
87  WEST  8STH  ST.,  NEW  YORK 

The  Evening  Mail 

New  York 

Last  year  GAINED 

178,965  lines 

of 

Dry  Goods  Advertising 
Only  one  other  N.  Y.  evening 
paper  exceeded  this  record,  and 
three  of  them  showed  losses. 

The  New  York  Evening  Mail 

The  True  News 

— FI^T— 

A  Iways-Accurately 

Internatioiial  News  Service 

World  Bldg.,  New  York 


QUAUn 

CIRCUUTION 


BUILDER 


National  Editorial  Service,  Inc., 
225  Fifth  Avc.,  New  York. 
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TIPS  FOR  DEALERS 

New  Concerns  and  Old  That  Are  or  Will 
Be  In  the  Market  for  Supplies. 

('oi  KTCNAY  B.  C. — The  Argu.s,  a  new 
put)liration,  backed  by  a  number  of 
IynK>rals,  has  made  its  appearance  here. 

.\nKAr>ELPHiA,  Ark. — Roy  Klliott  has 
started  a  daily  paper  here.  It  i.s  called 
the  I  tally  News,  and  is  the  fir.st  ven¬ 
ture  of  a  daily  paper  in  this  city. 

Tyim.EFiEU)  Tex. —  Neal  A.  Dougla.ss 
has  launched  the  I.«imb  County  New.s. 

PitAiniE  View,  Kan. — H.  (J.  Vines,  late 
of  the  Cedar  Enterprise,  plans  to  start 
a  new  paper  here. 

Miami,  Ckla. — p].  P.  Martin,  editor  and 
owner  of  the  weekly  Miami  Record- 
Herald,  has  just  started  issuing  a  new 
daily  edition  of  that  paper. 

Rock  Rapius,  la. — .A  company  has 
lieen  organized  to  .start  a  third  news- 
I>aper  here.  It  has  purcha.sed  a  site 
for  a  new  building  in  which  new  ma¬ 
chinery  will  lyC  installed.  P'.  R.  Creglow 
will  have  charge  of  the  publication,  the 
name  of  which  has  not  yet  l>een  an¬ 
nounced. 

Roi.i.a,  Kan. — .Mliert  B.  Kd.son  has 
moved  the  plant  of  the  Ottawa  County 
IK-mocrat,  of  Bennington,  to  this  city, 
where  he  will  start  a  new  pa;>er. 

A.map.ii.lo,  Tex. — The  M.  B.  Merely 
Publishing  Company  will  establish  a 
daily  newspaper  here. 


CHANGES  IN  INTEREST. 

P'aihoaks,  Cal. —  The  P'airoaks  Citi¬ 
zen,  edited  by  J.  J.  Hoy,  has  lieen  pur- 
cha.seii  by  Will  U.  Simond.s,  formerly 
connected  with  the  Oakland  Tribune, 
who  will  take  c-harge  of  the  paper  on 
.lune  1st.  Hoy  will  go  to  San  P'ran- 
ci.scc)  to  as.sume  active  management  of 
the  Olive  Journal,  which  he  foundc*d 
some  time  ago. 

St.  dioix,  N.  B. — The  St.  (Yoix  Cour¬ 
ier  has  lieen  sold,  (.'on.seiwati ve  inter¬ 
ests  have  acejuired  the  projierty. 

Baf.c YtrrTE..  I^a. —  The  tJazette  has 
lieen  absorlied  by  the  I’ress  I’ulilishing 
Company.  The  jiarK-r  will  l>e  contintied. 

Beai  koi.t,  Ont. — P^  Brennan  has  pur¬ 
chased  the  .\dvanc-c,  an  independent 
weekly. 

Ari.inctox,  Cal. — W.  A.  Ca.sscd  has 
jiurchased  the  Times  p.nd  has  a.ssumed 
editorship.  He  was  formerly  one  cf  the 
owners  of  the  Coronado  Strand. 

Casti.e  Rcjck,  Wash. — John  W.  Phil¬ 
lips,  of  Kelso,  has  purchased  the  Com- 
litz  County  .Advoc'ate  from  Mrs.  Nellie 
P.  McHlane,  and  the  t'a.stle  RcK-k  Inde¬ 
pendent  has  Ig-en  purchased  from  Mrs. 
Pllla  P'letcher  by  1).  I).  Imus. 

Kauma,  Wash. — M.  J.  Gore  and  H.  P. 
liennett  have  taken  over  the  Kalma 
Bulletin  from  Hite  Imus,  who  has  been 
publishing  it  for  twenty-eight  years. 

Wai  paca,  Wis. — The  Waupaca.  (Wis.) 
Po.st  Printing  Company  and  the  Wau¬ 
paca  I>‘ader  Company  have  joined  in¬ 
terests  under  the  name  of  the  Waupaca 
I.K'ader  t'ompany,  which  has,  increased 
its  capital  .stcK’k  to  $17,000,  and  will 
Iiuiilish  one  paper  to  Is*  called  the  Wau- 
jiac-a  County  Post,  to  succeed  the  Re¬ 
publican  Post  and  the  Waupaca  Reeord- 
I^eader.  The  editor  of  the  Republican 
Post,  D.  H.  Burnham,  becomes  business 
manager  of  the  new  concern,  and  E.  E. 
I’ayne,  editor  of  the  I.<eader,  will  be  man¬ 
aging  editor. 

Bennincton,  Kan. — Albert  B.  Ed.son, 
for  two  years  publisher  of  the  local  Ot¬ 
tawa  County  Democrat,  has  sold  the 
good-will  of  that  paper  to  B.  A.  Belt,  of 
the  Tescolt  Pres.s,  who  will  move  hisl 


plant  to  this  city  June  1  and  continue 
the  publication  of  the  Ottawa  County 
Democrat. 

Hanna,  Okla. — J.  T.  Berry,  of  Spiro, 
has  purchased  the  Hanna  Dispatch  and 
taken  charge  of  the  same. 

Perryviu.e,  Ark. — Hamel  Bower,  jr., 
has  bought  a  half-interest  with  Dr.  A. 
P.  Leigh  in  the  Perry  County  News, 
published  here,  and  has  taken  charge  of 
the  mechanical  department. 

Ha.stings,  Okla. — H.  E.  Banner,  for 
many  years  editor  and  owner  of  the 
Hastings  Herald,  has  sold  his  paper  to 
F.  M.  Tindall,  of  this  city. 

Hi(:ginsvii,l.e,  Mo. — Edward  Felgate 
has  purchased  the  Higginsville  Jeffer¬ 
sonian  from  Lee  Shippey,  editor  of  the 
paper  for  the  last  eight  years. 

Slater,  Mo. — Sanford  A.  Howard,  own¬ 
er  of  the  Slater  Rustler  for  the  pa.st 
three  yeans,  has  sold  that  paper  to 
Harry  King,  who  will  continue  it. 

Greenfield,  Mo. — ^J.  S.  Engleman  has 
sold  his  intere.st  in  the  plant  of  the  Dade 
County  Advocate,  published  here,  to  W. 
R.  Bowles,  who  takes  complete  charge 
of  the  paper. 

Texhoma,  Okla. — George  Butterbaugh, 
for  sev'eral  years  connected  with  the 
Texhoma  Times,  has  purchased  that  pa¬ 
per  from  Roland  Bush. 

Nowata,  Okla. — F’.  S.  Asiileman  and 
E.  E.  Sams  have  purchased  the  Nowata 
Times  plant  from  B.  G.  Dowell. 


EDITOR-COLONEL’S  FEAT 


Johnston  Resigns  Presidency 
Colonel  R.  M.  Johnston,  for  many 
years  pre.sident  of  the  Hous-ton  Print¬ 
ing  Comi»any,  publishers  of  the  Houston 
(Texas)  Daily  Post,  resigned  at  a  meet¬ 
ing  of  the  board  of  directors  last  week, 
and  Roy  G.  Wat.son  was  elected  pres¬ 
ident.  Colonel  John.ston  retains  the  po¬ 
sition  of  editor-in-chief  of  the  Post.  He 
will  also  act  as  chairman  of  the  board 
of  directors.  Mr.  Wat.son  is  28  years 
of  age  and  is  the  son  of  the  late  J.  L. 
Watson,  one  of  the  founders  of  the 
Post.  Other  Officers  elected  by  the 
board  of  directors  are:  G.  J  Palmer, 
vice-president;  A.  E.  Clarkson,  trea- 
surei  •  and  L.  J.  Van  I^aey.s,  secretary. 
C'oloni  1  John.ston  i.s  one  of  the  best 
known  newspar>er  men  in  the  South. 
He  served  for  a  time  as  ITnited  States 

Senator.  - - 

NEW  INCORPORATIONS 
Bripgep'ikt,  Conn. — The  Post  Publish¬ 
ing  Company,  Inc.,  filed  a.  certificate  of 
increase  of  capital  stock  from  $140,000 
to  $1,000,000,  the  shares  of  the  company 
being  proportionately  increa.sed  from 
1,400  to  10,000,  par  value  $100. 

DAILY  SUSPENDS 
Mia.mi,  Okla.— The  Miami  District 
Daily  News,  an  eight-page  pai>er  which 
recently  started  publication  here,  has 
been  discontinued. 


Blethen  First  to  Recruit  His  Regiment 
to  War  Strength. 

Col.  Clarence  Brettun  Blethen,  editor 
of  the  Seattle  (Wash.)  Time.s,  has  the 
honor  of  having  organized  the  first  reg¬ 
iment  of  the  volunteer  militia  organiza¬ 
tions  of  the  country  to  be  officially  re¬ 
ported  at  war  .strength,  the  Washington 
.Artillery  Coast  Militia.  Col.  Clarence 
Brettun  Blethen,  commandin-j  this  reg¬ 
iment,  .sent  a  dispatch  to  Newton  D. 
Baker,  Secretary  of  War,  on  May  19, 
that,  in  addition  to  the  full  quota  of 
men  prescribed  by  the  regulations,  the 
enlisted  personnel  of  his  regiment  is 
three  hundred  men  in  excess  of  the 
War  Department’s  requirements. 

Col.  Blethen  was  the  organizer  of  the 
first  company  of  the  Washington  Coast 
Artillery  Militia,  which  won  the  pen¬ 
nant  for  gunnery  in  1915.  He  holds 
all  certificates  of  proficiency  to  artillery 
officers  issued  by  the  AVar  Department 
in  VV’’ashington  and  a  certificate  of  pro¬ 
ficiency  in  gunnery  from  the  United 
States  Artillery  School.  In  June,  1915 
he  was  detailed  to  organize  a  battalion 
of  field  artillery.  He  has  been  active  in 
militia  affairs  of  the  West,  and  founded 
the  first  successful  Western  business 
men’s  camp  for  military  instruction  at 
American  Lake  two  years  ago. 

Col.  Blethen  was  the  ran'King  cadet 
officer,  with  the  rank  of  major,  in  the 
University  of  Wa.shington,  and  later 
was  named  civilian  commandant  of  ca¬ 
dets  in  1898.  He  was  appointed  a  first 
lieutenant  in  the  Washington  National 
Guard  in  1913.  He  succeeded  his  father, 
Col.  Alden  J.  Blethen,  as  vice-president 
and  treasurer  of  the  Times  Publishing 
Company,  of  Seattle,  two  ye.irs  ago. 


INCREASED  TAX  RUINOUS 


Junius  Parker  Pays  Splendid  Tribute  to 
"  Advertising. 

Washington,  May  31. — Junius  Park¬ 
er,  of  New  York  city,  representing  the 
American  Tobacco  Company,  and  sun¬ 
dry  independent  manufacturing  as.so- 
ciation.s,  in  appearing  before  the  Sen¬ 
ate  Committee  on  Finance  prote.sting 
again.st  the  tax  on  the  manufacturers 
of  tobacco,  paid  a  splendid  tribute  to 
the  advantages  of  advertising  in  his 
statement  .stating  that  it  was  impos¬ 
sible  for  the  manufacturprs  to  absorb 
the  increased  tax  without  ruinous  re¬ 
sults  to  the  manufacturers.  His  trib¬ 
ute  to  adverti.sing  is  taken  from  his 
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POWEiiS 


own  words  in  his  testimony  before  the 
Committee.  They  follow: 

"The  manufacturers  to-day  are  beset 
with  the  highest  market  for  everything 
they  consume,  from  labor  to  the  small¬ 
est  article,  utterly  unheard-of  before. 
If  they  did  ab.sorb  it  (the  tax),  however, 
it  would  simply  mean  the  elimination  of 
advertising  funds,  and  there  Is  no  bu.si- 
ness,  known  to  me,  where  the  stimula¬ 
tion  of  advertising  is  so  enormous.  It 
is  hard  to  realize  that  the  consumption 
of  cigarettes  in  1910  was  8,000,000,000 
and  the  consumption  of  cigarettes  at 
the  pre.sent  day  is  28,000,000,000.  What 
has  produced  that?  It  has  been  the 
enormous  advertising  expense  of  a  half 
dozen  large  and  rich  concerns  that  have 
been  working  in  competition  against 
each  other.  Therefore  the  very  worst 
thing  that  could  happen  to  the  tobacco 
industry  i.s  the  elimination  of  the  ad¬ 
vertising  funds,  the  withdrawal  of  the 
ability  from  the  manufacturer  to  pu.sh 
his  goods  by  every  known  advertising 
method.” 


The  most  scientific  man  is  he  who 
lives  in  the  daylight  and  the  fresh  air, 
and  sleeps  in  the  night. 
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COLONEL  W.  J.  LAMPTON, 
NEWSPAPER  POET,  DEAD 


Widely  Known  Journalist  and  Satirist 
Surrumbs  to  Heart  Affection  Aggra¬ 
vated  by  Indigestion — Was  Connected 
with  Many  Publications  During  His 
Forty  Years’  Career. 

William  James  Lampton,  poet,  news¬ 
paper  man,  and  satirist,  died  early  on 
May  30  at  the  French  Branch  of  the 
Young  Men’s  Christian  Association,  in 
New  York  city,  where  he  had  made  his 
home  for  eleven  years,  from  an  affec¬ 
tion  of  the  heart  aggravated  by  acute 
indigestion.  It  was  just  eleven  years 
ago  the  day  he  died  that  Mr.  I.ampton, 
who  was  unmarried,  took  up  his  quar¬ 
ters  in  the  French  Y.  M.  C.  A.,  and  in 
all  the  intervening  time  he  had  been 
the  most  popular  man  4here. 

On  Tuesday  he  had  several  fainting 
spells,  but  remained  cheerful.  Friends 
called  to  see  him  Tuesday  and  Tuesday 
night.  When  they  asked  how  he  was 
he  would  reply  emphatically,  “I’m  feel¬ 
ing  fine.” 

He  gave  the  same  assurance  early 
Wednesday  to  Kichard  Collier  Garhart 
and  James  Tomlinson,  who  called  at  his 
room  to  make  inquiries.  A  short  time 
later  Mr.  Garhart  returned,  but  Mr. 
Lampton  seemed  to  be  asleep  and  he  left 
without  waking  him.  Later  Mr.  Tom¬ 
linson  went  to  his  room  and  found  he 
was  dead.  Dr.  John  Lester,  a  close 
friend  of  Mr.  Lampton,  was  called  and 
said  that  death  was  due  to  heart  disease. 

BEIGAN  CAREER  AS  EDITOR. 

Mr.  Lampton  had  been  active  in  news¬ 
paper  work  since  1877,  when  he  began 
in  the  profession  by  editing  a  Republi¬ 
ne  wspaper,  of  which  he  was  the  pro¬ 
prietor,  in  Ashland,  Ky.  He  was  Iwrn  in 
Lawrence  County,  Ohio,  but  his  parents, 
William  H.  and  Ellinor  Fairfax  (Miller) 
Lampton,  were  both  natives -of  Ken¬ 
tucky.  He  received  his  education  at 
Ohio  Wesleyan  University  and  at  Mari¬ 
etta,  O.,  College.  He  received  an  hon¬ 
orary  A.  M.  degree  from  Marietta  in 
1891. 

Mr.  Lampton,  after  editing  his  own 
paper  in  .\shland,  became  successively  a 
reporter  on  the  Cincinnati  Times,  a  par- 
agrapher  on  the  Steubenville  (O.)  Her¬ 
ald,  a  staff  writer  on  the  Louisville  Cour¬ 
ier-Journal,  editor  of  the  Cincinnati 
Merchant  Traveler,  and  staff  w'riter  on 
the  Critic  and  Evening  Star,  of  Wash¬ 
ington.  On  the  latter  newspaper  he 
originated  the  “Shooting  Stars”  depart¬ 
ment.  He  later  joined  the  s^aff  of  the 
Detroit  Free  Press. 

He  w'as  a  contributor  of  verse,  most¬ 
ly  of  a  satirical  nature,  to  the  New 
York  newspapers  most  of  his  life,  and 
contributed  both  verse  and  prose  to  the 
magazines.  He  published  a  number  of 
books,  among  which  were  "Yawps  and 
Other  Things,”  “Confessions  of  a  Hun- 
band,”  “The  Trolley  Car  and  the  Lady,” 
“Mre.  Brown’s  Opinions,”  “Judge  Wax- 
em’s  Pocket  Book  of  Politics,”  and 
‘Tame  Animals  I  Have  Known,”  pub¬ 
lished  in  1912. 

In  March,  1910,  he  was  appointed 
colonel  and  aide-de-camp  on  the  staff 
of  Gov.  Wilson,  of  Kentucky. 

A  funeral  service  for  Mr.  Lampton, 
which  was  attended  by  many  of  his 
friends,  was  held  at  the  French  branch 
of  the  Young  Men’s  Christian  Associa¬ 


tion  on  Thursday  night,  and  his  body 
was  later  taken  to  Winchester,  Ky., 
where  his  sister,  Mrs.  A.  H.  Sympson, 
lives. 

Mr.  Lampton  was  said  to  have  lieen  a 
cousin  of  Mark  Twain  through  his 
mother's  family.  He  was  a  member  of 
the  Presbyterian  Church.  Recently  he 
had  contributed  verse  daily  to  the  New 
York  Herald. 


Pittsburgh  Publishers-  Protest 

The  Pittsburgh  (Pa.)  Newspaper 
Publishers’  Association  has  sent  to 
Congressmen  H.  Clyde  Kelly,  Guy  E. 
Campbell,  Stephen  G.  Porter,  John  M. 
Morin,  Thomas  S.  Crago,  and  M.  M. 
Garland,  the  following  telegram: 

“All  Pitt.sburgh  new'spapier  publish¬ 
ers  emphatically  protest  against  adop¬ 
tion  of  flat  po.stal  rate  for  second  class 
mail  and  favor  the  zone  system  with  a 
moderate  increase  over  present  rate  In 
the  first  and  second  zones  and  increas¬ 
ing  the  rate  in  proportion  to  distance 
so  that  the  mail  rate  will  be  ba.sed  on 
the  service  performed.  Charges  in  pro¬ 
portion  to  distance  would  be  equitable 
both  to  publisher  and  to  Government 
and  we  urge  you  to  use  your  influence 
accordingly.” 

The  telegram  was  signed  by  the  Pitts¬ 
burgh  Chronicle-Telegraph,  Dispatch, 
Gazette  Time.s,  Leader,  Post,  Press,  and 
Sun. 


SITUATIONS  WANTED 


Adt^ertisemetitt  under  this  clasHflcation.  ten 
cents  per  line,  each  insertion.  Count  six 
tcords  to  the  Hne,  For  those  unemployed, 
not  to  exceed  50  words,  two  insertions  FRRE.^ 
ADVEUTISIXO" ASSISTANT.— Young  TnarT'  20' 
with  firo  years*  advertising  ai?ency  experience 
would  like  position  with  general  agency  or 
prominent  advertiser.  Knows  layouts,  proofs, 
cuts,  etc.  Write  small*  live  copy.  Good  stenog¬ 
rapher  and  able  to  handle  responsible  details. 
Address  R.  3281.  care  Editor  and  Publisher. 

Do  you  need  a  com|)etent  editor  or  reporter? 
I  can  deliver  the  goo.l8  as  employers  for  last  15 
years  will  testify:  will  be  glad  to  give  full  de¬ 
tails;  why  not  write  me  at  U.  32900,  care  Editor 
and  Publisher. 

rTRCri.ATT6N  AND  ADVERTISING  man  with 
a  record  of  20  years’  successful  work  seeks  posi¬ 
tion  in  the  West  or  Southwest;  Address  R.  32S0, 
care  Editor  and  Publislier. 

M^W^P A  PER  7\r>^ uf  i S r N* rSuN  in  a  city 
of  400,000  wants  charge  of  advertising  for 
smaller  city  paix'r  or  copy-writing  Job  with 
agency  or  general  advertiser.  Age  30.  long  ex- 
IM'rienoe,  well  recommended.  Common-sense 
writr  and  real  producr.  Addrss  S.  3290.  care 
Editor  and  Publisher. 

Is  your  publishing  or  magazine  ofUce  in  need 
of  a  young  man.  33.  with  knowledge  of  editing, 
layout  work  and  advertising?  Well  educated, 
with  art  training  and  business  experience.  Have 
travelwl  abroad.  Moderate  salary.  The  oppor¬ 
tunity  is  what  I  want.  Address  S.  3294,  care 
The  Editor  and  Publisher. 

BUSINESS  MANAGEMENT”ofnffood  live  daily 
wante^l  by  experienced  man  who  could  Invest 
two  or  tbri^  thousand  dollars,  and  also  work 
on  part  cash,  part  stock  basis,  if  desired.  Ad- 
dres-j  R  32S.3.  care  Editor  and  Publisher, 

EDITOR  having  American  and  European  ex¬ 
perience,  famlliaT  international  qucMtioiu*.  lin¬ 
guist,  expert  interviewer,  good  editorial  writer, 
would  like  position  with  newspaper,  magazine,  or 
syndicate  to  take  charge  of  foreign  department, 
or  work  as  assistant.  Apply  R.,  32S8,  care 

Editor  and  Publisher.  _  _ 

EDITORIAL  WORKER — Part  or  full  time  on 
editorial  work  by  a  well-educated  young  man 
who  has  been  assistant  editor  for  over  three 
years  on  technical  monthly,  and  has  bad  other 
magazine  and  b(X)k-edlting  experience.  Has 
travelled  extensively,  reads  French  and  writes 
well.  Address  R.,  3287,  care  Editor  and  Fub- 

ll8her._ _ _ _  _ 

'advertising  MANAGER — Having  sold  out 
Interest  fn  paper,  desire  to  connect  as  advertis¬ 
ing  and  business  manager.  Sold  more  advertising 
in  State  1  live  in  last  ten  years  than  any  other 
two  men.  Fifteen  years  on  one  paper;  seven 
years  with  tbs  other,  before  buying  Interest  Ad¬ 
dress  R.,  8286,  care  Editor  and  Publisher. 


HELP  WANTED 


Advertisements  under  this  elassi/lcation,  ftftsen 
cents  per  line,  sack  insertion.  Count  six 
words  to  the  line. 


AI>VKRTISIX(}  MAS. — Ijirge  afternoon  dall.r 
."lO.lHHi  cireiilation  in  ttrowiiiK  nildille  west  city 
of  tiO.ODO  wants  e.\|K'rienee<l  advertising  man. 
.Must  be  able  to  develop  small  advertisers,  write 
is>py  and  sell  it.  .Married  man  preferred.  G.ioil 
oi)|K>rtmiit.v  for  man  with  initiative  and  energy. 
State  expe-rience  and  references.  Address  S. 
"UlVJ,  care  Kditor  and  1‘ubllsher. 


FOR  SALE 


Advertieements  under  thie  elassifleation,  fifteen 
cents  per  line,  each  insertion.  Count  six 
words  to  ths  line. 


FOR  S.VLE. — Goss  .Standard  4  and  8-page 
press,  with  stereo  machinery — metal  melting 
furnaie,  easting  box,  tall  cutter,  shaver,  finish¬ 
ing  block.  S  turtles.  8  cha.ses,  column  rubes  for 
8  pages,  now  in  oi>eratioii.  Stert'otyping  niachin- 
O'ry  could  iM)t  he  bought  new  for  what  we  ask 
for  press  and  machinery  combined.  Dally  At- 

las,  Moniiioiitii,  IH, _ _ 

DINOTYl'li— Model  .\o.  3.  Serial  No.  10109, 
magazine,  assortment  of  matrices.  Fort  Wsy-ie 

Printing  Co..  Fort  Wayne.  Ind. _ 

lTnoTYPB — Model  No.  1.  Serial  No.  8010. 
ami  Model  No.  1.  Serial  No.  8011,  with  1  maga 
zlne,  liners,  ejector  blades,  font  of  matrices 
(for  each  machine).  Tribune  Printing  Co.. 
Charleston.  W.  Va. 

LINOTYPE — Three  .Model  1  machines  with 
complete  equipment  of  molds,  magazines  and  mat¬ 
rices.  New  Haven  Union  Co.,  New  Haven.  Conn. 


PUBLISHERS’  NOTICE 


The  Editor  and  Pnbliall^r  maintains 

an  efilcient  corps  of  paid  corresimndents  at  the 
following  Important  trade  centres :  Boston,  Phils- 
delphla,  Detroit,  Cleveland,  Plttsbnrgh,  Cincin¬ 
nati,  St.  Louis,  Chicago.  Atlanta.  New 
Orleans.  Dallas.  Indianapolis.  tVashlngton.  Baltl 
more,  and  San  Francisco.  Other  corrr.spondenta 
will  he  added  from  time  to  time.  Advertisers 
and  newspaper  men  will  find  a  ready  market  for 
stories  of  advertising  achievements,  news  tiests. 
etc.,  by  addressing  the  main  ofllce.  1117  World 
Building.  New  York  City. 

Branch  ofllce  Ran  Franclscj,  742  Market  St., 
R.  J.  Btdwell,  manager,  'phone  KeArney  2121. 

The  Editor  and  Pabllsher  page  contains 
672  agate  lines.  168  on  four.  Columns  are  13 
picas  wide  and  twelve  Inches  deep. 

Advertising  Rate  Is  2Sc.  an  egat*  Bne,  flOO 
a  page.  $75  a  half  page  and  $42  a  quarter  page. 
Position  extra.  Time,  space  and  cash  discounta 
are  allowed  on  contracts. 

Small  advertisements  under  proper  classifica¬ 
tion  will  he  charged  as  follows:  For  Sale  and 
Help  Wanted,  fifteen  cents  a  line:  Business  Op¬ 
portunity  and  Miscellaneous,  fifteen  cents  a 
line,  and  Situation  Wanted,  ten  centa  a  lii.e, 
count  six  words  to  the  line.  For  those  unem¬ 
ployed  a  fifty-word  or  eight-line  advertisement 
will  be  published  two  times  FBEE. 

Readers  are  urged  to  have  the  paper  mailed  te 
the  home  address.  This  will  insure  prompt  de¬ 
livery. 

The  Editor  nnd  Pabllaher  sells  regularly 

at  10c.  a  copy.  $3.00  per  year  In  the  United 
States  ami  Colonial  Possessions.  $3.50  In  Can¬ 
ada  and  $4.00  foreign,  and  is  on  sale  each  week 
at  the  following  news  stands: 

New  York — World  Building,  Tribune  Building, 
Park  Row  Building,  140  Nassau  Street.  Man¬ 
ning's  (opposite  the  World  Building),  33  Park 
Row ;  The  Woolworth  Building,  Times  Building, 
Forty-second  Street  and  Broadway,  at  basement 
entrance  to  Subway ;  Brentano'a  Book  Store, 
Twenty-sixth  Street  and  Fifth  Avenue  and 
Mack’s,  Macy’s  corner,  at  Tblrty-fourth  St.  en¬ 
trance. 

Baltimore — B.  K.  Edwards,  American  Building. 

Philadelphia  — L.  O.  Rau,  7th  and  Cbestnnt 
Streets ;  Wm.  Sobel,  Bulletin  Building  News 
Stand. 

Boston — Parker  House  News  Stand. 

Pittsburgh — Davis  Book  Shop,  416  Wood 
Street. 

Washington,  D.  C. — Bert  E.  Trenis,  511  Four¬ 
teenth  Street.  N.  W.,  Riggs  Bldg.,  News  Stand. 

Cliicago — Powner’s  Book  Store,  37  N.  Clark 
Street:  Post  Ofllce  News  Co..  Monroe  Street; 
Chas.  lyevy  Clrc.  Co.,  27  N.  Fifth  Avenue. 

Cleveland — Schroeder's  News  Store.'  Superior 
Street,  opposite  Post  Office;  Solomon  News  Co., 
1111  Walnut  Street. 

Detroit — Solomon  News  Co,,  69  lAmed  St..  W, 
San  Franclaeo— R.  J.  Btdwell  Oo.,  743  Maakat. 


Competent  business  manager  of 
small  dailies  can  purchase  one- 
half  of  only  daily  in  small  Middle 
West  city  for  $7,000.  Interest 
carries  full  management.  Prop¬ 
erty  now  paying  dividends  and 
showing  steady  growth.  Propo¬ 
sition  P.  B. 

CHAS.  M.  PALMER 

Newapaper  Propertiea 

225  Fifth  Ave.,  New  York 


$4,000  Per  Annum  Net 

Old  established  weekly  Republican 
newspaper  within  50  miles  New  York 
City,  averaging  $4,000  per  annum  net 
for  many  years  past,  can  be  bought 
for  $12,500.  Terms,  $8,000  cash,  bal¬ 
ance  deferred.  This  proposition  will 
stand  the  acid  test. 

HARWELL  &  CANNON 

Newtpaper  and  Magazine  Propertiea 
Timas  Boildiaf,  New  York 


Good  Eastern 
Newspaper  Property 

City  of  30,0(X),  evening  paper  estab¬ 
lished  nearly  a  century  ago.  Last 
annual  earnings  approximately  $33,- 
000,  expenses  $27,0(30.  Profit  to 
owner  for  time  and  investment  over 
$9,000.  Three-fiftli  interest  avail¬ 
able  for  $18,000;  $10,000  cash  de¬ 
sired.  Proposition  No.  433x. 

H.  F.  HENRICHS 

Xetcepaper  Propertiex 
_ I.ITCHFlEI.n.  1 LL. 


Advertising  Man 

with  nearly  five  years  of  sucoe.<9fuI  writing 
and  soliciting  eiiierlenoe,  wants  i>osltlon  In 
Eastern  States.  In  present  position,  has 
prmluced  more  than  snbstantliil  gains  In  ad¬ 
vertising  over  pix-vloiiB  months.  Has  ca¬ 
pability,  Ideas,  and  energy.  One  employer 
WTlte.x:  “His  fitness  for  advertising  work 
is  apparent,  and  a  paper  would  make  no 
mistake  In  employing  hlni.”  Age  23.  un¬ 
married.  Well  etlucated.  Wants  larger  field 
at  $30.  Mention  No.  9103. 

We  have  available  men  for  positions  In  the 
East.  West,  and  tioutb.  Wire  us  your 
tNanta. 

FERNALD’S  EXCHANGE,  Inc. 

Third  National  Bank  Bldg.,  Springfield,  Mast. 

E  X  P  E  R  T 


Newspaper  Publishing  MethoiJs 

ADVERTISING 

MECHANICAL 

CIRCULATION 

DEPARTMENTS 


**1l€  linovrs  more  ohout  the  newspoper 
business  in  this  country  than  most  anybody 
else.’* — Qeorge  French,  Editor  Advertising 
Sews. 


CHAS.  S.  PATTESOX 
PRINCE  GEORGE  HOTEL  N.  V. 


MISCELLANEOUS 


Advertisements  under  this  classification  fifteen 
cents  per  line,  each  insertion.  Count  six  words 

to  the  line,  _ 

WAN'rFiL—  S4»v»*n  oolmnn  cantinK  i>ox  with 
roml  Oi)V**r,  if  |>^8sible.  Have  flvp  mlunin  cast* 
iiifiT  l»ox  for  salt*.  Van  Tanm*!  and  Ihlell,  Tarry* 
town.  N.  Y. 


For  Sale: 

One  three  deck  Duplex  Tubular  Plate  Printing  Press.  Speed  25,000  per 
hour  of  four,  six,  eight,  ten  or  twelve  pages  from  single  sets  of  plates. 
Seven  or  eight  columns;  length  of  type  21^:4  inches.  Will  run  color. 


GOSS  HIGH  SPEED  FIVE  ROLL  STRAIGHTLINE 
FOUR  PAGE  WIDE  PRESS  with  Two  Folders 


Has  had  careful  handling  and  is  in  splendid  condition.  Owner  forced  to 
change  size  and  install  larger  equipment  will  give  decided  bargain  to  quick 
buyer.  Curved  stereotype  pieces  go  with  it.  .-iddress  SML,  Box  S.  3295, 


For  Sale  by 

WALTER  SCOTT  &  COMPANY,  Plainfield,  New  Jersey 


The  Editor  and  Publisher. 
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NATHANIEL  TI  TTLE  DEAD 


Was  Connected  for  Forty  Years  with 
New  York  Tribune. 

Nathaniel  Tuttle,  who  was?  for  forty 
years  associated  with  the  management 
of  the  New  York  Tribune,  having  been 
for  many  years  its  secretary  and  trea¬ 
surer,  died  Sunday,  May  21,  at  the 
home  of  J.  M.  K.  lAtng,  in  Bangor,  Pa.. 
Mr.  Tuttle,  who  was  sixty-nine  years 
old,  had  Ix-en  an  invalid  for  several 
years. 

Mr.  Tuttle  l>egan  his  business  career 
with  the  Tril)une  in  1868.  In  1878  he 
was  made  cashier  and  in  1888  he  be¬ 
came  advertising  manager.  The  same 
year  he  was  made  a  member  of  the 
board  of  trustees. 

When  Whitelaw  Keid  was  appointed 
I'nited  States  Minister  to  France,  in 
188!*,  the  management  of  the  paper  was 
placed  in  the  hands  of  the  board  of 
trustee.s.  which  consisted  of  Mr.  Tuttle, 
lH)nald  Nicholson,  managing  editor,  and 
Henry  Hall,  business  manager. 

I'pon  the  di.scontinuance  of  this  plan 
Mr.  Tuttle  Ix-came  .secretary  and  trea¬ 
surer,  which  po.sition  he  continued  to 
hold  until  his  retirement,  in  1908. 

Mr.  Tuttle  was  a  member  of  the  Met¬ 
ropolitan  Museum  of  Art,  the  American 
Mus«'um  of  National  History,  and  the 
Sons  of  the  .Vmerican  Revolution. 

When  the  Mergenthaler  Printing 
Fompany  was  founded  Mr.  Tuttle  be¬ 
came  one  of  the  incorporators,  and  he 
wa.s  actively  connected  with  the  com¬ 
pany  until  its  merger  with  the  Mergen¬ 
thaler  I.,inotyr>e  Company. 


JAMES  E.  NORTON  DEAD 


New  York  World  Loses  Brilliant  Mem¬ 
ber  of  Its  Staff. 

.lames  K.ldy  Norton,  since  19(i3  a  mem- 
Ih  i-  of  the  New  Y’ork  World  staff,  who 
had  charge  of  the  Sunday  World  Field 
Ihi.vs  of  the  Public  Schools  Athletic 
la-ague,  died  on  .May  29  at  his  home  in 
Nut  ley,  N.  J. 

He  was  travelling  in  Sicily  early  in 
January,  1909,  when  the  great  earth¬ 
quake  occurred,  destroying  more  than 
100.000  lives.  He  got  in  quick  touch 
with  the  World  and  in  an  hour  wa.s  on 
his  way  to  Messina,  There  he  gathered 
the  big  facts  and  cabled  them  here,  get¬ 
ting  .some  trilling  "beats"  de.spite  the 
Italian  censorship.  He  stayed  in  the 
devastated  area  until  the  story  was 
"cleaned  up.”  Always  frail,  he  was  a 
great  sufferer  fro.Ti  a.sthma. 

Mr.  Norton  was  boin  at  Fort  Kdward, 
N.  Y'.,  was  graduated  from  Cornell  in 
1880,  and  had  been  In  newspaper  work 
ever  since.  He  was  first  on  the  New 
Y’ork  Tribune  and  then  on  the  Evening 
Po.st  and  thf  Brooklyn  F'agle.  He  edited 

daily  at  Asheville,  N.  C.,  for  eight 
years,  and  owned  a  local  paper  at  Bel¬ 
mont,  N.  Y'.  He  leaves  a  widow,  a 
daughter,  Mrs.  F.  H.  Y'oung,  and  a  sis¬ 
ter,  Miss  S.  M.  Norton. 


OBITUARY  NOTF.S 

W.  .\.  Blakei.ey,  aged  51,  former 
district  attorney  of  .Yllegheny  County, 
Pa.,  is  dead.  Mr.  Blakeley  for  a  time 
was  on  the  reportorial  staff  of  the 
Pitt.sburgh  (lazette,  al.so  the  Pitt.sburgh 
Press. 

(iEtmr.E  Tria'athan,  aged  forty-six, 
manager  and  principal  owner  of  the 
Batesville  (.Yrk.)  Guard  since  1907,  died 
at  his  home  recently. 

Cou  J.  B.  Mundv,  former  editor  of 
the  Litddonia  (Mo.)  Herald,  died  in 
Pasadena,  Cal.,  recently. 

F.  LiANGDON  Mitchhj:,,  assistant  art 
manager  of  the  Chicago  American,  died 
May  17  at  Columbus,  O.,  from  a  nervous 
breakdown. 


I.  H.  CfRTis,  business  manager  of  the 
San  Bernardino  (Cal.)  Sun  for  the  past 
twenty  years,  died  May  16  at  his  home, 
aged  forty-nine  years. 

Edward  H.  Ste\enson,  for  ten  years 
city  editor  of  the  Trenton  (N.  J.)  Daily 
State  Gazette,  died  at  his  home  May  26, 
aged  fifty-two  years. 

J.  Evans  Sccddek,  who  founded  the 
Lestershire  (N.  Y'.)  News  about  twenty- 
five  years  ago,  died  at  Johnson  CMty, 
N.  Y’.,  May  10,  aged  seventy  years. 

Tho.mas  W.  Johnsto.n,  for  seventeen 
years  managing  editor  of  the  Kansas 
City  (Mo.)  Star  and  later  associate  edi¬ 
tor.  died  May  18  from  heart  trouble. 

F.  C.  Weiss,  of  the  business  office  of 
the  New  Y’ork  YVorld,  died  May  23,  of 
pneumonia,  aged  twenty-three  years. 

Harry  W.  Rogers,  of  the  San  Jos6 
(Cal.)  Mercury-Herald,  died  May  18, 
after  an  illness  of  over  two  years. 

\Y’.  I.  Richardson,  of  the  Superior 
(Wls.)  Telegram,  and  formerly  of  the 
Duluth  New.s-Tpibune,  committed  sui¬ 
cide  in  a  hotel  at  Sioux  City,  la..  May 
10,  Itecause  of  family  trouble.s. 

Georgi:  Holbein,  editor  of  the  Minis- 
tique  (Mich.)  Pioneer-Tribune  for  over 
twenty-five  years,  died  May  12,  aged 
fifty-five  years.  He  had  Ijene  confined 
to  his  lied  for  over  a  year  and  edited  the 
paper  from  a  sick  bed. 

Robert  H.  Wood,  of  The  Silent  Part¬ 
ner,  and  formerly  of  the  Thomas  Cusak 
Company,  died  May  26  at  his  home  481 
I'las.son  .Yvenue,  Brooklyn,  aged  forty- 
three  years.  He  leaves  a  mother  and 
.sister,  also  a  brother,  Richard  Wood, 
well-known  in  advertising  circles. 


WEDDING  BELLS 

James  Frederic  Herrick,  recently  of 
the  morning  World’s  reportorial  staff 
and  now  with  the  (.’rowell  Publithirg 
Company,  will  be  married  on  June  15 
to  Mi.ss  Margaret  (’oulson,  daughter  of 
.Mr.  and  Mrs.  William  John  Coul.son,  of 
Richmond  Hill,  N.  Y’.,  at  the  Church 
of  the  Resurrection,  Richmond  Hill. 

Chester  W.  Y’onier,  who  for  the  last 
year  was  connected  with  the  Milwau¬ 
kee  Sentinel  editorial  force,  recently 
joining  the  Minneat>olis  Journal  staff, 
was  married  on  May  19,  to  Esther  Lila 
Bril,  in  the  Flour  City. 

-Mi.ss  Marie  Thomkins,  society  editor 
of  the  Tarentum  (Pa.)  Evening  Tele¬ 
gram,  and  Francis  G.  Owens,  of  Tar¬ 
entum,  have  announced  their  marriage. 


AD  CLUB  CARAV.AN'S  TRIU-MPH 


Welcomes  .Along  Route  from  San  Fran¬ 
cisco  to  St.  Louis. 

The  San  Francisco  Ad  Club  motor 
caravan  met  with  a  royal  reception  all 
along  the  line.  On  May  21,  at  Reno 


Hie  Tunes-Dispatch 

Richmond,  Virginia 

A  five-inch  single  column  adver¬ 
tisement  appearing  every  day  in  the 
year  in  the  Times-Dispatch  will  cost 
$4.20  an  insertion  daily  and  $5.60  an 
insertion  Sunday — a  total  cost  of 
$1,601.60  for  the  year,  which  means 
that  it  costs  to  reach  1%%  of  the 
families  in  Richmond  only  about  7 
cents  per  family  per  year. 

Story,  Brooks  &  Finley 

Special  Repreaentativei 

200  Fifth  Ave.  New  York 

People’s  Gas  Building  Giicago 
Mutual  Life  Building  Phila. 


and  Lovelock,  the  Nevadans  were  on 
the  job  with  the  "glad  hand”  and  gave 
the  boys  a  good  time.  The  caravan 
was  checked  in  at  Truckee,  Reno,  and 
Lovelock  right  on  the  dot. 

C.  B.  White,  chairman  of  the  Truckee 
Chamber  of  Commerce,  greeted  the  mo¬ 
torists  at  Truckee  and  then  arranged 
with  the  Reno  (^>mmercial  Club  to 
have  Secretary  Charles  Raymer  and  a 
committee  of  Reno  citizens  meet  the 
caravan  at  the  State  line.  From  there 
the  Ad  Club  representatives  were  es¬ 
corted  to  the  Riverside  Hotel,  where 
they  were  the  guests  of  H.  J.  Goss, 
proprietor  of  the  hotel,  who  had  prepar¬ 
ed  an  excellent  luncheon  for  the  hungry 
transcontinental  tourists.  Mayor  Bylng- 
ton  welcomed  the  San  Franciscans,  and 
Chester  N.  Weaver,  who  has  been  ap¬ 
pointed  official  orator  on  the  tour,  re¬ 
plied  with  a  snappy  talk  on  the  nece.s- 
.sity  for  a  highway  stretching  from  coast 
to  coast.  In  order  that  there  would  oe 
no  delays,  the  Commercial  Club  of 
Reno  expended  the  sum  of  $1,200  in 
repairing  the  roads  connecting  their 
city  with  Truckee  and  Lovelock. 

Continuing  across  Nevada,  the  dele¬ 
gates  to  the  great  .Yd  Convention  were 
met  at  the  I’tah  line  by  a  delegation 
of  400  automobiles  and  the  Governor  of 
the  State,  who  escorted  them  into  Salt 
Lake  City,  which  they  reached  May  24. 

Road  scouts  covered  every  portion  of 
the  2,587  miles  of  road  between  San 
Francisco  and  St.  Louis,  making  wired 
rejiorts  to  .Yd  Club  headquarters. 

The  fifteen  to  twenty  motor  cars  in 
the  caravan,  followed  by  the  pictur¬ 
esque  motor  prairie  schooner,  built  es¬ 
pecially  for  the  tour,  presented  a  strong 
argument  for  the  condition  of  the 
through  trail  West  on  their  arrival  in 
St.  Louis.  This  is  not  an  unimportant 
feature  in  the  .Yd  Club’s  fight  for  the 
1918  advertising  convention,  which,  It 
is  confidently  stated  by  members  of 
the  club,  will  be  brought  West  this 
year. 


SILVER  SET  FOR  PRESIDENT  BRUCH 


Colorado  Springs 

and 

THE  TELEGRAPH 

An  A.  B.  C.  Paper 

J.  p.  McKinney  &  son 

New  York  Detroit  Chicago 


The  New  Orleans  Item 

Largest  afternoon  Circulation  in  the 
entire  South 

(April  A.  B.  C.  Net  Paid  Statement) 

Sunday  68,875 
Daily  55,041  . 


A.  B.  C.  Members  Honor  Official— Inland 
Press  Meeting. 

(Special  to  The  Editob  and  Publishek.) 

Chicago,  June  1. — The  feature  of  the 
A.  B.  C.  luncheon  at  the  Hotel  La  Salle 
to-day  was  the  presentation  of  a  two- 
hundred-and-eighteen-piece  solid  silver 
dinner  set,  Cormel  design,  to  Louis 
Bruch,  president  of  the  Association, 
and  advertising  manager  of  the  Ameri¬ 
can  Radiator  Company.  There  were 
about  one  hundred  and  fifty  present. 
-Yt  the  Inland  Press  Association  meet¬ 
ing  yesterday  L.  B.  Palmer  and  W.  A. 
Thomson  made  addresses,  and  a  long 
telegram  of  protest  against  the  adver¬ 
tising  tax  and  zone  postal  rate  system 
wa.s  sent  to  every  member  of  the  Sen¬ 
ate  Finance  Committee.  President  E. 
P.  Adler  named  the  following  commit¬ 
tee  to  go  to  Washingrton  and  pre.sent  a 
protest:  Urey  Woodson,  Owensboro 
Mes.senger;  J.  T.  Murphy,  Superior 
Telegram,  and  A.  YV.  Peterson,  Water¬ 
loo  Courier. 


It’s  true  that  sympathy  may  be  found 
in  the  dictionary,  but  the  man  who 
takes  it  out  and  distributes  it  where  it 
is  needed  makes  a  name  for  himself. 


Sini.ster  thoughts  are  storm  clouds 
on  the  horizon  of  life. 


1  i 

iatlg 

Average  net  paid  cir¬ 
culation  for  the  six 
montlLS  ending  Sept. 

30,  1916,  as  sworn  to 
in  Goveriiment  report. 

3  4,238 

And  as  conflmietl  by 
report  of  The  Audit 
Bureau  of  Circulations 

Publisher 

TOPEKA,  KANS. 


Boston 

Evening 

Record 


Government  statement  six 
mos.  ending  March  31  .  .  41,961 

Average  net  paid  month  of 
March  over .  53,000 

The  Record  is  growing  at  a  faster 
rate  than  any  other  Boston  paper. 


Represented  in  New  York  by 

I.  A.  Klein 

Metropolitan  Tower 


The  circulation  of  The  In¬ 
dianapolis  Sunday  Star  in 
Indiana  cities  and  towns 
is  greater  than  that  of  any 
other  Indianapolis  newspaper. 

The  Shaffer  Group: 

CHICAGO  EVENING  POST 
INDIANAPOLIS  STAR 
MUNCIE  STAR 
TERRE  HAUTE  STAR 
ROCKY  MOUNTAIN  NEWS 
DENVER  TIMES 
LOUISVILLE  HERALD 

Hearty  co-operation  extended  to 
advertiaera.-  Address 

Promotion  Dept. 

SHAFFER  GROUP 

12  S.  Market  Street  Chicago 


New  England's  Wage-Earners 
Receive  Over  Half  a  Billion 
Dollars  Annually 

THIS  revelation  of  the  New  England 

Wage-Earners’  income,  gives  poten¬ 
tial  emphasis  to  the  intrinsic  value  of 
New  England  Newspapers  as  Advertising 
Mediums  to  National  Advertisers  and 
Merchants  seeking  new  territory  and 
trade. 

To  a  large  extent  New  England 
wage-earners  are  dependent  mainly  for 
many  of  the  necessities  of  life  upon  the 
outside  world. 

This  applies  also  to  the  larger  num¬ 
ber  of  New  England’s  1,454,942  families. 

The  money  earned  in  her  cotton  and 
woollen  mills,  her  shoe  factories,  arms 
and  ammunition  shops,  seeks  exchange  for 
merchandise  and  foodstuffs  which  New 
England  herself  does  not  produce. 

In  no  other  way  can  these  New  Eng¬ 
land  consumers  be  more  effectively 
reached  than  through  the  Newspapers 
represented  on  this  page,  which  virtually 
cover  New  England  from  the  top  of  Maine 
down  to  the  waters  of  Long  Island  Sound. 

Thus  these  New  England  News¬ 
papers  are  not  only  the  advertising 
mediums  of  preference  but  of  necessity. 


MASSACHl’SETTS 

Net 

Paid 

2.500 

10.0(8) 

Clrenlatlon 

lines 

lines 

Boston  AmerirantO 

.a80,2«l 

.40 

.40 

(S) 

32I,48.a 

.35 

.35 

Boston  Globe  (ME) 

2.'i(t,82» 

..30 

.30 

<S) 

:{02„N!)2 

.35 

.35 

Bonton  llernld* 

Traveler  (ME)  • 

10«,704 

.28 

.25 

Boston  Journal  (M) 

•58,021 

.10 

.125 

Bontoii  Pont 

478,070 

.45 

.45 

(S) 

344,303 

.35 

.35 

Boston  Keeord  (E) 

41,001 

.12 

.12 

Boston  Trnnsrript(E) 

.30,455 

.18 

.18 

Fall  River 

Herald  (E) 

7,000 

.02 

.02 

FItohbiiric 

Sentiiiel  (E) 

5,107 

.0215 

.0172 

Fynn  Item  (E) 

•13,227 

.054 

.0357 

I.owell  Courier- 

Citizen  (ME) 

10,100 

.035 

.035 

Bedford  Standard 

&  Mercury  (ME) 

21,031 

.04 

.04 

riltslleld  Ensle  (E) 

12,.502 

.0228 

.0178 

Snleni  News  (E) 

18,035 

.0.3 

.03 

Sprlngfleld  Repnblienn 
(M)  ir.,<)r>r. 

SprInKflelfl  News 

( .30,758 

.OO 

.OO 

(E)  2i,7oa 

SprinKfleld 

Repnblienn  (S) 

18,110 

.005 

.0  4 

Springfield  Ciiion 

(MES) 

31,511 

.08 

.OO 

Woroewter 

Gazette  (E) 

20,810 

.OO 

.015 

Mass,  totals,  2 

.021,571 

.3.4083 

3.2257 

1  Popnlation,  a,GOo,n22. 

RHODE 

ISLAND. 

Provlilenoe 

Bnlletiii  (E) 

51,002 

.OO 

.OO 

Providence 

Jonrnal  (M*$) 

25.355 

.07^08 

.07*08 

Providence 

Tribnne  (E) 

23,47.3 

.OO 

.or* 

Woonsocket  Call- 

Reporter  (E) 

•11,542 

.0428 

.0285 

Rbode  Island  totals, 

1 1 2,0.32 

.2028 

.2385 

Popnlntion,  R01,21,'i, 

MAINE. 

Portland  Express!  E) 

22,102 

.OO 

.045 

Population,  7(12,787 

VERMONT. 

Burlington  Free 

Press  ( Nl ) 

10.184 

.025 

.0170 

Population,  :t(Sl,20.'>. 

CON’NECTICLT. 

Bridireiiort  Pont* 

Telegram  (ME) 

31,451 

.075 

.055 

Danbury  News  (E) 

0.205 

.0118 

.0118 

Hartford 

Courant  (MS) 

10,201 

.(81 

.04 

Hartford  Times  (E) 

27,413 

.OO 

.OO 

Meriden  JoariiaKF) 

•4,807 

.025 

.014.3 

N'ew  Haven  Times- 

I.eader  (E) 

117,.322 

.045 

.035 

New  l.ondoii  Day  (E) 

0,078 

.0285 

.02 

N'ew  l.ondon 

Telegraph  (M) 

•.3,7.50 

.0080 

.0071 

N'orwiob  BulIetin(M) 

0,280 

.04 

.02 

Conneetient  totals. 

128,003 

.3530 

.2032 

1  Population.  1.114.7SS0. 

1  Government  Clrenlatlon  Statement. 

IPnblisbers  Statement. 

The  New  York  Globe 


Now  Selling  Over  210,000  a  day  To  People 

With  Money  To  Buy. 

The  Globe  does  not  merely  pretend  to  reach  the  most 
responsive  class  in  the  community,  but  proves  wonder¬ 
ful  results  by  unsolicited  letters  from  scores  of 
advertisers  who  have  secured  them. 

For  upwards  of  seven  years  The  Globe  has  been  faith¬ 
fully  cultivating  the  absolute  confidence  of  its  readers 
in  their  newspaper  and  the  advertising  it  accepts  and 
prints. 

The  Globe  can  show  any  manufacturer  the  easiest 
route  to  the  greatest  market  place  on  earth.  If  other 
mediums  than  The  Globe  are  required,  The  Globe 
w  ill  suggest  their  use. 

The  Globe’s  firm  policy  is  to  deliver  the  goods — results. 
The  day  of  seeking  “one  time”  advertising  is  past. 
The  Globe’s  representation  of  advertisers  who  use 
it  regularly  and  persistently  is  proof  that  it  pays. 

Member  of  the  Audit  Bureau  cf  Circulations 


CHICAGO 
Peoples  Gas  Bldg. 


O’MARA  &  ORMSBEE,  Inc. 

Special  Representatives 


NEW  YORK 
Brunswick  Bldg. 


Tlie  Nation  Preaa.  Inc.,  20  Tesejr  8t.,  K.  T. 


